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HCESS  ...Gaming  Recognition 

It’s  nice  to  be  recognized;  it's  even  better  to  serve  our  readers  and  communities. 
Our  newspapers  have  done  both  -  very  well. 

Pulitzer  Prize  -  Steve  Breen,  caruxmist,  Asbury  Park  (N.J.)  Press 
Education  Writers  Association,  Investigative  Reporting  -  The  San  Bernardino 
County  (Calif.)  Sun 

Education  Writers  Association,  News  Features  or  Issues  -  Tucson  (Ariz.)  Citizen 
George  F.  Polk  Award,  Local  Reporting  -  Pensacola  (Fla.)  News  Journal 
Gerald  Loeb  Award,  Distinguished  Business  and  Financial  Reporting  - 
Ashury  Park  Press 

Investigative  Reporters  and  Editors,  Investigative  Journalism  -  The  News  journal 
in  Wilmington,  Del. 

Robert  F.  Kennedy,  Grand  Prize,  Outstanding  Reporting  on  the  Disadvantaged  - 
The  Clarion-Ledger  in  Jackson,  Miss. 

Missouri  Lifestyle  Journalism  Award,  General  Excellence  -  Marin  Independent 
Journal  in  Marin  County,  Calif 

National  Headliner  Award,  Editorial  Writing  -  Margaretta  Downey, 

Poughkeepsie  (N.Y.)  Journal 

Scripps  Howard  Foundation,  First  Amendment  -  Jeff  Montgomery, 

The  News  Journal  in  Wilmington,  Del. 

Scripps  Howard  Foundation,  Commentary  -  Donald  Kaul,  The  Des  Moines  Register 
Scripps  Howard  Foundation,  Public  Service  Reporting  (Under  100,000  circulation)  - 
Pensacola  News  Journal 

Scripps  Howard  Foundation,  Public  Service  Reporting  (Over  100,000  circulation)  - 
Ashury  Park  Press 

Society  of  Professional  Journalists,  Public  Service  -  Pensacr)la  News  Journal 
Unity  Awards  in  Media,  Education  Series  Reporting  -  The  Clarion-Ledger  in 
Jackson,  Miss. 

(There  are  more,  but  we  are  out  0/ nxm.) 
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Reader  Services 


JULY 

29-3  National  Association  of  Black  Journalists 

Conference,  Grand  Hyatt, Washington,  D.C. 

AUGUST 

5-8  Association  for  Education  in  Journalism  and  Mass 
Cxtmmunication  Convention,  Hyatt  Regency  and 
Sheraton  Inner  Harbor,  Baltimore,  Md. 

5-8  Asian  American  Journalists  Association  Conference, 
Sheraton  Hotel  and  Towers,  Chicago 

16- 18  Inter  American  Press  Association,  Chapultepec 

Conference  on  Freedom  of  Expression,  Hotel 
Camino  Real  Inter-Continental,  San  Jose,  Costa  Rica 

SEPTEMBER 

8-18  National  Press  Photographers  Association  Digital 

Imaging  Conference,  Adam’s  Mark  Hotel,  Columbus, 
Ohio 

10-12  Society  of  News  Design  Workshop  and  Exhibition, 
Philadelphia  Marriott,  Philadelphia 

17- 19  Annual  Mid-America  Newspaper  Conference,  I^ke 

of  the  Ozarks  Holiday  Inn,  Lake  Ozark,  Mo. 

17-19  Independent  Free  Papers  of  America  Fall  Conference, 
St.  Louis  Airport  Marriott,  St.  Louis 
17-20  New  England  Newspaper  Operations  Association 
Annual  Conference,  Marriott,  Portland,  Maine 
23-25  America  West  ’98,  John  Ascuaga’s  Nugget,  Reno,  Nev. 
23-26  National  Conference  of  Editorial  Writers  Annual 
Convention,  Chateau  Laurier,  Ottawa,  Canada 

23- 27  Suburban  Newspapers  of  America  Fall  Publishers/ 

Retail  Ad  Managers  Meeting,  J.W  Marriott, 
Washington,  D.C. 

24- 26  National  Newspaper  Association  Convention  and 

Trade  Show, The  Nugget,  Reno,  Nev. 

30-3  American  Association  of  Sunday  and  Feature  Editors 
Annual  Convention,  Ritz-Carlton  Kansas  City,  Kansas 
City,  Mo. 


■ggi  How  to  Contact  Editor  &  Publisher 

^^1  ■  Mail:  11  West  19th  Street, 

Qjy  New  York.  NY  10011-4234 

■  E-mail:  edpub@mediainfo.com 

■  Phone:  (212)  675-4380 

•  Fax:  Editorial/Permissions  (212)  691-7287 

Advertising/Mail  Lists/Reprints  (212)  929-1259 
New  Media/Conferences  (212)  929-1894 
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Subscriber  Services/Back  Issues 

■  New  subscriptions,  renewals,  subscription  payments, 
change  of  address,  back  copies,  annual  directories, 
billing  questions,  write  to:  E&P  Subscription  Dept., 

P.O.  Box  3000,  Denville,  NJ  07834-3000. 

Phone:  (800)  7834903  -  Mon.-Fri.,  9  a.m.-9  p.m.; 

Sat.,  9  a.m.-4  p.m.  EST.  Fax:  (973)  627-5872. 


B  News,  Story  Ideas,  Press  Releases, 

Job  Changes,  Obits 

■  Please  address  all  news  items  to:  George  Garneau, 
managing  editor.  Fax:  (212)  691-7287. 


Letters  to  the  Editor/Shop  Talk  at  Thirty 

■  Please  include  your  name,  company  affiliation 
and/or  residence,  and  phone  number  (for  verification) 
on  Letters  to  the  Editor. 

■  Essays  (nonreturnable)  on  industry  issues  are 
accepted  on  speculation  for  Shop  Talk  at  Thirty. 
Submit  to  Letters  to  the  Editor  or  Shop  Talk  at  Thirty, 
c/o  George  Garneau. 


E&P  Archives 

nRlI  ■  Online  access  to  E&P  magazine  archives  and  our 

entire  Web  site  archives  -  Editor  &  Publisher  Interactive 
-  is  available  at  http://www.mediainfo.com/Library.htm. 
Charges  are  outlined  on  our  Web  site  or  call  our  new 
media  division  at  ext.  504. 

■  Editor  &  Publisher  is  available  in  microfilm  and  elec¬ 
tronic  products  form  from  UMI,  300  N.  Zeeb  Rd., 

P.O.  Box  1346,  Ann  Arbor,  Ml  48106-1346. 

Phone:  (800)  521-0600. 


OCTOBER 

5-7  Editor  &  Publisher  Online  Classifieds  Industry 
Symposium, Adam’s  Mark  Hotel,  St.  Louis 
8-11  Society  of  Professional  Journalists  Annual 
CA)nference,  Chattanooga.Tenn. 

14-17  Associated  Press  Managing  Editors  Annual 

Conference,  Disneyland  Hotel,  Anaheim,  Calif. 

19- 22  Advertising  Media  Credit  Executive  Association 

International.Tropicana  Hotel,  Las  Vegas 

20- 22  International  Newspaper  Group  Conference, 

xMarriott  Biscayne  Bay  Hotel,  Miami 
22-24  Society  of  Professional  Journalists  National 

Convention,  Sheraton  Universal  City/Universal  City 
Hilton  &  Towers,  Los  Angeles 

27-2  1998  Society  of  American  Travel  Writers  Convention, 

Hyatt  Regency  Hotel,  Jerusalem,  Israel 
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Editorial  Reprints/Permissions 

■  To  order  reprints  of  articles  contact  Reprint  Services, 
wffijlll  Phone:  (612)  582-3800 

■  To  obtain  permission  to  use  any  part  of  E&P, 
contact  information  services  manager  Shqipe  Malushi 
at  ext.  351. 


B  Mailing  Lists 

■  Editor  &  Publisher  does  dqI  release  its  subscriber  list. 
■  The  comprehensive  database  of  the  Editor  & 
Publisher  International  Year  Book  is  available  in  hard 
copy,  CD-ROM  and  customized  lists  on  labels  or  disk. 
Contact  our  CD-ROM/database  representative 
at  ext.  172. 


Web  Site/Conferences/Other  Services 

■  Access  information  about  E&P  products  and  services 
on  our  Web  site.  Editor  &  Publisher  Interactive 
http://www.mediainfo.com. 
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While  newspapers  aren’t  the  only  ones  who’ve  discovered  the  enormous  revenue  potential  of  local  online  advertising,  they 


are  the  ones  with  the  most  to  lose.  You  can  surrender  your  city  without  a  fight.  Or  you  can  join  the  150  other  news 
organizations  who’ve  enlisted  Zip2  to  help  defend  their  turf.  With  ZipZ’s  CityGuide  Suite™  of  products,  you’ll  have  all  the 
tools  you  need  to  build  traffic  and  revenue  and  block  the  Internet  giants  -  everything  from  arts  &  entertainment  guides,  to 
automotive  and  real  estate  guides,  to  a  Business  Directory,  community  self-publishing  services,  editorial  tcx)ls  and  more.  Zip2 
even  offers  comprehensive  sales  and  marketing  support  to  help  you  attract  readers  and  advertisers  alike.  So  if  you’re  worried 


about  the  competition  putting  up  a  site  in  your  town,  call  Bruce  Murray,  our  Vice  President 
of  Channel  Alliances,  at  (212)  973-9501.  He’ll  show  you  how  to  curb  unwanted  development. 


^Zip2 


He  power  the  press 


Zip2  CityGuide  Suite 


Arts  &  Entertainment  Guide 
Real  Estate  Guide 
fluto  Guide 
Business  Directory 


Community  Self-publishing 
Editorial  Tools 


Microsoft  has  10,  Yahoo!  has  12, 
and  AOL  has  32.  Sooner  or  later, 
they’ll  have  one  in  your  market,  too. 


y 


i 


ABOVE  THE  FOLD 


Tina  mania,  or  all 
the  glitz  that  fits? 

A  WELL-KNOWN  MAGAZINE  editor 
quits  her  job  to  form  a  start-up 
company.  How  much  space  do  you 
give  the  stor)  ? 

If  you’re  the  New  York  Times  and 
the  subject  is  New  Yorker  editor  Tina 
Brown,  who  is  leaving  to  head  a  ven¬ 
ture  bankrolled  by  Disney’s  Miramax 
films,  the  answer  is:  1 56  column  inches 
the  first  day,  including  Page  One  treat¬ 
ment  above  the  fold,  a  full  page  inside 
the  business  section,  and  an  editorial. 
The  package  included  a  time  line  of 
the  New  Yorker's  73-year  history,  two 
sidebars,  and  two  pictures  of  Brown  — 
a  color  shot  on  A-1  and  a  3-column 
black-and-white  image  of  her  in  a  lacy 
off-the-shoulder  evening  gown. 

That  wasn’t  all.  Over  the  next  four 
da>’s,  follow-ups  included  two  op-ed 
columns  (20  inches  each)  and  two  arti¬ 
cles  (51  and  72  inches),  both  of  which 
led  the  business  section. 

“1  was  really  surprised  by  the 
amount  of  play,”  Bill  Kovach,  curator  of 
the  Nieman  Foundation,  said  of  the 
first  day’s  coverage.  “1  guess  it  was  a 
real  slow  news  day.” 

Times  executive  editor  Joseph 
Lel>'veld  justified  the  placement. “For 
many  of  our  readers  in  this  media  capi¬ 
tal,  it  would  be  the  most  interesting 
story  of  the  day,”  he  said.“'Wliatever 
you  think  of  her  departure,  the  fact 
that  she’s  leaving  to  start  a  magazine 
funded  by  a  movie  studio  is  an  interest¬ 
ing  phenomenon.” 
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Editor  of  The  New  Yorker  ! 
Leaving  for  New  "Venture  j 

Tiaa  Brown  Stnrtiai  \ 

<0  Miraauix  PitntM  j 


\  Nigerian  Plead$  far  Cabn,  Vowing  j 
,  iNtnocracy  and  Autopey  for  Foe , 


But  he  admitted  that  Brown  might 
not  have  made  it  above  the  fold  on  a 
day  with  more  breaking  news.  Lel)^eld 
also  noted  that  the  Times  covered  the 
appointment  of  David  Remnick  as  her 
successor  in  a  more  routine  manner. 

To  Kovach,  the  intensity  of  the  cov¬ 
erage  reflects  a  “drift  toward  entertain¬ 
ment  and  celebrity”  in  U.S.  newspa¬ 
pers.  He  pointed  out  that  on  the  same 
day  Tina  Brown  made  Page  One  of  the 
Times,  down  at  the  bottom  was  a  fea¬ 
ture  on  baseball  slugger  Mark 
McGwire’s  pursuit  of  Babe  Ruth’s 
home  run  record.  Said  Kovach,  himself 
a  former  Times  man  and  former  editor 
of  the  Atlanta  Journal-Constitution  : 


“That  was  one  of  the  softest  and  least 
interesting  front  pages  I’ve  seen.” 

He  said  the  Times  had  a  tradition  of 
preserving  Page  One  for  the  most 
important  stories  of  the  day  —  and 
though  events  at  the  Neu'  Yorker  may 
be  news,  the  play  atop  the  front  page 
“suggests  that  it’s  an  important  story' 
for  the  entire  country.” 

Lely\'eld  responded  that  the  Times 
has  no  rules  about  the  front  page. 
“We’re  not  really  as  theological  about 
this  as  some  people  might  think,”  he 
said,  adding,  “There  are  no  laws  saying 
stories  can’t  go  on  the  front  page 
unless  they  have  HMO  or  IMF  in  the 
headlines.”  —  Robert  Neuwirth 


Error  Message:  To  Err  Is  Human,  But  Darned  Expensive 


through  40  different  people  before 
they  reach  print,  and  mistakes  can  be 
introduced  at  any  step.  Larger 
papers,  some  with  a  dozen  editions, 
face  greater  pressures. 

“Good  grief,  the  opportunity  for 
error  is  extraordinary,”  Weber  said. 

But,  in  a  sign  of  reduced  screw 
ups,  KR  said  its  1997  error  total 
declined  4%  from  1996.  One  in  four 
of  the  group’s  ad  errors  occurred  in 
Philadelphia.  But  the  Inquirer  and 
Daily  News  both  made  progress,  cut¬ 
ting  ad  errors  5.6%  last  year. That’s 
still  2 1 ,423  blunders,  but  better  than 
22,700.  —  Robert  Neuwirth 


to  mollify'  them  and  give  them  their 
money  back,  then  there’s  a  big  cus¬ 
tomer  satisfaction  issue,”  she  said. 

The  statistics  —  disclosed  in  the 
employee  magazine  Knight  Rictder 
News  —  cover  all  KR  dailies  except 
the  Detroit  Free  Press  and  two 
recently  acquired  papers. 

Mistakes  —  ranging  from  ordinary 
ty  pos  to  running  entirely  erroneous 
ads  —  forced  papers  to  refund  $10.6 
million  to  aggrieved  advertisers  and 
to  print  $10.5  million  in  free,  make¬ 
good  ads. 

At  some  Knight  Ridder  papers, 
Weber  noted,  advertisements  go 


Though  newspapers  have 

recently  agonized  over  mistakes 
in  reporting  —  costly  to  reputation 
—  one  chain  is  taking  aim  at  money- 
draining  advertising  errors. 

Knight  Ridder,  the  nation’s  No.  2 
newspaper  publisher,  says  86,000  ad 
errors  chainwide  cost  it  more  than 
$21  million  in  1997. 

Though  the  dollar  value  is  relative¬ 
ly  minuscule  —  just  1%  of  total  1997 
advertising  revenues  —  Carol  Weber, 
director  of  customer  satisfaction,  says 
it’s  a  serious  issue  for  readers. 

“If  86,000  customers  are  getting 
kicked  in  the  fanny  and  we’re  having 
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BY  JACK  HART 


Dealing  With  Danglers 

Let's  be  clear,  and  avoid  embarrassing  mistakes, 
about  what  modifies  what 


David  brinkley  once  told 

his  broadcast  audience  a 
story  about  a  Small  Business 
Administration  form  that 
supposedly  asked  loan  applicants  to 
“indicate  in  Box  3 A  the  number  of 
employees  broken  down  by  sex.” 

One  applicant,  according  to 
Brinkley,  responded  with  “none,”  but 
added  that  he  had  “two  with  alcohol 
problems.” 

Some  variation  on  the 
gag  must  be  nearly  as  old 
as  the  language. The  first 
dangling  modifier  no 
doubt  came  not  long 
after  the  first  complete 
sentence.  “Trog  kill  mam¬ 
moth,”  became  “Trog  kill 
mammoth  with  big 
spear.” 

When  my  paper  asked 
folks  to  send  in  money¬ 
saving  food-shopping  ideas  gleaned 
from  experience,  a  woman  named 
Wanda  reported  that,  during  the 
Depression,  “1  worked  helping  a  neigh¬ 
bor.  The  lady  was  in  bed  with  four 
hearty  eaters  besides  the  husband. . . .” 

But  befi)re  we  laugh  too  hard,  we 
should  tend  to  our  own  syntax. 
Dangling  modifiers  make  regular 
appearances  in  our  own  pages  as  well. 
We  recently  reported,  for  example, 
that  “Former  Mayor  Tom  Bradley  suf¬ 
fered  a  stroke  Thursday  while  recover¬ 
ing  from  heart  surgery  that  affected 
his  ability  to  move  the  right  side  of  his 
body,  doctors  said.” 

There’s  nothing  funny  about  a 
stroke,  of  course.  But  the  fact  remains 
that  the  writer  meant  to  say  that  the 
stroke  —  not  the  surgery  —  affected 
Bradley’s  ability  to  move  the  right  side 
of  his  body. 

We  seldom  goof  that  way  with  sim¬ 
ple  modifiers,  which  jump  off  the 


Hart  is  a  managing  editor  at  the 
Oregonian.  He  welcomes  comments 
and  published  examples  — 
identified  by  publication,  date  and 
page  —  at  1320  S.  W  Broadway, 
Portland,  OR  97201  or  at 
jackhart@news.oregonian.com. 


page  when  they’re  in  the  wrong  place. 
If  the  man  has  brown  hair  and  the 
chair  is  green,  we’re  not  likely  to  write 
that  “the  green  man  sat  in  the  brown¬ 
haired  chair.” 

But  phrases  and  clauses  act  as  modi¬ 
fiers,  too.  In  the  Bradley  reference,  for 
example,  the  misplaced  modifier  — 
“that  affected  his  ability  to  move  the 
right  side  of  his  body”  —  was  a  subor¬ 
dinate  clause.  It  was  intended  to  act  as 
an  adjective  modifying 
the  noun  “stroke.” 

Instead,  it  modified 
“surgery,”  the  noun 
appearing  right  before  it. 

Such  errors  account 
for  most  misplaced  modi¬ 
fiers.  Two  tricks  help 
avoid  them; 

Read  copy  aloud. 

When  we  read  silently, 
we  tend  to  interpret 
copy  the  way  we  intended  it.  When 
we  read  aloud,  we  often  hear  it  the 
way  it  actually  is. 

Pay  particular  attention  to  clauses 
and  phrases,  especially  when  they 
come  at  the  beginning  or  end  of  a  sen¬ 
tence.  Note  that  they’re  working  as 
modifiers  —  the  multiple  words  act  as 
a  single  unit  that  functions  as  an  adjec¬ 
tive  or  an  adverb. 

In  the  preceding  sentence,  for 
example, “that  functions  as  an  adjec¬ 
tive  or  adverb”  is  a  subordinate  clause 
acting  as  an  adjective  modify  ing  “unit.” 

If  the  phrase  or  clause  begins  the 
sentence,  check  the  first  noun  or  verb 
that  follows  it. That’s  the  antecedent.  If 
it  isn’t  the  one  you  intended,  recast 
the  sentence  to  get  the  modifier  next 
to  its  true  antecedent. 

If  the  phrase  or  clause  comes 
toward  the  end  of  the  sentence,  check 
the  noun  or  verb  that  comes  before  it. 
If  that  isn’t  the  intended  antecedent, 
move  the  modifier. 

Here  are  some  examples: 

♦  Dangling  subordinate  clauses. 
“The  transfer  is  done  with  a  pipette  to 
hold  the  egg  and  special  glass  needles 
for  injecting  the  sperm,  which  are 
washed  in  solution  before  they  are 
used.” 


An  especially  clean  sperm,  apparent¬ 
ly.  Or,  more  likely,  an  especially  clean 
needle. 

“Mice  Kern  wrote  a  book  about  her 
experiences,  which  she  considers  to 
be  therapeutic.” 

Actually,  the  experiences  were  hor¬ 
rific.  Writing  the  book  was  therapeu¬ 
tic.  “Alice  Kern  says  writing  a  book 
about  her  experiences  was  therapeu¬ 
tic.” 

A  “two-story  wagon  with  a  built-in 
iron  stove,  spring<ushion  seats  and 
sleeping  bunks  that  took  eight  oxen  to 
pull.” 

Presumably,  the  oxen  pulled  the 
wagon  and  the  bunks  came  along. 

♦  Dangling  appositives.  “Doctors 
at  Oregon  Health  Sciences  University- 
have  given  a  4-month-old  boy  a  new 
heart  —  the  youngest  person  in  the 
Pacific  Northwest  to  undergo  such 
surgery'.” 

An  appositive  is  another  version  of 
the  noun  that  immediately  precedes  it. 
The  boy  —  not  the  heart  —  was  the 
youngest  person  to  have  such  surgery’. 

♦  Dangling  prepositional  phras¬ 
es.  “Still  another  member  drew  laugh¬ 
ter  when  he  asked  for  advice  on  how 
to  rid  a  neglected  historical  building 
that  is  being  eyed  by  a  local  beer 
brewer  of  bothersome  birds  that  are 
roosting  in  the  rafters.” 

Don’t  we  have  enough  bothersome 
birds  without  brewing  some  more? 

“Despite  a  clean  record  at  the  state 
Children’s  Services  Division,  police 
began  investigating  the  couple  based 
on  information  from  an  informant.” 

At  least  the  cops  are  clean. 

“With  his  4.22  speed  in  the  40-yard 
dash,  Washington  coach  Don  James 
says  Kaufman  is  the  fastest  tailback 
he’s  ever  had  at  the  school.” 

A  coach  that  fast  ought  to  be  play¬ 
ing  himself. 

One  final  thing  is  worth  noting: 
Almost  all  of  these  sentences  attempt 
to  present  multiple  ideas.  Several  of 
them  comprise  four  or  more.  No  won¬ 
der  their  writers  lost  track  of  what 
went  with  what. 

As  always,  simplicity'  produces 
clarity. 
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Cartoon  Criticism 
Cartoonish  Itself 


SINCE  THE  PUBLISHER  of  the  Toledo,  Ohio,  Blade  won’t  stand  up 
for  his  own  editorial  cartoonist,  we  will.  Blade  editorial  cartoon¬ 
ist  Kirk  Walters  is  the  latest  victim  of  a  depressingly  familiar  phe¬ 
nomenon:  A  special-interest  group  manufactures  outrage  by  willfully 
misreading  an  editorial  cartoon  in  order  to  push  its  own  agenda. 

The  way  the  game  is  played,  extra  points  are  awarded  for  forcing 
the  newspaper  to  cave  in  to  the  demands  of  an  instant  “community” 
group. 

Well,  score  one  for  Toledo’s  “Concerned  Citizens  for  a  Fair  and  Free 
Press.”  Various  self-appointed  leaders  found  Walters’  cartoon 
“appalling,” “morally  unacceptable”  and  —  of  course  — “insensitive.” 
Far  from  defending  a  work  his  paper  had,  after  all.  printed  on 
147,000  copies,  B/arfe  co-publisher  and  executive  vice  president  John 
Robinson  Block  joined  the  mob,  declaring  the  cartoon  “stupid”  and 
“bad.”  Then  he  went  out  of  his  way  to  slam  Walters  personally  as  “a 
cartoonist  who  is  struggling,  unfortunately.” 

And  what  was  the  offense  of  the  1 3-year  veteran?  Walters  drew,  and 
his  editors  presumably  approved,  a  cartoon  trenchantly  depicting  the 
hypocrisy  of  the  Ku  Klux  Klan  members  who  went  to  Jasper,  Texas,  to 
“condemn”  the  murder  of  James  Byrd  Jr.,  the  black  man  who  was 
dragged  to  his  death  behind  a  pickup  truck. 

No  one  with  a  lick  of  common  sense  could  construe  the  cartoon 
as  racist.  In  fact,  it  requires  a  considerable  disregard  for  the  truth  to 
make  that  charge.  And  while  we  might  expect  that  kind  of  Orwellian 
double-speak  from  “activists”  with  an  agenda  to  flog,  it  is  something 
any  self-respecting  newspaper  must  reject.  With  his  cartoon,  Kirk 
Walters  did  exactly  what  editorial  cartoonists  are  supposed  to  do: 
take  on  even  the  hottest  hot-button  issues  of  the  day,  insightfully, 
provocatively  —  and  fearlessly. 
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Skepticism  needed 
on  Web  forecasts 

Arriving  home  from  abroad,  i 
have  just  seen  your  May  9  issue 
(“Net  To  Eclipse  Papers  In  Five  Years?” 
pp.  26-27)  reporting  on  e-mail  and 
World  Wide  Web  developments.  Is  it 
possible  not  to  accept  all  the  hype  of 
press  announcements  on  studies  deal¬ 
ing  with  the  “digital  age”  these  days? 

Where,  for  instance,  could  UPI  find 
in  its  survey  that  34%  of  (the  limited 
number  of  users)  find  Internet  infor¬ 
mation  more  accurate  than  other 
sources?  At  the  same  time  —  roughly 
—  others  inform  us  that  the  majority 
of  people  with  higher  education  have 

Newspaperdom* 


50  YEARS  AGO  . . .  Local  16  of  the 
International  Typographical  Union 
turned  down  an  offer  by  Chicago 
publishers  to  settle  the  7.5-month 
strike  over  union  demands  for 
industrywide  contract  terms.  The 
newspaper  industry  has  charged  the 
union  with  violating  terms  of  the 
Taft-Hartley  Act  requiring  local 
negotiations. 

Chicago  publishers  suggested  arbi¬ 
tration,  but  union  officials  proposed 
a  plan  for  both  sides  to  agree  on 
pay  hikes,  workers  to  return  to  the 
job,  and  contract  talks  to  continue. 

A  $100,000  libel  suit  against  the 
New  York  paper  Amsterdam 
Et>emng  Recorder  and  Daily 
Democrat  was  dismissed  by  the 
Appellate  Division  of  the  State 
Supreme  Court,  overturning  a  trial 
court  ruling.  District  attorney 
Charles  S.Tracy  claimed  the  paper 
implied  he  wasn't  a  competent 
lawyer. 

From  Editor  &  PtmusHER 
July  17,  1948 
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learned  not  to  trust  the  Internet  and  its 
uncontrolled,  unchecked  information! 

At  the  Comprint  conference  of  the 
world’s  top  graphic  media  people 
recently  in  Edinburgh,  Scotland,  it  was 
said  that  even  Internet-connected 
households  do  not  use  the  facility 
much  of  the  time. There  are,  of  course, 
the  Net  nerds  —  but  most  of  humanity 
is  not  (yet)  totally  beholden  to  the  dig¬ 
ital  wonders.  Has  anybody  made 
money  out  of  them? 

Surveys  can  be  —  and  are  —  mis¬ 
leading.  If  one  interprets  the  utter¬ 
ances  of  the  guru  Negroponte  at  MIT 
wrongly,  taking  surveys  as  the  base  of 
planning,  it  would  be  incumbent  on  all 
of  us  to  most  speedily  embark  on  a 
crash  course  in  Chinese  —  for  that  lan¬ 
guage  will  be  dominant  in  the 
Internet,  we  have  been  told! 

W.P.  Jaspert 

Los  Angeles 

No  easy  answers 
onj-schools 

I  AGREE  WITH  David  Demers’ con¬ 
cern  (“Shop  Talk,” June  6,  p.  56)  that 
there  is  a  lot  of  misguided  criticism 
about  the  role  of  scholarship  in  jour¬ 
nalism  education.  Unfortunately,  jour¬ 
nalism  education  has  evolved  in  ways 
that  make  it  hard  for  journalists  to 
have  confidence  that  the  scholarship 
now  required  in  many  universities  in 
order  to  be  hired  as  a  professor,  or  the 
research  required  in  order  to  be  pro¬ 
moted  or  tenured,  is  related  to  journal¬ 
ism  or  increases  teachers’  expertise. 

Demers  says  “long-term  prospects 
for  print  journalism  programs  at  the 
best  universities  are  not  good”  —  a 
problem  especially  serious  at  the  best 
research  universities.  Actually,  some  of 
the  best  U.S.  research  universities  are 
home  to  some  of  the  best  and  most 
secure  journalism  programs.  At  schools 
such  as  the  University  of  California  at 
Berkeley,  for  example,  educators,  pri¬ 
marily  professional  journalists  who 
have  extensive  experience  but  no  doc¬ 
toral  degree,  are  respected  for  their 
intellectual  skills  as  journalists.They 
are  required  to  meet  research  require¬ 
ments  by  continuing  to  produce  in- 
depth  journalism  (print  or  broadcast) 
or  scholarly  work.  Their  work  is  evalu¬ 
ated  and  rewarded  the  same  as  tradi- 
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tional  scholarship.They  are  full  citizens 
of  the  university. 

For  years,  journalism  educators  have 
blamed  administrators  and  colleagues 
in  other  disciplines  for  the  diminished 
status  of  journalism  education  and  for 
the  establishment  of  a  doctoral  degree 
as  a  requirement  to  be  hired,  too  often 
without  regard  for  the  quality  of  the 
candidate’s  scholarly  expertise  or  expe¬ 
rience  in  journalism.  A  study  of  journal¬ 
ism  education  over  50  years,  as  it 
increasingly  submerged  into  communi¬ 
cation  studies,  shows  that  it  was  largely 
journalism  education  administrators 
themselves,  not  university  administra¬ 
tors,  who  diminished  journalism’s  rep¬ 
utation  and  failed  to  assure  its  under¬ 
standing  and  acceptance.  Many  admin¬ 
istrators  are  open  to  being  educated 
about  the  qualifications  for  teaching 
journalism.  The  question  is  whether 
journalism  educators  will  make  a 
strong  case  by  defining  expertise  in 
the  field  and  establishing  standards  for 
hiring,  tenuring  and  promoting  — 
whether  through  scholarly  research, 
professional  experience  or  both. 

It  would  help,  of  course,  if  journalists 
worked  with  educators  on  such  stan¬ 
dards,  encouraged  research  to  enlight¬ 
en  the  profession  and  the  public,  and 
helped  educators  to  develop  curious, 
committed  and  educated  young  jour¬ 
nalists.  Most  wise  journalists,  like  their 
counterparts  in  academia,  want  stu¬ 
dents  who  think  about  journalism,  and 
the  world,  not  just  skills  meisters. 

Betty  Medsger 
Former  chair,  department  of 
journalism,  San  Francisco  State 
University,  and  author  of  a  national 
study  of  journalism  education 


Corrections 

A  STORY  FROM  Nexpo  in  Orlando, 
Fla.,  (June  27,  pp.  14-15)  misstated 
the  percentage  of  Latin  Americans 
attending.  Conference  organizers  said 
about  40%  of  registrants  from  outside 
the  United  States  came  from  Latin 
America,  not  40%  of  conference-goers 
overall. 

An  ARTICLE  ON  Neu'  York  Times  cir¬ 
culation  promotions  (June  20,  pp. 
76-78)  gave  the  wrong  title  of  Alyse 
Myers.  She  is  vice  president/pn)motion. 
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EVERY 

BY  JOE  NICHOLSON 

News  Industry  Anguish 
Over  Crumbling  Credibility 

Latest  survey  finds  that  a  majority  of  the  public  doesn't  trust  the  media's  reporting  anymore 


A  MAJORITY  OF  Americans  profess  to  los¬ 
ing  faith  in  news  media  accuracy  follow¬ 
ing  recent  confessions  of  incorrect  and 
fabricated  reporting,  according  to  a  poll 
on  July  9  and  10.  And  pollsters  said  media  credi- 
bilit>'  may  have  slumped  to  an  all-time  low. 

By  a  lopsided  62%-to-30%,  Americans  told 
Princeton  Survey  Research  Associates  that  recent 
media  sins  make  them  less  likely  to  trust  report¬ 
ing.  The  30%  minority  dismissed  the  scandals  as 
“isolated  incidents.” 

Media  credibility  has  declined  “across  the 
board,”  said  Larry  Hugick,  director  of  the  polling 
firm’s  media  and  political  surveys.“To  some  degree 
it  will  rise  and  fall.  But  there  is  also  a  cumulative 
factor  here.” 

The  poll  was  commissioned  by  Newsweek, 
which  published  the  results  in  the  July  20  issue. 
Additional  information  shows  that  since  the  firm’s 
first  poll  on  media  credibility  in  1985,  Americans 
who  believe  “all  or  most”  of  local  newspaper  con¬ 
tent  has  eroded  to  21%,  from  28%. 

Local  TV  news  credibility  declined  over  the 
same  period  to  25%,  from  34%,  as  network  TV 
news  believability  skidded  to  22%,  from  32%,  and 
average  faith  in  Newsweek  and  Time  dropped  to 
17.5%,  from  25%.  Of  those  polled,  16%  put  high 
faith  in  radio  news.  But  the  least  faith  was  accord¬ 


ed  to  online  media.  Just  6%  believe  most  of  what 
they  find  online  —  a  medium  not  measured  in  ear¬ 
lier  Princeton  polls. 

The  poll  was  taken  after  four  recent  media  scan¬ 
dals;  CNN  and  Time  magazine  retracted  an  erro¬ 
neous  joint  report  about  nerve  gas  in  Vietnam;  a 
New  Republic  magazine  writer  was  fired  for  fabri¬ 
cating  stories;  a  Boston  Globe  columnist  was 
forced  out  after  inventing  sources  in  several 
columns;  and  the  Cincinnati  Enquirer  fired  a 
reporter  and  withdrew  a  major  series  found  to  be 
based  on  stolen  voice  mail. 

Whether  credibility  rebounds  or  continues 
downward  may  depend  on  future  media  missteps, 
said  Hugick. 

Coverage  of  White  House  intern  Monica 
Lewinsky  also  has  contributed  to  distrust:  56%  of 
Americans  said  the  media  “seriously  mishandled” 
her  story.  The  poll  also  reflects  the  perception  that 
the  news  media  are  moving  toward  entertainment 
and  are  influenced  by  competition  and  pressure 
for  higher  ratings  and  profit.  The  poll  found 
Americans,  by  a  76-20  margin,  agree  the  news 
media  have  gone  “too  far  in  the  direction  of  enter¬ 
tainment  and  away  from  traditional  reporting.” 

Seven  in  10  Americans  believe  journalists  now 
are  more  affected  by  the  desire  to  be  celebrities  or 
(See  Credibility  on  page  32) 


I  Where  do  you  get  most  of  your  news 
about  current  events? 

61%  Television 
24%  Newspapers 
8%  Radio 
1%  Magazines 

2%  Internet  or  online  services 


How  much  of  w  hat  you  see,  hear  or 
read  in  the  news  media  do  you  think 
you  can  believe? 

1 1%  ,\lmost  all  of  it 
35%  Most  of  it 
^2%  Only  some 
ll%Verv' little 


In  competition  for  ratings  and  profits, 
have  the  news  media  gone  too  far  in 
the  direction  of  entertainment  and 
away  from  traditional  reporting? 

76%  Yes,  gone  too  far 
20%  No,  not  too  far 


CREDIBILITY  EBB 

People  who  believe  “all  or  most”  of  what’s  in  media 


*no  earlier  survey 


Compared  with  the  past,  is  journalists’ 
reporting  today  more  likely,  less  likely  or 
about  as  likely  to  be  influenced  by:  (per¬ 
cent  saying  more  likely) 

71%  Competitive  pressure  from  other  jour¬ 
nalists  for  a  story 

77%  Pressure  from  media  owners  and  news 
executives  for  higher  ratings  and  profits 
70%  A  desire  to  become  a  celebrity  or  make 
money  from  personal  fame 
33%  A  desire  to  report  the  news  fairly  and 
accurately 

Are  recent  cases  of  media  inaccuracy  iso¬ 
lated  incidents,  or  do  they  make  you  less 
likely  to  trust  the  media’s  reporting? 

30%  Isolated  incidents 
62%  Less  likely  to  tru.st  media 


Source;  Newsweek/Princeton  Survey  Research  Associates 
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BY  DAVID  NOACK 


Hoaxer  Harasses  Top 
Execs  At  Denver  Post 

Slick,  counterfeit  news  releases  announce  editor  in  chiefs  retirement. 
At  least  two  newspapers  have  reported  and  then  retracted  bogus  info. 


k  PERSON  BELIEVED  to  be  a  disgruntled 
/\  former  employee  is  conducting  a  cam- 
paign  of  harassing  hoaxes  against  the  edi- 
A.  tor  in  chief  and  other  Denver  Post 
employees. 

The  campaign  has  included  the  creation  and 
national  distribution  of  fake  but  realistic  looking 
corporate  news  releases  announcing  bogus 
events,  such  as  the  editor’s  retirement. 

In  the  latest  incident  in  early  July,  news  organi¬ 
zations  around  the  country  received  a  release 
reporting  Post  editor  in  chief  Dennis  Britton  was 
retiring  and  moving  to  Utah  to  devote  more  time 
to  his  hobby,  beekeeping  —  all  of  it  lies. 

An  earlier  “news”  release  said  Britton  won  the 
Edgar  O’  Malley  award  from  the  University  of 
Missouri  Journalism  School,  which  recognizes  dis¬ 
tinguished  editors.There  is  no  such  award. 

In  addition,  Britton  says  that  over  the  last  year, 
his  garbage  has  been  stolen,  unordered  pizzas  have 
been  delivered  to  the  newsroom,  and  he  and  oth¬ 
ers  have  been  signed  up  unwittingly  to  a  video 


now  involves  my  family.  My  wife’s  name  is  in  that 
last  release,  and  1  think  that  crossed  a  line  that  I’m 
not  willing  to  cross.” 

Following  the  retirement  hoax,  Britton  received 
telephone  calls  from  friends  and  colleagues  across 
the  country.  Even  the  Denver  mayor’s  office  called 
with  an  offer  to  proclaim  “Dennis  Britton  Day”  in 
the  Mile  High  City. 

The  announcements  appear  on  official-looking, 
two-color,  “Office  of  the  Publisher”  stationery,  but 
it’s  forged,  according  to  Britton.  The  crisply  writ¬ 
ten  beekeeper  release  was  accompanied  by  a 
photo  of  Britton  marked  with  a  Denver  Post  copy¬ 
right.  And  the  hoaxes  are  highly  detailed.  The 
Britton  retirement  scam  summarized  his  career  at 
the  Chicago  Sun-Times  and  Los  Angeles  Times  and 
accurately  cites  accomplishments  and  associa¬ 
tions,  such  as  membership  in  the  Japan  America 
Society. 

The  Gazette,  a  daily  newspaper  in  Colorado 
Springs,  printed  the  July  announcement  —  and 
later  a  retraction. 


pomographer’s  mailing  service.  In  an  earlier  incident,  someone  pretending  to  be 

Britton  said  he’s  “99%”  sure  who  is  responsible.  Post  publisher  Ryan  McKibben  posted  a  letter  in 
and,  the  newspaper  is  investigating.  (See  Hoax  on  page  32) 


■While  the  hoaxes  appear  to  be  humorous,  he 
said,  they  arc  po¬ 
tentially  harm¬ 
ful,  and  the  lat¬ 
est  round  sug¬ 
gests  a  personal 
motive. 

“When  some¬ 
body  steals  your 
garbage  it’s 

scary.  It’s  not 
funny  anymore,” 
said  Britton, 
adding  that  he 
and  his  family 
are  now  “very 
careful  at  home. . 

. .  It’s  just  disqui¬ 
eting.”  He  said  he 
may  seek  crimi¬ 
nal  prosecution 
because  “this 
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Realistic,  but  fake, 
press  release  and 
photo  announcing 
editor's  resignation 
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BY  JOE  NICHOLSON 

Weekly  Charges  Knight  Ridder 
With  Predatory  Pricing 

The  Lexington  County  Chronicle  of  South  Carolina  says  its  Knight  Ridder  competitor  has 
devised  a  plan  to  drive  it  out  of  business.  It  has  a  copy  of  that  plan. 

N  A  FRONT-PAGE  story  headlined  “Attack  of  the  lower  rates.  If  successful,  Mott  said,  the  experi- 
Evil  Empire,”  a  South  Carolina  weekly  charges  ment  will  be  expanded  to  other  counties, 
that  its  Knight  Ridder  competitor  is  engaged  The  ad  rate  in  the  weekly’s  home  county,  said 
in  a  predatory  pricing  scheme  designed  to  Mott,  was  “not  being  reduced  to  put  someone  out 
force  the  smaller  paper  out  of  business.  of  business;  it’s  being  reduced  to  attract  neighbor- 

The  weekly  Lexington  County  Chronicle  claims  hood  stores”  as  advertisers, 
it  has  obtained  internal  papers  of  the  State,  a  State’s  efforts  have  been  entirely  legal  and  prop- 

Knight  Ridder  daily,  that  reveal  a  plan  to  target  er,  said  Mott,  whose  1 30,000  weekday  subscribers 
advertisers  in  the  weekly’s  home  county  with  ad  dwarfs  the  weekly’s  6,000  subscribers, 
rates  almost  50%  below  the  rate  throughout  the  The  only  consideration  of  weeklies,  he  said,  was 
rest  of  the  state.  that  they  might  serve  “in  some  way  as  a  bench- 

In  editorials  and  the  Page  One  “Attack  of  the  Evil  mark  for  what  smaller  neighborhood  businesses 
Empire”  story  that  ran  under  a  five<olumn  head-  were  willing  to  pay”  for  ads. 
line.  Chronicle  editor  and  co-owner  Jerry  Bellune  The  internal  “plan”  leaked  to  Bellune  was  not 
accused  the  State  of  unfair  business  practices,  the  work  of  top-level  executives,  Mott  said. “1 
including  predator)’  pricing.  don’t  know  how  [Bellune]  got  it.  It’s  not  proper 

In  an  interview.  State  president  and  publisher  for  someone  in  our  company  to  give  internal  doc- 
Frederick  B.  Mott  Jr.  characterized  Bellune  as  a  uments  to  competitors.” 

“kook.”  Bellune  would  only  say  “a  friendly  deep  throat 

“Have  they  filed  anything  legal?”  Mott  asked,  at  the  State  newspaper  leaks  this  stuff  to  us.” 

“Predatory  practices!  That’s  a  serious  allegation. 

That’s  serious  stuff.  That’s  slander.”  WE  WANT  TO  ELIMINATE .  . .’ 

However,  Mott  also  conceded  in  an  E&P  inter-  State’s  plan  describes  the  Chronicle  as  “our 
view  that  he  slashed  ad  rates  in  the  Chronicle’s  cir-  most  viable  threat”  and  concludes,  “’We  want  to 
culation  area  last  month  to  a  level  far  below  other  eliminate  the  reasons  folks  read  and  buy  ads  in  the 
areas.  competitors.” 

Mott  scoffed  at  the  description  of  the  Chronicle 
PART  OF  EXPERIMENT'  as  a  viable  threat. 

He  insisted  the  cut-rate  ads  were  part  of  an  “I  don’t  know  why  anybody  would  write  that,” 
experiment  in  improved  community  coverage  and  he  said,  insisting  it  must  have  been  the  work  of 

misguided,  lower- 
level  managers. 

As  such,  said 
Mott,  it  constitut¬ 
ed  nothing  more 
than  “sugges¬ 
tions.” 

“Sometimes  all 
of  the  suggestions 
are  implemented, 
sometimes  some 
of  them  are,  and 
sometimes  none 
of  them  are,”  the 
publisher 
explained. 

“If  you  ask  if  I 
thought  they 
were  a  threat  to 
us,  I  would  have 
to  tell  you  you 

Jerry  Bellune,  editor  and  co-owner  of  the  weekly  Lexington  County  Chronicle  have  to  be  kidding 
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The  weekly  Chronicle  says  steep  ad  discounting  by  the  daily  State  is  designed  to  destroy  it. 


■'^Uc  niU  ranks  lu-nr  haliimi  i 


me!”  Mott  exclaimed,  laughing.  "They  aren’t  a  Knight  Ridder,  he  wrote  last  month  to  Anthony 
threat!”  Ridder,  chairman  of  Knight  Ridder,  saying,  “I  am 

concerned  about  the  appearance  of  predatory 
'A  DINKY  LITTLE  NEWSPAPER'  pricing  by  a  company  in  which  I  own  .shares  ” 

Although  Mott  lives  in  Lexington  County,  where  Ridder  rejected  the  suggestion  in  a  return  letter, 
the  Chronicle  circulates,  he  said  he  had  never  calling  the  charge  “a  serious  allegation”  and 

bothered  to  read  it,  calling  the  publication  “a  dinky  adding,  “I  can  tell  you  unequivocally  that  the 

little  newspaper.”  State's  rates  do  not,  in  any  way,  reflect  predator)’ 

“I  guess  he’s  just  afraid,”  Mott  said  of  Bellune.“I  pricing.” 
guess  he’s  scared.  If  he’s  scared,  then  he  needs  to  Ridder’s  office  said  he  was  on  vacation  and 
put  out  a  better  product  or  find  other  ways  to  unavailable  for  comment. 

compete.”  Moore  also  wrote  to  Mott,  warning  “predator)’ 

State's  purloined  plan  called  to  “lower  rates  by  pricing  practices”  and  unfair  competition  would 
half”  in  the  Chronicle's  circulation  area  in  be  met  with  “appropriate  action.” 

Lexington  County,  which  is  a  dozen  miles  west  of 

Columbia,  the  state  capital  where  State  is  pub-  LAWYER'S  A  KOOK  TOO 

lished.  Mott  did  not  recall  Moore’s  letter,  which  was 

“By  dropping  the  column-inch  rate  to  about  $5  written  on  March  12.“I  may  have  gotten  it,” he  said, 

instead  of  $9.92,  we  would  be  competitive”  with  “1  get  a  lot  of  kook  letters.” 

the  Chronicle  and  another  weekly  in  the  area,  said  Bellune  and  Mott  both  live  in  Lexington  Count)’, 
the  plan.  but  that’s  about  the  only  thing  the)  agree  on.  In 

The  Chronicle  stor)’  quotes  its  attorney,  Jake  fact,  Bellune  recalled  that  he  and  Mott  sat  side-by- 

Moore,  declaring  “the  State  newspaper  wants  to  side  and  chatted  at  a  press  association  meeting  a 

drive  its  smaller  competitors  out  of  business.”  year  or  so  ago;  Mott  claimed  he  has  no  recollection 

Bellune,  the  Chronicle's  joint  owner  with  wife-  of  ever  meeting  Bellune. 
publisher  MacLeod  Bellune,  wrote  in  a  July  2  edi-  One  person  who  does  know  both  of  them  is  Joe 
torial  that  State  was  engaged  in  “predator)’  pric-  Wilson,  the  state  senator  who  calls  both  of  them 
ing.”  constituents. 

The  term  “predator)'  pricing”  describes  a  busi-  "There’s  an  effort  by  the  State  to  put  the  week- 
ness  practice  in  which  an  economically  powerful  lies  out  of  business,  especially  the  Chronicle,"  sdiii 
company  slashes  prices  so  low  that  it  eliminates  Wilson.  (It  should  be  noted  Wilson  is  among  the 
profit  in  hopes  of  crippling  a  competitor  or  dri-  six  partners  in  the  law  firm  of  Chronicle  attorney 

ving  it  out  of  business.  Moore.)  Senator  Wilson  said  he  thought  "very’  high- 

With  competition  eliminated,  the  powerful  ly”of  Mott,  but  added, “I  disagree  with  him  on  this 
company  would  then  be  in  position  to  force  cus-  matter.” 

tomers  to  pay  sk)’-high  prices.  A  conservative  Republican,  Wilson  accused  .Mott 

of  running  a  newspaper  with  a  liberal  tilt.  In 
UNFAIR  BUSINESS  PRACTICES?  response,  Mott  pointed  out  that  State  was  among 

Predator)’  pricing  is  illegal  under  federal  law,  a  minorit)’  of  Knight  Ridder  newspapers  that 

according  to  Moore.  However,  he  said  federal  backed  the  Republican  candidate  in  the  last  two 

judges  have  sided  increasingly  with  big  businesses  presidential  campaigns. 

in  recent  years  and  made  it  difficult  for  small  busi-  Although  Mott  doesn’t  remember  meeting 
nesses  to  win  cases.  Bellune,  he  said  the  weekly  publisher  would  have 

As  a  result,  Moore  said  he  was  more  likely  to  sue  been  welcome  if  he  had  stopped  by  his  State 

State  under  a  South  Carolina  law  that  prohibits  office  for  a  chat.  “He  could  have  called  me  if  he 
unfair  business  practices.  was  really  upset,”  said  Mott.  “I  would  have  been 

Bellune  has  made  various  attempts  to  contend  glad  to  sit  down  and  talk  about  things.  I’m  aeces- 

with  the  State.  As  a  long-time  shareholder  in  sible.”  ■ 
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BY  RANDY  DOTINGA 


Was  She  Stalked  By  The 
Killer  She’s  Writing  About? 

A  St.  Louis  Post-Dispatch  reporter  who  reopened  the  1988  case  of  a  murdered 
co-worker  now  finds  herself  at  the  center  of  the  story 


Y  ITH  A  TALE  of  murder  and  injustice 
/  featuring  herself  at  the  heart  of  the 
story,  St.  Louis  newspaper  reporter 
?  Carolyn  Tuft  has  catapulted  readers 
into  a  most  personal  kind  of  nightmare. 

“Dale  Anderson  looked  into  my  eyes,  held  my 
left  hand  and  said  whoever  killed  Audrey  Cardenas 
really  wanted  to  murder  me,”  Tuft  wrote  in  the  St. 
Louts  Post-Dispatch  on  June  7,  1998.  She  was 
describing  the  moment  when  she  believes  she 
learned  that  she  may  have  been  a  target  of  the 
murderer  she  was  interviewing. 

Tuft  is  revisiting  the  case  of  the  1988  murder  of 
Audrey  Cardenas,  an  intern  at  a  suburban  newspa¬ 
per.  In  a  series  of  deeply  personal  stories.  Tuft 
claims  the  man  convicted  of  the  murder  is  inno¬ 
cent,  and  the  real  murderer  is  behind  bars,  charged 
with  another  vicious  crime. 

Worst  of  all,  she  suspects  the  man  she  thinks 
killed  Cardenas  also  tried  to  kill  her  —  and  had 
two  chances  to  end  her  life. 

Despite  tough  questions  about  her  objectivity 
and  the  pain  of  dredging  through  her  own  trau¬ 
mas.  Tuft  is  still  on  the  case. 

“There’s  nothing  1  wish  more  than  that  1  was 
not  involved,”  Tuft  told  E&P.'^lx.'s  been  awfully  gut- 
wrenching.  But  1  waited  around  for  all  these  years 
for  another  reporter  to  delve  in  and  seek  the  truth 
and  it  just  didn’t  happen.” 


MURDER  OF  A  NEWSROOM  INTERN 

The  Audrey  Cardenas  murder  story  begins  on 


Carolyn  Tuft,  left,  is  investigating  the  1988  murder  of  newsroom 
intern  Audrey  Cardenas,  right. 


June  2,  1988.  Tuft  was  then  a  reporter  at  the 
Belleville  News-Democrat,  a  55,000-circulation 
newspaper  in  Illinois,  about  15  miles  east  of  St. 
Louis. 

The  phone  rang  that  day.  “Do  you  want  a  front¬ 
page  story?”  a  man  asked  Tuft.  He  told  about  how 
three  administrators  at  the  Belleville  welfare  office 
had  been  arrested  after  shoving  a  co-worker  and 
taking  a  briefcase  with  records  showing  office  cor¬ 
ruption.  But  the  man,  who  wouldn’t  give  his  name, 
didn’t  reveal  that  he  himself  was  the  co-worker  — 
Dale  Anderson. 

Tuft  wrote  a  1988  stoiy^  about  the  incident  and 
later,  after  learning  who  the  man  was,  went  to  his 
house  to  interview  him. 

Anderson,  according  to  Tuft,  played  with  a 
revolver  and  sweated  profusely. “I  asked  him  not  to 
point  the  gun  at  me,”Tuft  wrote,  and  Anderson  put 
it  on  a  table. 

Anderson  made  allegations  about  wrongdoing 
by  co-workers  but  couldn’t  provide  proof  Tuft 
later  slipped  out  of  the  house  when  Anderson  was 
distracted.  “Something  about  him  frightened  me 
and  1  wanted  to  get  as  far  away  from  him  as  I 
could,”  she  wrote. 

(Tuft  filed  criminal  charges  against  Anderson  in 
connection  with  her  visit  and  testified  against  him 
in  court.  He  was  convicted  of  disorderly  conduct 
and  sentenced  to  psychiatric  treatment.) 

Also  in  June  1988,  24-year-old  intern  Audrey 
Cardenas  arrived  at  the  News-Democrat  after  grad¬ 
uating  from  Texas  A&M  University.  According  to 
Tuft,  she  was  a  friendly  and  enthusiastic  reporter. 

Anderson,  meanwhile,  began  visiting  the  news¬ 
room  to  pitch  more  stories  about  his  co-workers. 
One  night  he  was  found  wandering  in  the  com¬ 
posing  room.  No  one  knew  how  he  got  there. 

On  June  10,  1988,  Anderson  accosted  Tuft  out¬ 
side  the  newsroom  and  tried  to  convince  her  to  go 
with  him  in  his  car  to  check  out  a  story.  He  insist¬ 
ed;  she  refused.  “I  don’t  know  what  kept  me  from 
getting  into  that  car,”  she  wrote.  A  week  later, 
Audrey  Cardenas  vanished. 

When  Cardenas  didn’t  show  up  at  work,  her  co¬ 
workers  became  concerned  and  called  the  police. 
There  was  no  sign  of  Cardenas. 

On  June  26, 1988,  a  custodian  found  a  body  in  a 
creek  near  a  Belleville  high  school.  The  body  was 
Cardenas;  the  cause  of  death  has  never  been  deter- 


Dotinga  is  an  education  reporter  with  the 
North  County  Times,  Escondido,  Calif. 
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mined.  “The  newsroom  was 
in  chaos  as  reporters  tried  to 
figure  out  what  they  could 
do  to  help  cover  the  killing 
of  one  of  their  own,”  Tuft 
wrote. 

1988  FUNERAL  AND  ARREST 

Anderson  attended  the 
funeral,  wearing  a  three- 
piece,  brown  polyester  suit. 

Police  interviewed  a  tran¬ 
sient  named  Rodney  Woidtke 
who  was  found  at  the  high 
school  the  day  her  body  was 
discovered. 

Police  talked  to  Anderson 
also,  but  let  him  go.  Woidtke, 
whom  Tuft  believes  is  men¬ 
tally  ill,  confessed  to  the 
crime.  He  was  found  guilty  of 
murder  in  1989  and  sen¬ 
tenced  to  45  years. 

Anderson  soon  followed 
him  to  prison  —  he  was  convicted  of  murdering  a 
woman  and  her  3-year-old  son  near  Belleville.  The 
murders  happened  the  day  before  Woidtke  was 
sentenced. 

Tuft  tried  to  put  it  all  out  of  her  mind.  In  1992, 
she  went  to  work  for  the  St.  Louis  Post-Dispatch, 
where  she  covered  City  Hall  and  later  became  an 
investigative  reporter. Then,  last  December,  a  letter 
came  from  Woidtke  saying  he  had  tried  to  commit 
suicide. 


Liglitrail 
falls  short 
of  money 


The  Belleville  News-Democrat  is  also  cov¬ 
ering  the  Cardenas  case  on  the  front  page. 


“That  was  it  for  me,”  she 
said.  “1  felt  helpless  to  help 
him.”  She  began  to  investi¬ 
gate  the  Cardenas  murder. 

Co-workers  describe  the 
39-year-old  Tuft  as  a  slight, 
slender  woman  of  about  five- 
foot-six.  A  former  oil  industry 
secretary,  she  is  married  with 
three  teenage  boys. 

Talking  on  the  telephone, 
she  sounds  weary  and 
depressed. 


EDITOR:  SHE’S  A  BULLDOG’ 

But  assistant  city  editor 
Peter  Hernon  says  appear¬ 
ances  are  deceiving.  He  has 
supervised  the  Cardenas  sto¬ 
ries.  “Carolyn  is  one  of  the 
toughest  people  1  know  as  a 
reporter.  She  can  handle  it. 
She’s  a  bulldog.” 

With  the  assistance  of 
another  reporter.  Bill  Smith,  Tuft  has  uncovered 
evidence  she  believes  points  to  Woidtke ’s  inno 
cence  and  Anderson's  guilt.  Tuft  has  interviewed 
Anderson  twice  in  prison,  meeting  face-to-face 
with  the  man  she  thinks  wanted  to  kill  her.  The 
first  time,  in  March  of  this  year.  Smith  went  with 
her. 

Tuft  nearly  fell  apart  afterward. 

“1  was  so  upset  that  1  couldn’t  even  go  home,” 
she  said.  “1  needed  to  be  bv  mvself  1  did  a  lot  of 


Ethical  Questions  Raised  About  Murder  Stories 

Should  a  reporter  be  writing  about  someone  she  has  formally  accused  of  crimes? 


SHOULD  A  REPORTER  cover  a  murder  case  involving  a 
man  she  accused  of  two  crimes,  testified  against  in 
court,  and  thinks  may  have  tried  to  kill  her  twice? 

When  St.  Louis  Post-Dispatch  reporter  Carolyn  Tuft  put 
fingers  to  keyboard  and  started  writing  about  the  Audrey 
Cardenas  case,  she  created  plenty’  of  ethical  questions  for 
herself  and  editors  of  her  newspaper. 

One  media  authority'  —  Lee  Wilkins,  a  professor  at  the 
University  of  Missouri’s  School  of  Journalism  and  former 
police  reporter  —  thinks  it  will  be  difficult  for  Tuft  to  be 
objective. “It  would  be  practically  inhuman  to  say, ‘I  can  be 
completely  objective  about  this  when  this  guy  was  wav¬ 
ing  a  gun  at  me.’Who’s  kidding  who  here?”  she  said. 

But  L\)st-Dispatch  metro  editor  Jim  Mosley  said  several 
editors  brought  up  the  conflict-of-interest  issue  when  Tuft 
began  the  project  seven  months  ago.  “We  were  keenly 
aware  of  it,”  he  said. 

Mosley  said  Tuft  has  always  been  “upfront”  about  her 
involvement.  “1  don’t  believe  she  should  be  aced  out  of 
doing  this  because  she  once  had  an  experience  with  Dale 
Anderson,”  he  said. 

To  ensure  objectivity,  Hernon  said,  the  newspaper 
assigned  reporter  Bill  Smith  to  assist  Tuft. 


One  controversy  that  has  arisen  involves  Tuft’s  first-per-  I 

son  story  about  Anderson  published  in  March.  It  failed  to  I 

tell  readers  that  its  author  had  appeared  in  court  and  tes-  i 

tified  against  Anderson  in  1988.  j 

Assistant  city  editor  Peter  Hernon  said  the  omission  of  1 
those  details  was  an  inadvertent  mistake.  “That  was  strict-  j 

ly  an  oversight.  If  we  didn’t  do  it,  we  should  have,”  he  said,  i 
Another  potential  conflict  for  Tuft  arose  in  June  when 
she  covered  court  filings  by  prosecutors  who  reject  her  I 
contention  that  Anderson  killed  Cardenas.  Her  stoiA'  failed  ! 
to  mention  that  her  name  was  mentioned  in  the  prosecu-  | 
tors’  documents.  | 

But  Hernon  vowed  Tuft  will  continue  with  the  j 

Cardenas  story.  “I’m  not  going  to  give  in  to  the  prosecu-  | 

tors  over  there  who  would  love  to  see  her  taken  off.  | 
They’re  trying  to  attack  her  credibility.  We  took  a  pass  on  j 
it.” 

He  acknowledged  the  newspaper  might  have  to  look  at 
conflict-of-interest  issues  in  the  future.  “When  that 
moment  comes,  I  will  argue  that  we  do  not  change  the 
reporting  team.  If  there’s  an  appearance  of  conflict  of 
interest,  that’s  too  damn  bad.  I  want  to  push  this  with  the 
best  reporter  we  have.”  —  Randy  Dotinga 
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Ex-Con  Reporter  Disagrees  with  Tuft’s  Findings 


A  CROSS  THE  MISSISSIPPI  River  from  the  St.  Louis  Post- 
Dispatch,  the  newspaper  that  formerly  employed 
intern  Audrey  Cardenas  is  also  investigating  her  death.  But 
the  main  reporter  on  the  case,  George  Pawlaczyk,  didn’t 
know  Cardenas  when  she  worked  at  the  Belleville  News- 
Democrat  in  1988.  He  couldn’t  have.  He  was  in  prison  at 
the  time. 

He  disagrees  with  Carolyn  Tuft’s  conclusion  that  a  tran¬ 
sient  is  not  responsible  for  the  crime.  “My  main  conclu¬ 
sion,  and  it’s  an  opinion,  is  that  it’s  pretty  likely  that 
Rodney  Woidtke  [the  transient]  did  it.  But  I  believe  it  was 
a  flawed  investigation.  They  really  ought  to  take  another 
look.” 

Pawlaczyk  freely  admits  that  about  10  years  ago  he 
served  18  months  in  an  Oregon  prison  for  stealing  valu¬ 
able  books  from  libraries  and  selling  them.  He  is  also  a  self- 
described  recovering  alcoholic. 

His  background  adds  yet  another  twist  to  the  story  of 


the  death  of  an  intern  and  the  attempts,  10  years  later,  to 
find  out  who  killed  her.  Like  his  counterpart  at  the  Post-  \ 
Dispatch,  the  53-year-old  Pawlaczj'k  has  written  a  blizzard 
of  stories  about  the  murder  of  Cardenas. 

“It  is  not  a  personal  thing  at  all  for  me,”  he  said. 

He  has  worked  for  the  Belleville  paper  for  four  years, 
and  said  his  experiences  in  jail  have  helped  him  in  his 
interviews  with  Dale  Anderson,  who  is  in  prison  for  two 
other  murders. 

Pawlacz\'k’s  conclusions  in  his  stories  have  also  been 
different  from  those  reached  by  Gary  Berkley,  publisher  of 
the  News-Democrat. 

Berkley  thinks  neither  of  the  two  main  suspects  may  be 
the  murderer. 

Why  didn’t  he  push  Pawlaczyk  to  reach  that  conclusion 
in  his  stories?  “George  is  a  big  boy  and  so  am  I,”  Berkley 
said. “I  don’t  tell  him  what  to  put  in  the  paper.” 

—  Randy  Dotinga 


crying.”  Hernon  told  her  to  go  home  and  try  to 
write  a  first-person  story'. 

“I  said,  ‘In  my  career.  I’ve  never  written  in  first 
person.  I  don’t  know  that  I  agree  that’s  a  good  way 
to  go.’  He  said  he  thought  that  was  the  only  way  to 
go  and  would  I  please  try  it.  I  wrote  all  night  long.” 

The  story'  appeared  on  March  8  and  remains  on 
the  paper’s  Web  site  (www.stlnet.com)  under  the 
headline:  “A  haunted  reporter: ‘You  have  to  tell  me. 
How  did  she  die?’” 

She  wrote  of  her  whispered  pleas  to  Anderson 
at  a  prison  in  Illinois.  “They  won’t  hear  you,”  she 
told  him.  “I  have  to  know.  What  happened  in  that 
creek?  Please,  you  have  to  tell  me.  How  did  she 
die?” 


IT  WAS  A  KNIFE . . 

Anderson  told  her  to  “look  at  the  neck. ...  It  was 
a  knife;  a  very,  very  sharp  knife.” 


Rodney  Woidtke, 
above,  is  serving 
time  for  the  murder, 
but  reporter  Tuft 
believes  that 
Dale  Anderson, 
left,  killed 
Cardenas. 


Tuft  turned  and  walked  away  and  left  the 
prison. 

She  wrote  another  story'  in  June  about  a  second 
meeting  with  Anderson,  this  time  alone.  A  forensic 
psychologist  met  with  her  beforehand,  warning 
her:  “Don’t  go  with  a  man.That  will  make  him  ner¬ 
vous.  Anderson’s  the  kind  who  likes  to  think  he 
can  manipulate  a  woman.” 

As  they  sat  in  a  room  and  talked,  Anderson 
reached  over  and  stroked  Tuft’s  fingers.  “It  took  all 
my  self-control  not  to  pull  away  from  him,”  she 
wrote.  He  told  Tuft  that  whoever  tried  to  kill 
Cardenas  also  tried  to  kill  her.  “I  am  sure  now  that 
he  came  close  twice,”  Tuft  wrote,  mentioning  her 
visit  to  his  home  and  the  time  she  nearly  got  into 
his  car. 

But  later  in  the  prison  interview,  Anderson  said: 
“I  never  tried  to  hurt  you.”  When  she  left,  he  said 
goodbye. “You  come  back  real  soon.  Promise?” 

For  the  time  being,  the  Cardenas  story  contin¬ 
ues  in  court.  Woidtke  has  asked  for  a  new  trial,  uti¬ 
lizing  the  evidence  uncovered  by  Tuft. 

Tuft  has  received  some  80  phone  calls  and  e- 
mails  about  the  story,  almost  all  supportive.  “The 
only  negative  thing  was  someone  who  said  we 
wouldn’t  have  worked  this  hard  for  a  case  if  it 
hadn’t  been  a  reporter.” 

Tuft  feels  battered,  especially  as  court  battles 
drag  on.  “At  this  point  it  appears  like  a  political 
ping-pong  is  being  thrown  back  and  forth,”  she 
said.  “It’s  very  hard  once  somebody  is  convicted. 
Every  body  wants  some  magic  DNA.”  Sometimes, 
Tuft  can’t  sleep. 

“I  wake  up  in  the  middle  of  the  night  thinking 
about  it  all  the  time,”  she  said.“It’s  like  the  worst  of 
10  years  whirling  around  in  my  head.  Sometimes  I 
have  this  unrealistic  guilt  that  somehow  I  could 
have  prevented  it  or  that  it  could  have  been  me. 
It’s  a  weird  place  to  be.” 
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BY  MARK  FITZGERALD 


Senior  Reporters  And  The 
Battle  To  Avoid  Burnout 

Motivating  top  older  reporters  to  achieve,  not  descend  into  professional  malaise 


k  S  AMERICA’S  NEWSROOMS  grow  ever 
older,  editors  increasingly  face  a  pressing 
question:  How  do  you  keep  older 
JL  JL  reporters  from  burning  out? 

Certainly  the  potential  is  there:  Nearly  half  — 
44%  —  of  all  newspaper  journalists  are  now  over 
40  years  old,  compared  with  just  26%  at  the  begin¬ 
ning  of  the  1990s,  according  to  the  American 
Society  of  Newspaper  Editors. 

“It’s  hard,  but  not  impossible,  to  be  an  older 
reporter  on  a  newspaper,”  says  Jim  Walser,  senior 
editor  for  recruiting  and  staff  development  at  the 
Charlotte  (N.C.)  Observer. 

“It  takes  a  psychic  toll:  the  low  pay,  working 
nights  and  weekends,  and  charging  after  the  truth 
and  not  getting  it  or  getting  it  and  then  everyone 
is  mad  at  you,”  Walser  says. 

“I  think  after  years  and  years  of  that,  it  can  get 
grinding.” 

And  for  a  lot  of  reasons  —  ranging  from  the 
paucity  of  management  slots  to  accommodate  the 
baby  boomer  demographic  bulge  to  just  plain 
sloth  —  many  of  those  older  journalists  now 
remain  as  reporters. 

“Newspapers  are  getting  away  from  that  old 
idea  that  if  you  are  going  to  make  money,  you  have 
to  get  into  management,”  says  Dennis  Ryerson,  edi¬ 
tor  of  the  Des  Moines  Register. 

“People  feel  they  can  make  a  good  living  doing 
work  they  enjoy.  They  enjoy  telling  stories  and 
that’s  why  they  got  into  the  business  in  the  first 
place.” 

STARS  AND  SLUGS 

Not  all  older  reporters  out  on 
the  beat,  however,  are  enjoying 
themselves. 

“From  my  personal  observa¬ 
tion,”  says  Fred  Brown,  a  Denver 
Post  business  reporter  and  cur¬ 
rent  president  of  the  Society  of 
Professional  Journalists,  “I  know 
there  are  people  who,  while  they 
dt)n’t  want  to  move  into  some 
kind  of  management  position,  also 
struggle  to  occupy  themselves.  We 
have  a  police  reporter  who  has 
been  here  40  years  and  she  is  a 
dynamo  .  .  .  and  then  we  have 
other  people  who  in  many  cases 
have  kind  of  rotated  into  jobs 
where  they  think  they  don’t  have 
to  perform  as  hard.” 


What,  then,  differentiates  the  reporter  who  is 
still  a  star  after  40  from  fellow  baby  boomers  who 
are  newsroom  couch  potatoes? 

To  find  out,  newspaper  management  consultant 
Sharon  L.  Peters  conducted  in-depth  interviews 
with  20  reporters  aged  40  and  older  who  were 
considered  top  performers  by  their  editors  at  18 
big  and  small  newspapers  across  the  country.  Her 
report,  “In  Their  Prime:  Motivating  Senior 
Reporters,”  was  published  by  the  Newspaper 
Management  Center  at  Northwestern  University. 

One  characteristic  that  was  immediately  appar¬ 
ent  was  their  insecurity,  Peters  says. 

“I  would  ask,‘Do  you  recognize  yourself  as  a  top 
performer?’  and  they  would  say,  ‘Well,  no,  I  work 
pretty  hard,  but  I  don’t  think  I’m  a  star.’  Some  were 
surprised  their  papers  suggested  them  for  the 
study.  They  had  no  idea  their  editors  thought  of 
them  that  way,”  Peters  says. 

Overwhelmingly,  these  veterans  say  they  want 
to  keep  reporting  because  it  is  “fun”  —  and  then 
by  the  same  big  margins  they  describe  newsrooms 
that  sound  as  rollicking  as  Dante’s  Purgatorio: 
Editors  are  kowtow  to  upper  management  with 
no  journalistic  conviction,  little  reporting  experi¬ 
ence  and  few  people  skills.  And  too  many  other 
reporters,  young  and  old,  are  allowed  to  operate 
on  unproductive  cruise  control. 

MANAGE?  NO.  THANKS 

Almost  all  of  the  top  performers  had  some  man¬ 
agement  experience,  but  got  out  fast,  Peters  found. 
Sometimes  that  is  held  against  them. 

“I  was  discussing  this  at  a  ses¬ 
sion  at  Northwestern  with  a  group 
of  top  newspaper  executives  and 
a  person  in  sales  said,  ‘Well,  basi¬ 
cally  these  people  are  losers, 
right?  Because  they  went  into 
management  and  now  they  are 
not  there,’” Peters  says. 

Perhaps  surprisingly,  two  issues 
that  might  be  expected  to  rankle 
older  reporters  —  pay  levels  and 
age  discrimination  —  are  not  seen 
as  big  problems. 

“They  generally  say, ‘I’m  making 
more  money  than  I  ever  expected 
to,’  ”  Peters  says. 

And  most  older  reporters  say 
any  age  bias  is  subtle  and  uncon¬ 
scious,  she  adds.  One  industrywide 
example:  The  way  training  money 


Being  a  reporter  "takes  a 
psychic  toll,"  says  Jim  Walser, 
News  &  Observer  recruitment 
editor. 
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Portrait  Of  A  High-Performance  Senior  Reporter 


Though  the  20  top-performing  older 
reporters  in  the  “In  Their  Prime”  study  were 
chosen  by  their  papers’  editors,  they  had  many 
professional  —  and  personal  —  characteristics 
in  common. 

♦  Growing  up,  they  were  generally  nerds, 
but  not  good  at  math.  “They  belonged  to  no 
clubs  or  only  a  couple,  ty  pically  the  bowling 
club  or  the  Latin  club  or  the  ham  radio  operator 
club,”  Peters  writes.  Fifteen  say  they  were  “terri¬ 
ble”  at  math  growing  up;  14  say  they’re  still  ter¬ 
rible. 

♦  Early  on  they  adopted  a  strong  work  ethic 
that  drives  them  to  provide  a  good  day’s  work. 
While  their  workday  is  productive,  it’s  not  par¬ 


ticularly  long:  16  of  the  20  work  fewer  than  50 
hours  a  week,  and  eight  work  between  40  and 
44  hours. 

♦  They  haven’t  moved  around  much  in  their 
career;  Ten  of  the  20  have  worked  at  only  two 
or  three  news  organizations;  four  have  been  at 
the  same  paper  their  entire  career. 

♦  They  prefer  words  to  images:  “Seventeen  of 
the  20  are  disturbed  by  what  they  see  as  the 
absolute  emphasis  on  presentation  over  con¬ 
tent  and  want  management  to  level  the  balance 
so  fairness,  journalistic  integrity  and  solid 
reporting  and  writing  are  valued  as  much  — 
and  discussed  as  much  —  as  sidebars,  graphics, 
outreach  and  entertainment,”  Peters  writes. 


more  frequently  goes  to  younger  journalists  than 
veterans. 

Good  senior  reporters,  Peters  found,  have  high 
standards  for  themselves  —  and  their  colleagues  of 
any  age. 

“They  are  saying,  when  the  paper  hires  some¬ 
one  and  it’s  clear  that  they  are  not  working  out  — 
get  rid  of  them,”  Peters  says. 

“They  are  saying,  don’t  let  it  get  to  the  point 
where  a  person  is  45  years  old  and  then  you  fire 
them,”  she  continued. 

That’s  advice  the  industry  should  take  to  heart, 
says  Will  Sutton,  assistant  managing  editor  at  the 
News  &  Observer  in  Raleigh,  N.C. 

“We  do  our  business  and  the  reporters  no  favor 
by  not  making  it  clear  that  here  is  the  quality  you 
have  to  achieve  to  make  it  at  our  level  of  newspa¬ 
per,”  Sutton  said. 

BURNISHED  —  NOT  TARNISHED 

Newspapers  are  blowing  a  great  opportunity  by 
not  paying  more  attention  to  older  reporters, 
Peters  suggests.  Salary  alone  is  one  reason:  “If  older 
reporters  are  50%  of  the  news¬ 
rooms,  more  or  less,  they  clearly 
represent  at  least  75%  of  the  salary 
pool. 

“I  really  do  think  .  .  .  this  is  a 
resource  with  enormous  poten¬ 
tial,”  she  says.  “With  some  work,  all 
newspapers  can  benefit  from 
these  people.” 

That  takes  different  forms  at  dif¬ 
ferent  papers,  but  a  random  sam¬ 
pling  of  editors  seems  to  agree  on 
where  to  start. 

“The  most  important  thing  to 
do  is  do  good  journalism  and  keep 
(older  reporters)  as  a  part  of  that,” 
says  Sutton,  who  heads  the  Neu^s 
&  Observer's  editorial  recruitment 
efforts. “If  you  are  in  this  business, 
whether  you  are  22, 52  or  62,  what 


gets  you  excited  is  good  journalism.” 

Several  newspapers  try  to  work  in  career  breaks 
for  older  reporters  as  well.  At  the  News  & 
Observer,  for  instance,  journalists  can  leave  their 
routine  to  take  a  computer-assisted  reporting  train¬ 
ing  program  for  as  much  as  four  months. 

The  Charlotte  Observer  offers  sabbaticals  for 
reporters  with  more  than  five  years  on  the  paper. 

“I  took  six  months  off  to  live  in  Italy  . . .  when  I 
was  a  reporter,”  says  Walser.  “Others  write  books, 

learn  to  play  the  piano  or  ride  a  bike _ There’s  no 

question  the  time  off  recharges  the  batteries.” 

Many  papers  also  encourage  their  older 
reporters  to  become  mentors,  formally  or  infor¬ 
mally,  to  younger  journalists.  It’s  an  ironic  develop¬ 
ment  for  many  baby  boomer  reporters. 

When  the  boomers  were  young,  their  genera¬ 
tion  was  famous  for  insisting  on  independence  — 
which  often  included  snubbing  advice  from  their 
elders. 

“1  think  they  are  flattered”  to  mentor  now,  says 
the  Des  Moines  Register's  Ryerson.  “My  experi¬ 
ence  has  been  that  they  like  to  do  it  and  get  a 
great  sense  of  personal  satisfac¬ 
tion.” 

In  many  ways,  the  Newspaper 
Management  Center  study  of  top¬ 
performing  senior  reporters  sug¬ 
gests  both  journalists  and  their 
employers  need  to  adopt  a  new 
mind-set  about  newspapering. 

“Much  of  what  has  been  done 
over  the  years  has  been  done  to 
reward  young  people.  I  can’t  think 
of  anyone  doing  anything  to 
reward  older  people,”  says  Peters, 
author  of  “In  Their  Prime.” 

“I  honestly  don’t  think,  as  they 
say,  that  this  is  a  young  person’s 
line  of  work.  Readers  are  asking  us 
to  give  them  more  depth  of  under¬ 
standing,  and  who  better  to  do 
that  than  the  senior  reporter.”  ■ 


“I  can't  think  of  anyone  doing 
anything  to  reward  older 
people,”  said  study  author 
Sharon  L  Peters. 
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•  Ahead  or  Behind 

‘^The  Power  Curve” 

•^Struggling  or  Sprinting  Up 

“The  Learning  Curve” 

Moving  Your  Company  To  or  Arriving  At 

“The  Next  Level” 


The  Editor  Publisher  Company’s 


NEW  SERIES 

RESEARCH  REPORTS 
FOR  MEDIA  EXECUTIVES  ... 


...  will  provide  you  with  insight,  knowledge  and  practical, 
plain-language  guidance  to  help  you  make  new  media  prof¬ 
itable  (or  more  profitable). 

Authored  by  new  media  expert  and  lecturer,  Peter  Zollman, 
Lhe  first  two  reports  in  the  series  focus  on  bringing  form  and 
substance  to  the  current  “buzz”  on  the  most  important  new 
media  topics  facing  decision  makers  —  e-commerce  and 
online  directories. 
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BUSINESS  BRIEFLY 


Dow  Jones  posts  loss 

STILL  REELING  FROM  the  sale  of  its  troubled  financial 
information  division,  Dow  Jones  &  Co.  posted  a  $51.7 
million  loss  in  the  second  quarter.  The  company  earned 
$34.9  million  during  the  same  period  in  1997. 

Revenues  skidded  6%  to  $601  million,  as  operating 
income  advanced  10%  to  $85.8  million,  compared  with 
year-earlier  figures.  Not  counting  losses  associated  with  the 
sale  of  the  money-losing  Dow  Jones  iMarkets,  the  company 
reported  revenues  up  almost  7%,  operating  income  up  3.6% 
and  net  income  up  10%. 

Operating  income  from  business  publishing,  led  by  the 
Wall  Street  Journal,  skidded  5%  to  $69  7  million,  largely 
due  to  higher  newsprint  prices. 

Profits  at  its  Ottaway  community  newspapers  rose  4.8% 
to  $16  million. 


Gannett  lifts  net  14% 

At  $222.8  MILLION,  second-quarter  net  income  at  the 
nation’s  largest  newspaper  company  rose  14.4%  from  a 
year  earlier,  as  revenues  gained  9.8^>'c)  to  $1.3  billion,  Gannett 
Co.  reported. 

Gannett  newspapers  recorded  operating  profits  of 
$287.6  million  during  the  quarter,  up  9.1%,  as  revenues 
grew  12.2%  to  just  over  $1  billion. 

In  a  statement,  the  company  said  all  divisions  posted 
record  operating  results,  even  as  newspapers  faced  a  28% 
increase  in  newsprint  costs. 

Scripps  profit  slips 

SECOND-QUARTER  NET  INCOME  declined  by  5.5%  to 
$36.4  million,  Cincinnati-based  E.W.  Scripps  Co.  report¬ 
ed,  but  operating  income  rose  6.9%  to  $75.2  million,  as  rev¬ 
enues  surged  25%  to  $369  million. 

Newspaper  operations  raised  cash  flow  26%  to  $65.6  mil¬ 
lion  and  revenues  an  equal  percentage  to  $220  million.  But 
excluding  new  properties,  newspaper  revenues  and  earn¬ 
ings  slid  slightly. 

“The  second  quarter  wasn’t  as  strong  as  we  had  antici¬ 
pated,  due  in  part  to  less  robust  revenue  growth  at  our 
newspapers,”  said  CEO  William  R  Burleigh. 

Revenue  from  licensing  grew  10.8%  to  $26.1  million,  and 
cash  flow  jumped  22.5%  to  greater  than  $2  million. 


Media  General  surges 

The  RICHMOND, VA.-BASED  Media  General  reported  a 
robust  55%  increase  in  profits,  earning  $21.5  million 
S  during  the  second  quarter. 

I  Revenues  increased  9.5%  to  $251.2  million  and  cash  flow 

1  rose  19%  to  $69.2  million. 

“The  strong  year-over-year  increases  in  both  operating 
1  income  and  cash  flows  are  particularly  encouraging  and 
1  demonstrate  the  benefits  of  our  right-sizing,  clustering 
I  and  facilities-integration  efforts,”  said  CEO  J.  Steward 
Bryan  111. 

!  The  company’s  strong  results  were  led  by  its  newspa¬ 

pers,  where  operating  income  rose  24%  to  $26.8  million. 
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EdfP  Newspaper  Stocks 

(weekly  stock  prices  of  public  companies 
with  significant  newspaper  interests) 


_ .  ' 

7/15/98 

7/8/98 

7/15/97  1 

A.H,  Belo  Corp.  (NY)+ 

24.000 

24.875 

22.500 

American  Media  Inc.  (NY) 

7.090 

7.188 

8.188 

Central  Newspapers  Inc.  (NY) 

68.560 

69.500 

74.750 

Dow  Jones  &  Co.  Inc.  (NY) 

57.380 

58.500 

41.437 

E.W.  Scripps  Co.  (NY) 

52.500 

55.375 

43.000 

Gannett  Co.  Inc.  (NY)# 

70.250 

72.000 

51.405 

Gray  Comm.  Sys.  (NY) 

33.000 

32.938 

21.187 

Harte-Hanks  Inc.  (NY)+-i- 

25.000 

25.375 

30.687 

Hollinger  International  (NY) 

17.560 

17.313 

11.875 

Journal  Register  Co.  (NY) 

18.190 

18.625 

18.875 

Knight  Ridder  (NY) 

56.560 

57.375 

50.625 

Lee  Enterprises  Inc.  (NY) 

31.060 

30.750 

25.000 

McClatchyCo.  (NY) 

35.380 

34.625 

34.375 

Media  General  Inc.  (AM) 

50.500 

48.438 

36.625 

New  York  Times  Co.  (NY)f-H- 

40.120 

40.000 

26.625 

News  Corp.  Ltd. 

31.620 

32.313 

18.437 

Pearson  Ltd. 

18.750a 

18.375a 

6.690a 

Pulitzer  Publishing  Co.  (NY) 

87.880 

87.750 

52.875 

Quebecor  Inc.  Class  A 

20.500b 

19.875b 

27.750b 

Sun  Media  Corp.  (TSE)## 

14.300b 

14.100b 

N/A 

Thomson  Corp.  (TSE) 

45.100b 

45.100b 

33.450b 

Times  Mirror  Co.  (NY) 

62.000 

62.688 

58.312 

Tribune  Co.  (NY)* 

74.250 

71.125 

51.937 

Washington  Post  Co.  (NY) 

599.250 

588.438 

437.562 

*  Adjusted  for  2-for-1  stock  split 

#  Adjusted  for  2-for-l  stock  split  as  of  10/6/97 
##  Initial  public  offering  completed  on  12/15/97 

+  Adjusted  for  2-for-l  stock  split  as  of  6/5/98 
++  Adjusted  for  2-for-l  stock  split  as  of  3/16/98 
+-H-  Adjusted  for  2-for-l  stock  split  as  of  7/1/98 

(a)  British  pounds 

(b)  Canadian  dollars 


STOCK  QUOTES 


BY  KARIM  MOSTAFA 


Dirks,  Van  Essen  &  Associates 


Kong,  he  is 
responsible  for 
sales  and  market¬ 
ing  in  the  Asia- 
Pacific  region. 


JOHN 

CARROLL,  editor 
and  senior  vice 
president  at  the 
Baltimore  Sun, 
has  been  named 
an  executive  vice 
president  of 
Times  Mirror  Co., 
the  Sun's  corporate  parent. 

STEVE  PROCTOR,  the  Sun's  assis¬ 
tant  managing  editor  for  features,  who 
was  awarded  the  Knight  Fellowship  for 
the  upcoming  year  at  Stanford 
University,  is  being  succeeded  by 
JACK  GIBBONS,  assistant  managing 
editor  for  sports. 

MOLLY  DVNHAM,  executive  sports 
editor,  takes  over  as  assistant  managing 
editor. 

SAM  DAVIS,  deputy  sports  editor, 
was  named  sports  editor  during 
Proctor’s  absence. 

DIANE  BOVGOURD,  who  worked 
in  the  Sun's  information  technology 
department,  was  promoted  to  research. 


JACK  NELSON, 

chief  Washington 
correspondent  of 
the  Los  Angeles  Times  and  Pulitzer 
Prize  winner,  has  agreed  to  also  take 
over  as  chairman  of  the  Pew  Center  for 
Civic  Journalism’s  Advisory  Committee, 
where  he  succeeds  HODDING 
CARTER  IH,  who  has  become  presi¬ 
dent  and  CEO  of  the  Knight 
Foundation. 


TODD  SLATER 


CAROL  D.  HAHN 


JOHN  CARROLL 


JACK  NELSON 


development  and  training  administra¬ 
tor  in  the  production  department. 

JOE  SALAMONE,  distribution  oper¬ 
ations  manager,  was  appointed  manag¬ 
er  of  fleet  and  distribution  operations. 


CAROL  D.  HAHN,  40,  advertising 
director  at  the  Shreveport,  La.,  Times, 
has  been  named  vice  president  of 
advertising  at  the  Cincinnati 
Enquirer. 


MICHAEL  J.  FISCH,  46,  president  and 
CEO  at  the  Bakersfield  Californian, 
has  been  named  president  and  publish¬ 
er  of  the  Honolulu  Advertiser  and  pres¬ 
ident  of  the  Hawaii  Newspaper  Agency. 

DENNIS  FRANCIS,  39,  formerly 
vice  president  of  circulation  and  cur¬ 
rent  acting  general  manager,  was 
appointed  general  manager. 


TODD  SLATER,  India  manager  for 
Dow  Jones  Markets,  has  been  appoint¬ 
ed  director,  Asia  Pacific  for  Dow  Jones 
Interactive  Publishing.  Based  in  Hong 


PATRICIA  ROBBENHAAR,  a  senior 
manager  with  BDO  Dunwoody  in 
Thunder  Bay,  Ontario,  has  been  named 
director  of  finance  at  the  Thunder  Bay 
Chronicle-Journal. 


Voters  to 

\  cornrnissi 
i\  JP  races 


HARRY  ADAMS,  district  manager, 
home  delivery  and  copy  manager  at 
the  Dothan  (Ala.)  Eagle,  has  been 
named  circulation  manager  at  the 
Opelika-Auburn  (Ala.)  News. 


,esadd\t«on«'„. 


EDWARD  W.  SCRIPPS  JR.,  39,  vice 
president  of  the  Scripps  Howard 
Foundation  and  a  member  of  its  execu¬ 
tive  committee,  has  been  elected  to 
the  board  of  directors  of  E.W.  Scripps 
Co.,  Cincinnati. 

Scripps  is  the  son  of  Ted  Scripps, 
who  until  his  death  in  1987  was  one  of 
the  three  trustees  of  the  Edward  W. 
Scripps  Trust  and  a  director  of  the 
company. 


Palestine  (TX)  Herald-Press 

(9,300  daily  and  9,600  Sunday  circulation) 
has  sold 


Community  Newspaper  Holdings,  Inc 

We  are  proud  to  have  represented 
Palestine  Herald-Press  in  this  transaction. 


CHRIS  CHRISTIAN,  director  of  sales 
and  marketing  at  Research  and 
Marketing  Solutions  in  Plattsburgh, 
N.Y.,  has  been  named  first  corporate 
circulation  marketing  director  of 
Ottaway  Newspapers  Inc.,  Campbell 
Hall,  N.Y.  He  is  the  immediate  past 
president  of  the  New  York  State 
Circulation  Managers  Association. 
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BY  SI  LIBERMAN 


Rack  War  Erupts 
In  The  Sunshine  State 

Publishers  battle  rack  operators  for  supremacy  of  the  streets, 
as  municipal  government  referees  by  passing  ordinances 


The  news  rack  war  has  spread  to  South 
Florida,  where  City  Solutions  Inc.  and  the 
South  Florida  Newspaper  Network  Inc. 
are  duking  it  out  in  Delray  Beach,  and 
each  company  is  threatening  lawsuits  if  the  city  of 
55,000  people  forces  removal  of  their  racks  from 
public  streets. 

“We’re  under  siege,”  city  attorney  Susan  Ruby 
declared  before  refusing  to  discuss  the  matter  fur¬ 
ther  after  she  met  with  City  Solutions’  attorneys. 

Meanwhile,  in  Chicago,  two  dailies  and  three 
free-distribution  papers  are  suing  the  Windy  City 
over  a  new  law  that  mandates  downtown  replace¬ 
ment  of  single  news  racks  with  multiple-title,  or 
modular,  boxes. 

Outcome  of  the  SFNN-City  Solutions  duel  over 
the  type,  use  and  owner  of 
racks  could  have  wide¬ 
spread  repercussions  in 
the  Sunshine  State  and 
elsewhere. 

The  local  ordinance, 
now  under  review,  speci¬ 
fies  that  only  modular, 
multipublication  racks  may 
be  used  in  the  city’s  down¬ 
town  historic  area.  Design¬ 
ed  to  rid  heavily-trafficked 
areas  of  ragtag  lines  of 
news  racks,  the  ordinance 
gave  modular  rack  manu¬ 
facturer  City  Solutions  an 
advantage  —  until  offi- 


Lake  Worth-based  City  Solutions,  marketing 
itself  nationally  as  an  antidote  to  rack  blight,  pro¬ 
duces  and  maintains  two-  and  three-row,  color 
coordinated,  stacked  racks  it  calls  Information 
Centers.  It  charges  publishers  $7  to  $20  per 
month  per  pocket. 

The  racks  are  on  public  and  private  properties 
in  more  than  40  municipalities  on  the  east  and 
west  coasts  of  Florida,  and  the  company  is  a  bid¬ 
der  and  participant  in  San  Francisco’s  pilot  modu¬ 
lar  rack  program. 

“1  wouldn’t  call  it  a  war,”  Bruce  S.  Warshal,  61, 
president  of  SFNN,  maintains.  “It’s  just  that  we ’ll 
build,  own  and  service  our  own  racks  on  public 
property'  rather  than  pay  that  company  rent  for 
use  of  theirs.  Why  pay  more  than  $100  a  year  for 


"I  wouldn't  call  it  a 
war,”  says  publisher 
Bruce  S.  Warshal 
(above)  whose  South 


cials  recently  learned  the 
company  was  collecting 
rents  from  publishers. 

City  Solutions’  nemesis, 
SFNN,  headquartered  in 
Deerfield  Beach,  publishes 
33  newspapers,  with  a 
combined  circulation  of 
600,000,  plus  11  maga¬ 
zines.  All  are  available  free 
via  nearly  4,000  racks  in 
75  Florida  cities  and  com¬ 
munities. 


Liberman,  formerly  an 
Asbury  Park  Press 
Sunday  editor,  is  retired. 


Florida  Newspaper 
Network  disputes 
ordinance  forcing  him 
to  pay  City  Solutions 
for  space  in  multititle 
racks  (top  left)  in 
Delray  Beach,  Fla. 

”AII  the  laws  are  on 
our  side,”  says  City 
Solutions  chief  Tom 
Trento  (left,  bottom), 
who  has  contracts 
with  area  publishers 
to  provide  rack  space. 
The  city  is 
reevaluating  its  new 
rack  ordinance. 
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MARKETINGCIRCULATION 


BY  ROBERT  NEUWIRTH 

ABC  Hikes  Fees 

Also  approves  market  segment  plan 


renting  one  pocket  when  you  can  buy 
12-pocket  modular  racks  for  $840  that 
will  last  eight  to  10  years?” 

Warshal  and  his  veteran  circulation 
director,  Ed  Wilder,  have  put  together  a 
coalition  —  they  call  it  “cooperative”  — 
of  18  publishers  of  free-distribution 
publications. 

They’re  prepared  to  replace  their 
individual  racks  with  gang  racks  in 
Delray  and  other  areas  where  City 
Solutions  has  a  foothold. 

That’s  how  paid-circulation  dailies 
have  met  Delray’s  multiple-title  rack 
requirements,  according  to  Robert 
Weber,  single  copy  sales  manager  of  the 
Palm  Beach  Post.  The  Post  shares  mul¬ 
tiple-title  rack  expenses  and  space  in 
the  coastal  resort  with  USA  Today,  the 
Miami  Herald  and  Fort  Lauderdale 
Sun-Sentinel. 

Warshal,  a  practicing  Reform  rabbi 
and  former  labor  lawyer,  put  it  this  way: 
“We  simply  won’t  pay  rent  to  distribute 
our  publications  on  public  property. 
The  city  has  a  right  to  regulate  the  racks 
and  a  vested  interest  to  figure  out  a 
solution  to  rack  proliferation,  but  no 
city  has  the  right  to  mandate  who  you 
pay  rent  to.We’re  willing  to  litigate  right 
up  to  the  Supreme  Court  if  we  have  to.” 

For  a  while,  it  looked  as  though 
Warshal ’s  group  had  won  the  day. 

Upon  learning  that  City  Solutions 
was  charging  rent  for  use  of  its  racks  at 
seven  locations  on  public  streets,  the 
city  demanded  they  be  removed  within 
seven  days,  then  relented  after  facing 
possible  litigation. 

Tom  Trento,  47-year-old  co-founder 
and  president  of  City  Solutions  and  a 
former  general  manager  of  a  free-distri¬ 
bution  publication,  says  his  lawtyers 
convinced  the  city  attorney  to  rescind 
the  rack  removal  ultimatum. 

“We  have  contracts  with  15  publish¬ 
ers  for  use  of  our  racks  in  Delray  and 
letters  from  supporters,”  Trento  says. 
“The  city’s  going  to  take  another  look  at 
the  ordinance.” 

Warshal  expects  the  measure  to  be 
rewritten  to  eliminate  ambiguities  and 
to  establish  guidelines  for  selecting  a 
free  publication  new's  rack  distributor. 

“I’m  not  trying  to  knock  out  City 
Solutions,”  Warshal  contends.  “I’ve  no 
problem  with  Trento.  I  just  refuse  to 
become  a  captive.” 

Trento’s  response:  “My  friend  dis¬ 
agrees  with  me  on  a  lot  of  things,  but 
he’s  not  running  a  nonprofit  company 
either.  All  the  laws  are  on  our  side.  I 
wish  him  the  best.” 


The  audit  bureau  of  circula¬ 
tions  board  has  approved  a  plan 
to  increase  prices  but  reduce 
the  amount  of  time  its  staffers  will 
spend  on  audits. 

Under  the  plan,  scheduled  to  take 
effect  Jan.  1, 1999,  the  cost  of  report  ser¬ 
vices  goes  up  5%,  field  auditing  8%, 
technical  reviews  5%. 

Nonetheless,  ABC  says,  changes  in  its 
“degree  of  risk”  specifications  will 
allow'  it  to  save  time  on  audits,  making 
the  average  price  increase  just  2.5%. 

“Wltat  we’re  talking  about  is  doing 
audits  that  require  less  hours  but  still 
provide  the  same  integrity  to  the  data,” 
said  spokeswoman  Ginny  Sexton.  For 
instance,  she  said,  a  monopoly  newspa¬ 
per  might  get  less  scrutiny  than  one  in 
a  competitive  market.  Other  factors  that 
could  affect  the  level  of  scrutiny 
include  ABC’s  record  in  having  to  make 
corrections  in  circulation  figures,  the 
extent  to  which  a  paper  discounts,  and 
the  relationship  it  has  with  its  carriers. 

Since  its  last  rate  hike  came  in 
1996,  ABC  said  the  new  increases 
keep  annual  hikes  below  the  inflation 
rate. 

SEGMENT  PRICING  APPROVED 

At  the  board  meeting  in  early  July  in 
Colorado,  ABC  also  approved  contro¬ 
versial  market  segment  pricing  rules 
that  were  first  debated  a  year  ago. 
Effective  immediately,  newspapers  can 
report  individual  circulation  figures  on 
up  to  10  market  segments.  To  win 
approval,  the  board  kept  current  pric¬ 
ing  rules  in  effect,  limiting  discounting 
to  the  current  maximum  of  50%  off 
basic  subscription  rates. 

Larger  papers  had  pushed  for  free¬ 
dom  to  offer  steeper  discounts,  and  still 
count  sales  as  paid. 

Smaller  papers  generally  feared  that 
higher  discounts  would  allow  major 
metros  to  force  them  into  costly  price 
wars. 

INSTITUTIONAL  SALES  EXTENDED 

In  other  actions,  the  board  expanded 
newspapers’  ability  to  extend  single¬ 
copy  sales  to  institutions  by  adding  hos¬ 
pitals  and  limousine  companies  to  the 


growing  list  of  businesses  able  to  pro 
vide  paid  copies  to  their  patrons. 

ABC  also  amended  rules  to  allow 
newspapers  to  average  circulation  fig¬ 
ures  for  days  that  differ  from  the  norm 
by  5%.  Previously,  newspapers  had  to 
breakout  each  nonconforming  day. 

Starting  in  September,  ABC  will  also 
allow  newspapers  with  circulation  of 
less  than  25,000  to  be  audited  every 
two  years. 

In  addition,  ABC  said  it  plans  to  cre¬ 
ate  a  special  audit  format  for  Canadian 
newspapers,  which  have  been  pressur¬ 
ing  ABC  to  allow  copies  discounted 
beyond  50%  of  basic  rates  to  be  count¬ 
ed  as  paid  circulation.  “They  are  inter¬ 
ested  in  using  something  other  than  the 
50%  standard,”  Sexton  said. 

The  Toronto  Star,  Canada’s  largest 
daily,  recently  augmented  its  auditing 
services  by  hiring  BPA  International. 
While  ABC  continues  to  audit  the  paper, 
BPA  has  said  it  is  willing  to  evaluate  cir¬ 
culation  at  prices  below  50%  of  the 
base  subscription  rate. 

L.A.  Times 
Starts 

National  Edition 

The  LOS  ANGELES  Times  plans  to 
launch  a  national  edition  this  fall  in 
an  effort  to  boost  circulation. 

The  prototype  includes  national,  for¬ 
eign  and  state  stories,  and  also  has 
Business,  Sports  and  Feature  sections. 
Sunday  editions  will  carry'  the  Magazine 
section.  Book  Review,  Opinion,  Travel 
and  Style  sections. 

The  Times  currently  publishes  an 
abbreviated  edition  in  California  out¬ 
side  its  main  circulation  area,  and  a  24- 
page  Washington  edition  that  sells 
3,500  weekday  copies  along  the  East 
Coast. 

A  previous  East  Cxtast  edition  ran  for 
more  than  three  years  until  being  cut  in 
July  1995  to  save  money. 

Times'  circulation  is  about  1 . 1  million 
daily,  1 .4  million  Sunday,  but  publisher 
MarkWilles  wants  to  hit  1.5  million. 

—  AP 
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GIVE  YOUR  GROCERY 
MARKET  STORY  A  HEALTHY  BOOST 
WITH  THE  MARKET  GUlOE! 


Every  market  has  a  story,  and  E&P’s 
Market  Guide  has  the  data  that  helps 
you  tell  your  story  best! 

Just  look  at  the  data  for  Big  Lake,  Minnesota!  The  Market  Guide 
puts  Big  Lake  in  the  bag;  It’s  Minnesota’s  leading  market  in  gro¬ 
cery  sales  per  store!  Even  though  residents  of  Big  Lake  eat  less, 
their  sales  per  store  are  higher  than  the  state  of  Minnesota. 
Surprised?  Could  you  sell  your  market  with  a  story  like  this? 


See  how  you  placed  in  ESP’s  Market  Guide! 

Filled  with  the  most  accurate  and  up-to-date  information  about  daily 
newspaper  markets,  the  Market  Guide  forecasts  demographics  and 
retail  sales  in  all  nine  categories  for  every  state,  province,  county 
and  daily  newspaper  market  city  in  the  U.S.  and  Canada.  It’s  the 
only  publication  that  provides  marketers  with  both  qualitative  and 
quantitative  data  in  one  complete  market  overview. 

Remarkably  Accurate  Market  Guide  Forecast  - 

99.95%  of  Actuals!! 

The  Market  Guide  continues  its  history  of  accurate  forecasts,  hit¬ 
ting  within  .05%  of  actuals  for  the  overall  retail  sales  forecast  last 
year! 

Used  by  marketers,  demographers,  corporate  researchers,  market 
analysts,  media  personnel,  franchisers,  libraries,  realtors,  place¬ 
ment  bureaus,  retailers,  entreprenuers,  and  others  -  the  Market 
Guide  is  instrumental  in  developing  marketing  plans. 


Includes  Important  Information  Such  As: 

Population  by  age  •  Ethnicity  •  Households  •  Chain  store  outlets 

•  Disposable  income  •  Number  &  types  of  banks  •  Retail  outlets 

•  Transportation  •  Total  auto  registrations  ...  and  so  much  more! 

Hurry!  Don’t  Delay!  Send  for  your  copy 
of  E&P’s  Market  Guide  -  only  $100! 
Also  available  on  CD-ROM  -  $795 

_ Four  Tabbed  Sections: _ 

Section  I  -  1 998  Market  Rankings 
Section  II  -  U.S.  Newspaper  Market  Surveys 
Section  ill  -  Canadian  Newspaper  Market  Surveys 
Section  IV  -  Population.  Income  &  Retail  Sales  Tables 


Please  send  payment  to:  Market  Guide,  c/o  Editor  &  Publisher.  P.O.  Box  .3000.  Denville.  NJ  078.34-3000  Phone;  (800)  7834903  Fax:  (973)  627-5872 
E-mail:  edpub@mediainfo.com  Place  your  order  on  our  Web  site:  www.mediainfo.com  (click  on  the  store  icon) 


Order  TODAY!  Every  market  has  a  story.  Whaf  s  your  story? 


CD-ROM^^ 
f  YEAR  2000  1 
COMPATIBLE  ] 
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BY  MARK  FITZGERALD 


Sonoco  Capped  End 
Revives  Cores  Wars 


Mewsprint  roll  core 

makers  market  their  prod¬ 
ucts  in  an  unusually 
round-about  way:'rhey  try 
to  get  newspapers  inter¬ 
ested  in  the  core  in  hopes  the 
papers  will  pressure  their  real 
customers,  the  paper  mills. 

“We’re  going  after  the  end  user  and  then  our 
customer,  the  mills.  And  if  you  know  mills  they 
won’t  change  anything  unless  their  customer  tells 
them, ‘You’ve  got  to  change,”’ Newark  Paperboard 
Products’  Bill  Barrett  said  while  pitching 
Greensleeves  cores  on  the  show  floor  of  the 
recent  Nexpo  in  Orlando. 

So  does  this  approach  work? 

“Absolutely,”  said  Lynn  Roper  Jr.,  paper  mill 
core  product  manager  for  Sonoco  Products 
Company.  “We  are  much  more  involved  with  the 
printer  than  we  were,  let’s  say,  1 5  or  20  years 
ago. . . .  Newspapers  are  measuring  everything  for 
performance,  including  the  cores  —  and  we  hear 
about  it.” 

Coming  to  trade  shows  such  as  Nexpo,  Roper 
said, “helps  to  generate  conversation.” 

Indeed,  Sonoco  and  Newark  are  generating 
considerable  heat  with  aggressive  marketing  cam¬ 
paigns  that  have  set  off  a  kind  of  Core  War. 

Bt)th  make  cores  designed  for  the  Goss  CT  45 
and  50  reelstands,  which  changed  the  rules  for 
newsprint  rolls  when  they  were  introduced  more 
than  a  decade  ago. 

Newsprint  roll  diameters  increased  significant¬ 
ly,  requiring  a  core  that  could  stand  up  to  the 
side-to-side  pressures  core-makers  call  “axial 
crush.”  On  the  press  floor,  that  meant  if  a  core 
could  not  take  the  pressure,  the  web  would  begin 
to  wiggle  and  shimmy  in  the  press  —  throwing 
off  register  and  increasing  web  breaks.  For  pub¬ 
lishers,  bad  cores  could  translate  into  poor  quality 
and  missed  deadlines. 

With  the  introduction  of  the  CT  45/50,  chuck¬ 
ing  also  changed  —  and  changed  again  more 
recently.  The  issue  of  how  cores  fit  into  the  reel- 
stand  has  emerged  as  the  biggest  battlefield  in 
Core  Wars. 

Sonoco  fired  the  most  recent  shot  with  the 
introduction  at  Nexpo  of  the  Ultra  CPC-B.Though 
beveled  at  the  end  like  its  CPC  predecessors,  this 
core,  unlike  other  Sonoco  cores  for  the  45/50,  for 
the  first  time  has  a  metal  end  or  cap.  A  big  recy¬ 
clability  claim  of  Sonoco  for  its  45/50  cores  had 
been  that  the  core  was  entirely  fiber. 

Sonoco’s  Roper  says  the  cap  was  added 
because  of  runnability  problems  with  newer  — 


and  smaller  —  ehucks  now  on 
the  Goss  reelstand.  In  addition, 
the  beveled  plain  fiber-end 
core  required  careful  mounting 
and,  therefore,  more  training 
than  some  press  operators  ever 
got. The  plain  end  also  was  vul¬ 
nerable  to  getting  banged  up  in 
handling,  and  was  difficult  for  some  automated 
transport  systems  to  handle. 

“We  had  to  find  another  way  to  ensure  they 
had  good  performance,”  Roper  said. 

Newark  did  not  change  its  Greensleeves  core 
this  year,  and  made  that  a  selling  point  at  Nexpo. 

The  Greensleeves  core  also  features  a  capped 
end,  but  a  plastic  end  that  can  be  removed  by 
hand. The  system  allows  newspapers  to  recycle 
the  fiber  part  of  cores  on  site  while  treating  the 
plastic  sleeves  like  returnable  beer  bottles: 
Newspapers  collect  them,  ship  them  to  Newark 
and  get  a  deposit  back. 

In  the  core-vs.-core  debate,  Sonoco  once  sug¬ 
gested  that  the  Greensleeves  plastic  sleeve  fit 
slightly  loose  in  the  chuck.  This  year  at  a  Nexpo 
press  conference,  however,  Roper  said  he  has 
“heard”  complaints  that  the  plastic  inserts  fit  too 
tight  and  are  difficult  to  get  out  when  the  roll  is 
down  to  its  butt  end. 

“Of  all  the  trials  we  have  run  that  I  have  seen, 
we  have  not  had  any  chuck  problems,”  Newark’s 
Barrett  said,  adding, “It’s  with  metal  ends  you’re 
going  to  get  the  wobbling  [of  the  web] .” 

Sonoco’s  latest  eore  features  a  thicker  wall 
than  the  Greensleeves  core,  and  is,  Roper  says, 
50%  stronger  than  Sonoco’s  original  CPC  cores. 

“They’re  saying  you  can  get  the  same  axial 
strength  and  performance  [with  thinner  walls] , 
but  that’s  just  not  possible,”  Sonoco’s  Roper  said. 
“If  you  want  to  get  the  axial  strength  up,  you’ve 
got  to  get  the  mass  up,  too.” 

“Look,  ID  [inside  diameter]  is  universal,” 
Newark’s  Barrett  said. “The  only  place  where 
you’re  going  to  run  into  problems  on  a  core  is  at 
the  end. . .  .The  sleeve  gives  strength  three  inches 
into  the  core  from  the  end  and  that  is  where  you 
are  going  to  get  your  crush.” 

While  both  sides  can  debate  the  more  esoteric 
technical  attributes  of  their  cores,  they  agree  that 
newspaper  production  directors  have  only  one 
thing  on  their  mind. 

“What  they  are  talking  about  here  [at  Nexpo] 
is  web  breaks,”  Sonoco’s  Roper  said. 

“Because  of  web  breaks,”  Newark’s  Barrett  said, 
“newspapers  measure  everything  —  and  they  11 
go  all  the  way  back  to  the  core.” 


Metal  rs.  plastic: 
vendors  promote 
core  competencies 
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^NDINSTAUATIONS 


WIFAG,  Berne,  Switzerland,  and  Marietta,  Ga.,  sold  OF  370  shattless 
(“gearless  transmission  drive")  presses  to  the  Dallas  Morning  News 
and  La  Nacion,  Buenos  Aires.  Dallas  bought  two  presses  comprising  106 
couples  in  12  towers  (some  five  high),  with  two  double  2:5;5  jaw  and  3;2 
rotary  folders  and  20  split-arm  autopasters.  The  presses,  to  be  installed  in 
line  and  operating  by  late  summer  of  2000,  have  page-changing  unif  capa- 

-  bility  for  run- 

ning  zoned  edi- 

T^'  nPTwl  '  ~i  5  ft'.ii  — >  tions  without 

PpMdpp  S“E» 

r“l,. 

One  of  La  Nacion's  two  in-line  Wifag  370  presses  date  for  the  370. 

two  in-line 

presses  comprising  96  print  couples  in  H-type  units  and  four-color  lowers, 
with  each  of  fhe  14  footprints  expandable  to  five-high  towers.  Each  press  will 
be  able  to  print  72  pages,  with  40  in  full  color.  The  sale  includes  pairs  of 
Wifag  jaw  and  rotary  folders,  18  autopasters  with  Wifag's  Autorob  II  roll  han¬ 
dling.  The  presses  also  will  print  the  paper's  weekly  international  edition. 


GOSS  GRAPHIC  SYSTEMS.  Westmont.  III.,  entered  Germany's  large 
newspaper  market  with  the  sale  of  a  shaftless  Uniliner  press  to  Torgau  Druck, 
Sachsische  Lokalpresse.  Based  near  Leipzig,  the  company  prints  its  own  daily. 
Neues  Torgauer  Krelsblalt,  contract  newspapers,  freesheets  and  supplements 
in  the  “Berliner  format,”  with  ISVz'  cut-off.  The  short  cut-off  (down  to  153/4“) 
press  has  been  in  development  at  Goss'  facility  in  Nantes,  France,  since  last 
year  for  the  German  market,  where  up  to  40%  of  newspapers  appear  in  Berliner 
format.  The  motor-per-level  drive  system  allows  plating  different  levels  at  the 


same  time,  especially  useful  for  short-run  jobs.  The  70,000-cph  Uniliner 
combines  features  of  Goss’  double-wide  Newsliner  and  single-wide 
Universal  presses,  with  web  widths  ranging  from  50“  down  to  43.3"  and  a 
choice  of  Goss  ColorFlow  keyless  or  open  fountain  inkers.  Torgau  Druck  will 
get  two  four-high  towers,  three  reelstands  and  a  double-width  jaw  folder. 

The  press,  able  to  print  48  pages,  16  in  full  color,  will  be  staged  in  Nantes, 
go  into  a  plant  addition  next  summer  and  begin  printing  in  Dctober  1999. 

Drders  also  came  from  Brazil’s  Diarlo  Asoclados  for  Newsliners  with  Color- 
Flow  keyless  inking  to  print  Correlo  Braslllense.  the  capital's  largest-circula- 
tion  daily  (tour  4/4  towers,  one  2/2  tower;  double  2:3:3  jaw  folder;  five  two- 
arm,  core-drive/brake  RTFs;  Honeywell  press  control  system)  in  a  new 
plant  with  provision  for  press  expansion,  and  Diarlo  de  Pernambuco,  in 
Recife  (two  4/4  towers,  one  2/2  tower;  double  jaw  folder;  three  two-arm 
RTFs;  Honeywell  controls),  also  in  a  new  facility.  La  Prensa,  Fanama  City, 
bought  a  shaft-driven  single-wide,  two-around  Universal  70  with  heatset 
dryer  over  one  of  two  color  towers  for  an  addition  to  a  plant  that  will  contin¬ 
ue  using  its  Goss  Urbanite  press. 

MAN  ROLAND.  Augsburg,  Germany,  and  Westmont,  III.,  will  install  In  a 
new  Lincoln  (Neb.)  Journal  Stef  plant  a  shaftless  Flexoman  S  flexographic 
press  fhat  borrows  aufomatic  web-  up  and  other  features  from  MAN'S  Geoman 
offset  press.  (Now  made  in  Germany,  all  MAN  flexo  presses  use  the  automa¬ 
tion,  superstructure  and  - 

intra-unit  components  of  the 

firm's  offsef  presses.)  In  "  :  ; 

what  will  be  the  fourth  and  :  : 

largest  Lee  Enterprises  flexo 
site,  the  five-unit  press  will 
have  two  2;3:3  jaw  folders 

for  newspapers  and  semi-  tt  tt  tt  tt  i 

commerical  products,  core-  ✓*  ✓- 

driven  CD13  reelstands  and  JK  jlf  JK  At 

FECDM  networked  press  - — - — - 

controls.  Lincoln's  five-unit  Flexoman  S 


Now  you  can  zone  your  newspaper  editions  in 
less  time  and  virtually  never  stop  the  presses 
for  page  changes.  Since  early  1997,  on  edition 
experience  with  the  totally  shaftless  WIFAG 
OF  370  Page  Changing  Unit  press  proves  how 
capital  expenditure  and  operation  costs  are 
reduced.  Add  up-to-the-minute  news  without 
losing  a  second  of  productivity.  Start  improv¬ 
ing  productivity  and  profitability  now. 


Run  your  presses  non-stop, 
and  drive  production  and 
readership  to  higher  ieveis 
with  the  WIFAG  OF  370  Page 
Changing  Unit  press. 


Don't  Stop  the  Press! 


WIFAG 

liHFAG  PRESS  COMPANY,  640  Gunby  Road.  .Marietta.  Ga  3006“' 
Contact:  Joe  Ondras,  Phone  T^O-SSO  851 1  -  Fax  "^O-SSO  8550 
WIFAG  AG,  3001  Berne  (Switzerland)  -  Phone  -I-41-3 1-339  33  33  -  Fax  -(-41-31-339  36  66 
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REAL  ESTATE  IS 
NEXT  TURF  BATTLE 


Microsoft  and  America  Online  are  finding  homes  in  the 

online  real  estate  market  Will  newspapers  be  left  out  in  the  cold? 


There  was  quite  a  land  rush  on  the  Net  this  week, 
as  a  number  of  big  players  scrambled  for  space  in 
the  online  real  estate  market.  Newspapers,  which 
rely  heavily  on  real  estate  classified  revenue,  have 
to  date  not  been  involved  in  any  projects  of  the  scope  of 
this  week’s  announcements. 


“It  will  be  a 
real  mistake  if 
newspapers 
don’t  get 
involved  in 
this  area.” 

—  Peter  Krasilovsky, 
vice  president  at  Arlen 
Communications  Inc., 
a  media  consulting  firm 
in  Bethesda,  Md. 


Microsoft  Corp.  of  Redmond,  Wash.,  launched  a  preview  version  of  its  real  estate  site, 

Home  Advisor,  on  Monday.  Located  at  www.homeadvisor.com,  the  site  still  has  .st)me  major  kinks 
to  be  worked  out. 

When  fully  operational,  HomeAdvisor  promises  to  help  prospective  home  buyers  research 
neighborhoods,  real  estate  agents,  realty’  listings  and  mortgages  nationwide  —  in  much  the 
same  way  that  Microsoft  Expedia  is  a  full-service  travel  site  or  Microsoft  CarPoint  is  a  full-ser¬ 
vice  automobile  site. The  site’s  Home  and  Rate  Trackers  will  offer  personalized  e-mails  on  the 
types  of  homes  and  loans  that  users  specify.  Microsoft  is  getting  its  real  estate  listings  from  mul¬ 
tiple  listing  services  and  realty  brokerages  across  the  country. 

The  “Neighborhood”  section  offers  information  on  crime,  schools  and  other  quality-of-life 
issues.  Once  a  user  finds  a  home,  HomeAdvisor  offers  tips  on  comparing  loans,  inspecting  prop¬ 
erty,  negotiating  and  closing  the  sale.  National  interest  rates  are  provided  by  Bank  Rate  Monitor, 
a  North  Palm  Beach,  Fla.,  online  publication.  All  of  the  services  are  free  to  users. 

AOL  Does  Some  Home  Improvement 

On  the  same  day  as  Microsoft’s  announcement,  America  Online  of  Dulles,  Va.,  announced  a 
major  enhancement  of  its  Real  Estate  Center,  which  already  offered  extensive  real  estate  classi¬ 
fieds  provided  by  Realtor.com,  the  comprehensive  Web  site  of  the  National  Association  of 
Realtors  in  Washington. 

AOL’s  newest  feature  is  a  mortgage  channel  powered  by  Intuit  Inc.’s  QuickenMortgage  soft¬ 
ware.  Mountain  View,  Calif. -based  Intuit  is  in  a  three-year,  multimillion  dollar  deal  to  provide  a 
variety  of  services  to  AOL.  The  mortgage  software  will  allow  AOL  members  to  read  extensive 
mortgage  editorial  content  and  shop  and  apply  for  a  mortgage  online  from  some  of  the  nation’s  ' 

top  lenders. 

Not  to  be  left  out,  HomeShark  Inc.,  a  large  Internet  real  estate  service  based  in  San  Francisco, 
partnered  with  InfoSpace,  a  portal  based  in  Redmond,  Wash.  Visitors  to  www.homeshark.com 
can  search  what  the  company  says  is  the  most  comprehensive  national  online  listing.  Like  j 
HomeAdvisor,  HomeShark  offers  interest  rate  and  loan  comparisons.  | 
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Rn  September  of  1995,  there 

were  457  newspapers  accessi- 
e  through  the  Internet.  Today 
ere  are  more  than  3,000  online 
wspapers.  And  while  Web  edi- 
is  are  getting  most  of  the  head- 
s,  other  interactive  services  are 
helping  newspapers  better  serve 
:rs  and  advertisers. 

are  these  newspapers  getting  the 
jnt,  advice  and  services  needed  to 
and  maintain  effective  interactive 

continue  to  turn  to  Editor  & 
advice  and  guidance,  including 
Ktory  of  Interactive  Products 
icludes  comprehensive  listings 
ss  type,  service  category,  and 
sure  your  advertising  message  is 
nd  new  media  executives  the 
em  want  to  call  you  and  ask  for 
servation  today! 

iai  Deadline:  September  1 
Ask  your  rep  about  special  combo  rates  with  Sept.  19th  MedialNFO.com 

Betsy  Maloney  -  New  York.  NY  -  Tel;  (212)  675-4380  ext.  159  •  Fax:  (212)  929-1259 
Mike  Madden  -  Chicago,  IL  -  Tel:  (312)  641-0041  •  Fax;  (312)  641-0043 
Ramona  Cox  -  Denver,  CO  -  Tel:  (303)  333-9840  •  Fax:  (303)  333-2924 
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Weekly 


In  Short 

NAA  CLASSIFIEDS  ONLINE 

The  Newspaper  Association 
of  America  has  launched  a 
new  Web  site  directory  to 
the  online  classifieds  of 
newspapers  throughout  the 
United  States.  Called 
"RealFind  Newspaper 
Classifieds  on  the  Web," 
the  site  currently  offers 
links  to  the  online  classi¬ 
fied  sections  of  312  news¬ 
papers  in  49  states.  Three 
separate  directories  offer 
links  to  real  estate,  auto¬ 
motive  or  employment 
classifieds.  The  site  is  not 
a  search  engine  that 
searches  all  sites  but 
rather  a  simple  list  of  sep¬ 
arate  links  to  classified 
sections  by  state. 
www.realfind.com 


TORONTO  STAR  &  ECI 

The  Toronto  Star  has 
bought  into  Electric 
Classifieds  Inc.,  a  software 
engineering  and  services 
company  specializing  in 
online  classified  systems  to 
newspapers.  The  Star, 
Canada's  largest  daily 
newspaper,  was  one  of  the 
first  customers  of  ECI,  a 
San  Francisco-based  firm 
launched  in  1996.  Late  last 
week,  the  Star  led  a  new 
$3.3  million  round  of  equi¬ 
ty  financing  for  the  online 
advertising  systems  compa¬ 
ny.  Also  participating  were 
venture  capital  firms  JAFCO 
America,  Canaan  Partners, 
Rosewood  Stone,  Charter 
Ventures  Group,  and  Weiss, 
Peck  and  Greer. 
www.eci.net 


Are  Newspapers  Staying  Home? 

Many  newspapers  offer  local  real  estate 
listings  on  their  Web  sites,  but  the  move  to  a 
consolidated  national  database  of  newspa¬ 
per  realty  ads  is  in  its  infancy.  Chicago’s 
Classified  Ventures,  which  is  owned  by  seven 
leading  newspaper  companies,  unveiled 
NewHomeNetwork.com  in  June,  but  that 
site  only  features  new  home  listings.  The 
Newspaper  Association  of  America’s 
RealFind  site  (www.realfind.com)  allows 
users  to  order  the  print  real  estate  sections 
of  selected  newspapers  across  the  country, 
but  the  listings  aren’t  available  on  the  Net. 

“It  will  be  a  real  mistake  if  newspapers 
don’t  get  involved  in  this  area,”  cautioned 
Peter  Krasilovsky,  vice  president  at  Arlen 
Communications  Inc.,  a  media  consulting 
firm  in  Bethesda,  Md.  He  points  out  that 
newspapers  have  what  Microsoft  and 
HomeShark  could  never  develop  —  valuable 


editorial  content  that’s  truly  local  in  nature. 

Sites  like  HomeAdvisor  provide  local 
information,  but  it  comes  from  huge  national 
databases  of  crime  and  school  information. 
“If  you’re  looking  to  buy  a  home,  you  want  to 
know  the  inside  information  that  you  can’t 
get  from  a  database,”  Krasilovsky  said.  “You 
want  to  know  the  block-by-block  sensibility. 
If  this  neighborhood  full  of  Democrats  or 
Republicans?  Is  it  an  artistic  or  bohemian 
neighborhood?  Are  they  family-oriented?” 
This,  of  course,  is  the  type  of  information 
newspapers  typically  provide  in  their  week¬ 
ly  real  estate  sections. 

Krasilovsky  believes  the  only  way 
Microsoft  or  any  other  national  site  could  get 
this  type  of  information  would  be  through 
cooperation  with  newspapers.  In  fact,  real 
estate  could  be  the  first  area  to  inspire  part¬ 
nerships  between  newspapers  and  the  Net 
giants,  he  suggests. 


Online  Classifieds 

AUCTION  UNIVERSE 
SIGNS  PARTNERS 

More  newspapers  involved 

by  Carl  Sullivan 

Capitalizing  on  a  lucrative  area  of  Web 
commerce.  Auction  Universe  has 
signed  up  three  new  major  newspaper 
clients.  The  New  York  City-based  firm  and 
Times  Mirror  Company  has  signed  the 
Arizona  Republic,  Indianapolis  Star  and 
News  and  Orlando  Sentinel. 

Auction  Universe  (www.auctionuni- 
verse.com)  allows  users  to  post  items  for 
sale  on  its  Web  site,  which  other  users  can 
then  bid  on  electronically.  After  a  specified 
period  of  time,  the  highest  bidder  gets  the 
goods.  “Person-to-person  classified  ads  are 
pretty  flat  and  boring,”  said  I,arry  Schwartz, 
president  and  CEO.  “The  auction  process 
makes  them  pretty  entertaining.” 

The  numbers  may  prove  Schwartz  right. 
Auction  Universe  has  hosted  auctions  for  as 
many  as  15,000  products  at  one  time.  And 
users  obviously  get  excited  about  the 
process;  the  winning  bid  in  an  auction  this 
week  for  a  half-dozen  rare  Beanie  Babies  was 
$27,000!  The  average  sale  is  lower  —  $65. 

That  number  is  important  because 
Auction  Universe  gets  2.5%  of  every  sold 
item.  If  the  item  is  sold  through  one  of 
Auction  Universe’s  newspaper  partners,  the 
paper  gets  the  majority  of  the  commission, 
said  Schwartz,  who  declined  to  provide  the 


exact  percentage.  “We’re  here  to  help  news¬ 
papers,”  he  said.  While  a  Times  Mirror  com- 
pany,Auction  Universe  now  has  clients  from 
Central  Newspapers  Inc.,  the  Tribune  Co. 
and  McClatchy  Newspapers  Inc. 

Newspaper  partners  also  get  a  majority  of 
the  listing  fee  from  sellers,  which  is  admit¬ 
tedly  low.  Sellers  can  list  their  items  for  only 
25t,  but  the  average  listing  garners  75<t, 
thanks  to  upsells  like  bold  type. 

Pushing  Web  Ads  To  Print  Products 

Schwartz  believes  many  of  his  customers 
would  never  buy  a  print  classified  ad  in  a 
paper.  The  site  is  heavy  on  collectibles  ads, 
which  often  migrate  to  specialty  publica¬ 
tions  for  hobby  enthusiasts,  like  Collector 
Magazine  and  Price  Guide  or  Toy  Trader 
magazines.  “It’s  almost  like  an  underground 
section  of  the  economy  that  newspapers 
priced  themselves  out  of  years  ago,” 
Schwartz  said. 

Some  papers  working  with  Auction 
Universe  are  pushing  print  classifieds  in  con¬ 
junction  with  an  online  listing.  They’ll 
emphasize  the  low  price  of  the  online  listing 
and  add  that  a  print  classified  is  only  an  addi¬ 
tional  $5  or  $6.  “We’re  driving  revenue  from 
the  Web  to  print,”  Schwartz  said. 

Auction  Universe  has  a  lot  of  competition, 
but  most  auction  sites  are  small  or  narrowly 
focused.  For  example,  there  are  dozens  of 
sites  that  only  sponsor  auctions  for  comput¬ 
ers.  The  big  players  include  Classifieds2000, 
which  was  recently  acquired  by  Excite  Inc. 
of  Redwood  City,  Calif. The  Sunnyvale,  Calif.- 
based  Classifieds2000  started  an  auction  fea¬ 
ture  in  June.  And  eBay,  an  online  auction  ser¬ 
vice  based  in  San  Jose,  Calif.,  recently  fea¬ 
tured  nearly  550,000  items  for  sale. 
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Weekly 


Reporter's  Digital  How-To 

GET  AN  INSTANT  QUOTE 

Find  famous  quotes  at  http://www.starlingtech.com/quotes 


The  use  of  famous  quotations  in  news 
stories  elicits  different  views  from 
reporters  and  editors.  Writers  often 
believe  clever  quotes  and  quips  dress  up  an 
otherwise  pedestrian  story.  Editors  grumble 
that  writers  sometimes  carelessly  misat- 
tribute  famous  quotations,  making  the  paper 
look  foolish,  and  causing  the  city  desk’s  tele¬ 
phone  to  ring. 

Fortunately,  both  camps  can  now  use  a 
well-established  famous  quotation  resource 
on  the  Internet.  The  site,  called  The 
Quotations  Page,  operated  by  Utah-based 
computer  book  author  xMichael  Moncur,  has 
dozens  of  uses  in  a  busy  newsroom.  For 
instance: 

♦  As  you  edit  the  publisher’s  weekly  edi¬ 
torial  page  column,  your  red  flag  goes  up 
when  you  see  he  has  attributed  the  phrase 
“salad  days”  to  the  Bible.  With  the  site,  you 
verify  your  suspicion  that  it  actually  origi¬ 
nates  with  Shakespeare. 

♦  You’re  writing  a  story  on  history  and  pol¬ 
itics  and  you  can’t  remember  who  once 
wisecracked,  “A  conservative  is  a  man  who 
sits  and  thinks  —  but  mostly  sits. ’’You  use  the 
site  to  determine  the  speaker  was  Woodrow 
Wilson  at  the  turn  of  the  century. 

♦  You’re  working  on  a  feature  about  witty 
insults  and  quick  comebacks  and  you  use  the 
Web  to  research  remarks  from  the  masters, 
from  Woody  Allen  and  Robert  Benchley  to 
Dorothy  Parker,  Gertrude  Stein  and  Gore 
Vidal. 

To  get  started,  visit  the  site  and  click  on 
“Quote  Search.”  For  a  simple  query,  enter  a 
word  or  phrase  in  the  search  box  and  select 
a  resource  for  the  search  from  the  drop¬ 
down  menu.  Start  with  Moncur’s  own  grow¬ 
ing  compilation  of  quotes,  which  he  began 
collecting  in  1985.  Included  in  his  1,500- 
quote  list  are  famous  old  standbys  by  Mark 
Twain,  Will  Rogers  and  others.  Also  provided 
are  some  delightful  lesser-known  remarks. 
For  instance,  his  page  can  give  you  great  mul¬ 
tipurpose  quotes,  such  as  the  one  from 
physicist  Wolfgang  Pauli,  who  once  said  of  a 
colleague’s  work:  “This  isn’t  right.  This  isn’t 
even  wrong!”  And  then  there’s  filmmaker 
Samuel  Goldwyn’s  remark:  “Let’s  have  some 
new  cliches!” 

If  you  don’t  find  what  you’re  looking  for  in 
Moncur’s  database,  click  on  his  links  to  other 
quotation  facilities,  of  which  there  are  many. 


from  a  database  of  motivational  quotes  to  the 
satirical  Devil’s  Dictionary  by  Ambrose 
Bierce  to  more  recent  barbs  from  humorists 
Steven  Wright,  Jack  Handey  and  Dave  Barry. 
For  more  detailed  searching,  click  on  the 
site’s  “Advanced  Search”  button.  Additional 
options  allow  you  to  narrow  the  search  to 
the  quotation  itself,  the  author  or  the  subject 
of  the  quote. 

The  Quotations  Page  was  originally  devel¬ 
oped  as  a  catalog  of  quotation  resources  else¬ 
where  on  the  Internet.  Over  time,  it  has 
evolved  into  a  large-scale  quotation  site  in  its 
own  right,  with  much  original  material. 

Because  of  its  heritage  as  a  gateway,  the 
site  still  maintains  an  impressive  collection 
of  related  links.  To  reach  the  related  sites, 
click  on  the  “Quote  Links”  option  on  the 
introductory  page.  Among  the  top  resources 
reached  from  here  are  Philosophy 
Quotations,  Bartlett’s  Familiar  Quotations, 
Cole’s  Quotables,  The  Quotations  Home 
Page,  A  Short  Dictionary  of  Scientific 
Quotations,  Words  of  Women,  Mathematical 
Quotations,  The  Book  of  Cliches,  Advertising 
Quotes,  Insulting  Sarcasm,  Poets  on  Writing, 
World  Wide  Wit  and  Quotations  by  Writers. 

For  a  little  additional  research  power,  click 
on  the  link  to  The  Library  Spot 
(http://www.libraryspot.com/quotations 
.htm),  which  has  a  relatively  small  collection 
of  quotation  links  but,  more  importantly,  has 
connections  to  encyclopedias  online  where 
you  can  look  up  background  on  authors  and 
commentators  who  are  being  quoted.  Also 
on  its  reference  desk  are  biographies,  dictio¬ 
naries,  maps,  phone  books  and  statistical 
works.  Here’s  some  additional  information 
for  using  this  resource  in  your  research: 

1.  If  your  search  word  or  phrase  is  found 
more  than  50  times,  only  the  first  50  match¬ 
es  will  be  shown.  You  probably  will  want  to 
narrow  the  search  by  using  more  words  or  a 
different  kejword. 

2.  Currently  the  site  has  no  facility  for 
searching  more  than  one  quotation  resource 
at  a  time.  However,  if  you  use  the  “Back”  but¬ 
ton  on  your  browser,  you  can  return  to  the 
search  form  with  your  keyword  or  phrase 
still  typed  in  and  easily  select  another  file 
from  the  drop-down  menu. 

3.  For  recent  developments  at  the  site, 
click  on  the  “What’s  New?”  link  on  the  intro¬ 
ductory  page. 


In  Short 


HMES  FREE  ABROAD 

The  New  York  Times  on  the 
Web  announced  this  week 
that  it  will  no  longer 
charge  overseas  visitors  for 
access  to  the  site. 
Thousands  of  foreign  visi¬ 
tors  had  been  paying  $35 
per  month  to  subscribe  to 
the  site,  which  has  been 
free  to  American  users. 
"Internet  usage  overseas  is 
growing  at  a  faster  pace 
than  domestic  usage  and 
we  are  intent  on  building 
our  franchise  worldwide," 
said  Martin  Nisenholtz, 
president  of  the  New  York 
Times  Electronic  Media  Co. 
The  company  hopes  to 
attract  international  adver¬ 
tisers  with  its  new  focus. 
Also  this  week,  the  Times 
unveiled  a  redesign  of  the 
site's  home  page.  The  new 
home  page  features  more 
links  to  news  stories,  a 
real-time  summary  of  the 
financial  markets  and  a 
new  search  engine, 
www.nyrimes.com 


MEDIASTREAM  OFFERS 
REUTERS  PHOTO  ARCHIVE 

MediaStream  Inc.  of 
Philadelphia,  an  online 
archiving  and  retrieval  ser¬ 
vice  owned  by  Knight 
Ridder,  now  offers  its 
PressLink  Online  members 
access  to  the  Reuters 
Photo  Archive.  Reuters  has 
115,000  images,  including 
many  infographics. 
PressLink  offers  over 
500,000  images  and  other 
features  which  can  be 
downloaded  for  publishing. 
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SYNDICATES 


BY  DAVID  ASTOR 

Layoffs  And  Partial  Move 
To  Florida  For  King? 

The  New  York  City-based  syndicate  and  its  employees  association  are  currently  negotiating 
over  a  proposed  reorganization  that  could  radically  reshape  the  huge  features  company 


King  features  is  considering  a  major 
reorganization  that  could  lead  to  over 
30  layoffs  and  move  several  syndicate 
functions  from  New  York  City  to 
Orlandt),  Fla. 

The  Hearst  Corp. -owned  King  and  the  Kingsyn 
Employees  Association  (KEA)  are  currently  negoti¬ 
ating  over  the  possible  changes,  with  the  timetable 
and  final  outcome  still  uncertain. 

King  —  the  first-  or  second-biggest  syndicate  in 
the  country’  —  wants  its  New  York  City  office  to 
concentrate  on  sales,  marketing  and  creative  devel¬ 
opment.  Under  this  scenario,  editorial,  production 
and  shipping  functions  would  be  turned  over  to 
the  Orlando-based  Reed  Brennan  Media 
Associates,  which  paginates  and  edits  comics  and 
other  features  for  more  than  200  newspapers. 
RBMA  was  founded  by  former  Tribune  Media 
Services  executives  Bob  Reed  and  Tim  Brennan  in 
1994,  and  bought  by  Hearst  about  two  years  ago. 

“The  most  important  area  we  can  spend  our 
resources  on  is  helping  talent  be  as  creative  as 
they  can  and  doing  everything  we  can  to  sell  their 
features,”  stated  King  president  Larry  Olsen,  who 
said  the  proposed  reorganization  would  make  the 
syndicate’s  efforts  in  these  areas  even  stronger. 

And  why  RBMA?  “Reed  Brennan  is  an  expert  at 
pagination  and  online  services,  which  are  a  grow¬ 
ing  part  of  the  syndicate  industry,”  said  King  direc¬ 
tor  of  advertising  and  public  relations  Ted  Hannah, 
who  added  that  RBMA’s  leaders  have  a  lot  of  syn¬ 
dication  experience. 

Olsen  and  Hannah  also  said  cost  savings  enter 
into  the  equation  at  a  time  when  all  syndicates 
face  a  tougher  selling  environment  due  to  factors 
such  as  fewer  competitive  newspaper  markets. 

Under  the  proposed  reorganization.  King  would 
save  money  by  having  one  rather  than  two  offices 
on  Manhattan’s  E.  45th  St.,  paying  less  for  rent  and 
employee  salaries  in  Orlando  (where  it  wants  to 
open  another  office  separate  from  RBMA)  and 
reducing  its  staff  from  89  to  a  not-yet  finalized 
lower  number. 

“There  will  be  positions  eliminated  as  we  try  to 
keep  ourselves  as  lean  as  possible,”  said  Olsen. 

KEA  president  Jerry’  Craft  said  King’s  top  execu¬ 
tives  —  who  would  continue  to  work  in  New  York 
—  are  “definitely  not  standing  by  the  employees 
that  helped  get  them  where  they  are  today.” 

He  noted  that  King  has  proposed  laying  off  32 


of  KEA’s  5 1  members  —  including  1 2  editorial  and 
comic  art  department  staffers,  eight  production 
and  shipping  workers,  and  1 2  other  employees. 

Laid-off  employees  could  theoretically  apply  for 
work  at  Reed  Brennan  in  Orlando,  but  would  have 
no  guarantee  of  employment  and,  if  hired,  would 
lose  all  their  King  seniority. 

Craft,  a  comic  art  department  staffer  and  creator 
of  the  “Mama’s  Boyz”  strip  syndicated  by  King’s 
weekly  service,  added  that  many  staffers  have  fam¬ 
ily  and  other  roots  in  the  New  York  area  that 
would  make  it  hard  for  them  to  move  to  Florida. 

He  further  noted  that  a  dozen  KEA  members 


Larry  Olsen  Jerry  Craft 

have  been  with  King  for  over  20  years  —  meaning 
the  possible  layoffs  would  cost  the  syndicate 
experienced  people  who  have  built  good  relation¬ 
ships  with  creators.  And  Craft  said  older  staffers 
might  have  difficulty  finding  other  jobs  and  paying 
for  medical  insurance. 

The  latest  King-KEA  contract  —  which,  accord¬ 
ing  to  Craft,  ended  on  April  30  and  has  not  been 
renewed  —  calls  for  laid-off  employees  to  receive 
a  week’s  severance  for  every  six  months  of 
employment. 

Craft  stated  that  the  loss  of  so  many  jobs  would 
“dissolve  the  union,”  which  reportedly  dates  back 
to  around  1940. 

What  about  the  other  19  KEA  members?  Craft 
said  that,  under  the  King  proposal,  16  might  be 
transferred  to  Florida  (with  similar  or  lower 
salaries)  and  three  would  stay  in  New  York. 

Craft  said  the  KEA  is  offering  counterproposals 
that  include  —  among  other  things  —  requests  for 
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some  older  members  to  get  buyouts 
and  for  King  to  move  “subcontracted” 
positions  in-house. 

The  association  president  believes 
King  is  profitable.  Craft  recalled  that  a 
“high-ranking”  Hearst  executive  told 
employees  at  last  December’s 
C^hristmas  party  that  the  syndicate  was 
doing  “very  well.” 

Olsen,  citing  the  privately  held 
nature  of  Hearst  and  King,  declined  to 
confirm  or  deny  the  syndicate’s  prof¬ 
itability. 

The  83-year-old  King  distributes 
about  150  features  (and  another  75  in 
its  weekly  package).  Its  best-known 
offerings  include  comics  such  as  “Baby 
Blues,”  “Barney  Google  and  Snuffy 
Smith,”“Blondie,”“Beetle  Bailey,”“Curtis,” 
“Dennis  the  Menace,”  “The  Family 
Circus,”  “Hagar  the  Horrible,”  “The 
Lockhorns,”  “Mallard  Fillmore,”  “Mutts,” 
“Sally  Forth,  “  “Zippy  the  Pinhead”  and 
“Zits”;  editorial  cartoons  by  Pulitzer 
winners  Jim  Borgman  and  Jim  Morin; 
and  columns  by  Dr.  Joyce  Brothers, 
Heloise,  Dan  Rather,  Carl  Rowan  and  Dr. 
Ruth  Westheimer. 

Olsen  and  Hannah  said  the  reorgani¬ 
zation  would  not  affect  the  size  of 
King’s  feature  roster. 


Technology  =  Less 
Local  Cartooning? 

RE  TECHNOLOGICAL  ADVANCES 
one  reason  why  fewer  newspapers 
are  hiring  staff  editorial  cartoonists? 

Over  the  years,  this  job  shrinkage  has 
often  been  attributed  to  two  factors: 
fear  on  the  part  of  papers  that  provoca¬ 
tive  local  cartoons  might  offend  adver¬ 
tisers  and  readers,  and  the  availability 
of  syndicated  cartoons  costing  much 
less  than  a  full-time  salary. 

But  San  Jose  Mercury  News  chief 
editorial  writer  Phil  Yost  offered  anoth¬ 
er  possible  reason  for  the  job  shrink¬ 
age:  Syndicated  cartoons  are  now  avail¬ 
able  to  papers  almost  as  quickly  as 
local  ones. 

“It  used  to  take  five  days,”  said  Yost, 
speaking  at  the  recent  Association  of 
American  Editorial  Cartoonists  conven¬ 
tion  in  Las  Vegas.“Now  it’s  on  the  fax  or 
computer  instantaneously.  It’s  very  easy 
to  get  a  timely  group  of  cartoons  from 
other  places.” 

The  Mercury  News  does  have  a  staff 
editorial  cartoonist:  Scott  Willis. 

—  David  Astor 


Pulitzer  Winner 
Sold  Separately 

COPLEY  NEWS  SERVICE  has  moved 
Steve  Breen  from  its  editorial  car¬ 
toon  package  to  individual  syndication. 

Breen,  28,  is  the  Asbury  Park  (N.J.) 
Press  staffer  who  won  a  Pulitzer  Prize 
this  spring. 

Replacing  Breen  in  the  Copley  pack¬ 
age  is  Scott  Stantis  of  the  Birmingham 
(Ala.)  News. 

Stantis  —  who 
also  does  the 
“Buckets”  comic  for 
United  Media  —  for¬ 
merly’  worked  for  the 
Arizona  Republic, 
Memphis,  Tenn., 
Commercial  Appeal 
and  Orange  County 
(Calif.)  Register. 

Unfiltered  Look  At 
Anti-Tobacco  Art 

An  exhibit  of  cartoons  that  criti¬ 
cize  smoking  and  tobacco  is  being 
held  through  Sept.  1 1  at  the  Ohio  State 
University  Cartoon  Research  Library’. 

Space:  The  New 
(7omic  Frontier 

A  HUMOR/ADVENTURE  strip  star¬ 
ring  an  11 -year-old  living  on  a 
space  station  has  been  launched  by 
Tribune  Media  Services. 

“Zenon,  Girl  of  the  21st  Century,”  by 
the  husband-and-wife  team  of  Roger 
Bollen  and  Marilyn  Sadler,  first 
appeared  as  a  1996  Simon  &  Schuster 


children’s  book  of  the  same  name. 
Bollen  also  created  the  “Animal 
Crackers”  comic. 

Charter  “Zenon”  subscribers  include 
the  Detroit  Free  Press  and  Seattle  Times. 

From  Talk  Radio 
To  Written  Word 

Larry  elder  of  KABC  Talk  Radio 
in  Los  Angeles  is  doing  a  weekly 
opinion  column  for  Creators  Syndicate. 

Elder  describes  himself  as  a  libertari¬ 
an,  social  liberal  and  fiscal  conservative. 

The  columnist  also  publishes  a 
monthly  newsletter  called  Elder 
Statement.  And  he  has  been  a  subject 
on  60  Minutes,  a  commentator  on 
Politically  Incorrect  and  an  anchor  on 
PBS’s  National  Desk. 

Two  Cartoonists 
To  Be  Honored 

Bill  MELENDEZ  and  Zeke  Zekley 
will  be  honored  Aug.  1  at  a  Comic- 
Art  Professional  Society  banquet  in 
Beverly  Hills.  Melendez  is  known  for  his 
work  on  “Peanuts”  animated  specials 
and  Zekley  for  his  work  on  the 
“Bringing  Up  Father”  comic. 

It’s  L.A.  Time 
For  Bureau  Chief 

AN  DIEGO  UNION-TRIBUNE 
reporter  Gordon  Smith  has  been 
appointed  chief  of  Copley  News 
Service’s  Los  Angeles  bureau. 

He  succeeds  Paul  Pringle,  who 
resigned  to  establish  a  West  Coast 
bureau  for  the  Dallas  Morning  News. 


Scott  Stantis 
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Credibility 

Continued  from  page  8 

to  profit  from  personal  fame,  and  77% 
believe  journalists  are  under  greater 
pressure  from  the  top  to  boost  ratings 
or  profits. 

Only  one  in  three  Americans  discerns 
a  greater  desire  among  journalists  to 
report  fairly  and  accurately,  while  35% 
said  journalists  are  less  inclined  to 
report  fairly  and  accurately. 

The  survey  found  media  credibility 
even  lower  than  was  reported  several 
months  ago  by  the  nonprofit  Pew 
Research  Center  For  The  People  &  ITie 
Press.  Pew  pollsters  found  29%  of  the 
public  rated  daily  newspapers  highly 
credible,  compared  with  34%  for  local 
TV  news  and  25.5%  for  newsmagazines. 
The  supermarket  tabloid  National 
Enquirer  has  few  believers;  3%. 

Declining  trust  in  media  is  “new  to 
the  ’SK)s,”  said  Pew  poll  director  Molly 
Sonner,  marking  a  shift  from  the  mid 
’80s,  when  “people  were  much  more 
likely  to  give  the  media  the  benefit  of 
the  doubt.”  The  rise  of  news  options 
such  as  cable  IV  and  the  Internet  drives 
consumers  to  choose  information 
sources  based  on  credibility,  she  said. 

Network  news  anchors  are  more 
credible  than  their  networks,  the  poll 
found,  with  Dan  Rather  rated  highly 
credible  by  36%,  and  Peter  Jennings  and 
Tom  Brokaw  37%.  Among  famous 
Americans,  only  Colin  Powell’s  41% 
beat  the  anchors,  while  TV  host  Oprah 
Winfrey  rated  27%,  President  Clinton 
1 7%,  talk  radio  host  Rush  Limbaugh  8%, 
and  House  Speaker  Newt  Gingrich  6% 
—  lowest  among  those  surveyed. 

The  news  media  have  themselves  to 
blame,  according  to  James  Gentry,  dean 
of  the  William  Allen  White  School  of 
Journalism  and  Mass  Communication  at 
the  University  of  Kansas.“You’ve  got  the 
major  IV  networks  and  major ‘prestige’ 
newspapers  looking  to  the  tabloid  press 
and  tabloid  TV  shows  for  ‘news’  leads,” 
said  Gentrt’,  who  worked  on  newspa¬ 
pers  in  the  1960s  and  1970s.  “I  can’t 
recall  anybody  in  those  days  taking 
their  story  leads  from  the  Star  and 
Enquirer.'" 

Gentrj’  also  expressed  concern  about 
the  role  of  media  bosses  and  the  pres¬ 
sures  they  exert  “to  maintain  the  profit 
margin.  It  could  be  a  part  of  this.” 

Newspapers  with  annual  subscriber 
churns  of  50%  to  70%  may  opt  for 
“splashier  stuff  ”  over  expensive  inves¬ 
tigative  work,  he  suggested,  adding, 
“There  is  a  lot  of  lightweight  stuff  that 
passes  as  journalism  now.  We’re  headed 
in  the  wrong  direction.  I’m  pessimistic.” 

Gentry,  who  gets  besieged  with  ques- 
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tions  whenever  he  socializes  with  peo¬ 
ple  from  other  fields,  confessed,  “You 
almost  want  to  identify  yourself  as  an 
IRS  agent  so  you  don’t  have  to  talk 
about  these  ethical  issues  all  the  time.” 

At  the  University  of  Colorado  in 
Boulder,  j-school  dean  Willard  Rowland 
recalled  the  days  of  the  partisan  press. 
The  current  media  debate  is  based 
largely  on  the  bogus  premise  of  a  “gold¬ 
en  age”  of  newspaper  objectivity,  he 
argued,  adding,  “There  never  was  such  a 
moment  ."Instead  of  wringing  their 
hands  about  public  perception,  journal¬ 
ists  ought  to  rededicate  themselves  “to 
report  accurately  and  to  consider  all  rel¬ 
evant  dimensions  of  a  story,”  Rowland 
said. 

The  American  Society  of  Newspaper 
Editors  has  commissioned  a  newspaper 
credibility  survey  scheduled  for  release 
in  October.  Sandra  Mims  Rowe,  editor  of 
the  Oregonian  in  Portland  and  former 
ASNE  president,  spearheaded  the  effort. 

In  an  interview,  Rowe  said  the  public 
has  a  right  to  hold  media  organizations 
accountable  for  ethical  lapses,  but 
“what’s  troubling  is  if  underneath  that 
they  just  don’t  trust  us." 

Rowe  fears  credibility  problems  are 
rooted  in  doubts  about  the  character  of 
newspapers,  what  they  choose  to  cover 
and  how.  If  that  is  so,  she  said,  credibili¬ 
ty  issues  may  mask  deeper  dissatisfac¬ 
tion  with  the  product. 

Reporters  and  editors  can’t  assume 
they’re  doing  the  best  job  possible  by 
maintaining  they’ve  “got  to  be  the  bull¬ 
dogs,  and  go  out  and  get  it,  and  slam  it 
in  the  paper.” 

Rowe  sees  no  trend  emerging  over 
the  last  20  years  and  remains  “proud  of 
the  work  we  do  in  daily  newspapers.” 
She  rejected  the  idea  of  a  “single  cause” 
for  the  credibility  drop  and  warned, 
“There  is  not  going  to  be  any  easy  way 
out  of  this.” 


Hoax 

Continued  from  page  9 

the  Denver  Broncos  forum  of  the  Post’s 
Web  site  praising  the  archrival  Green 
Bay  Packers  football  team.The  item  was 
picked  up  by  the  Pi)st’s  crosstown  rival, 
the  Rocky  Mountain  News,  which  ran  a 
Jan.  19  sports  column  by  Norm  Clarke 
mentioning  the  letter,  in  which 
“McKibben”  claimed  to  wear  a  Packer 
fan’s  “cheesehead”  hat. 

The  next  day,  Clarke’s  column  retract¬ 
ed  the  story  and  admitted  to  being 
fooled  by  the  posting  and  failing  to  con¬ 
firm  details.  “1  was  wrong,”  he  con¬ 
fessed.  “That  wasn’t  Denver  Post  pub¬ 
lisher  Ryan  McKibben  who  wrote  a 
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message  under  his  name  in  an  electron¬ 
ic  message  board  on  the  Post’s  Web  site 
saying  he  had  posed  wearing  a  cheese- 
head,  a  fan  symbol  of  the  Green  Bay 
Packers.  The  paper  says  the  message 
attributed  to  McKibben  came  from  an 
impostor,  as  did  another  message  1  quot¬ 
ed  that  was  attributed  to  Post  columnist 
Mark  Kiszla,”  Clarke  said. 

Westword,  the  Denver-based  alterna¬ 
tive  weekly,  received  the  latest  bogus 
release,  but  reporter  Ward  Harkavy 
checked  it  out,  discovered  the  hoax  and 
reported  the  facts  to  readers.  He  noted 
that  the  former  Post  staffer  believed  to 
be  responsible  “is  showing  more  cre¬ 
ativity  than  he  ever  showed  as  an 
employee  of  the  newspaper.” 

Harkavy,  who  was  aware  of  some  of 
the  previous  deceptions,  became  suspi¬ 
cious  when  the  latest  release  referred  to 
the  earlier  fiction  of  the  Edgar  O’Malley 
award. 

Harkavy  pointed  out  that  even  the 
mailing  date  of  the  release  was  probably 
a  calculated  move  by  someone  who 
knew  how  most  newsrooms  actually 
work.  It  arrived  July  3,  the  day  before 
a  long  holiday  when  checking  is  less 
likely. 


Singleton  Nabs 
W.Va.  JOA  Daily 

CONTINUING  TO  TWEAK  its  portfo 
Ho,  Thomson  Newspapers  has 
agreed  to  sell  the  Charleston  (W.  Va.) 
Daily  Mail  to  William  Dean  Singleton’s 
Garden  State  Newspapers  for  an  undis¬ 
closed  price. 

The  afternoon  Mail  is  part  of  a 
40-year-old  joint  operating  agreement 
with  the  locally  owned  morning 
Charleston  Gazette.  They  publish  a 
joint  Sunday  edition  under  terms  of  a 
JOA  set  to  expire  in  2036. 

Singleton  said  Thomson  approached 
him  about  the  Daily  Mail,  whose  circu¬ 
lation  slipped  to  41,500  from  around 
50,000  in  the  early  1990s.  The  deal  was 
struck  without  brokers  —  “just 
between  two  friends,”  Singleton  said. 

He  was  undeterred  by  the  fact  that 
the  Daily  Mail  is  the  weak  partner  in 
the  JOA  because  profits  are  shared 
equally.  The  purchase  doesn’t  cluster 
with  other  properties.  As  Singleton 
remarked,  “We  like  steak,  but  we  have 
pasta  now  and  then,  too.”  The  deal  gives 
his  MediaNews  Group  37  dailies. 

Publisher  Sam  Hindman  remains  at 
the  Daily  Mail,  which  Thomson  owned 
for  1 1  years.  It  recently  sold  the  Times 
West  Virginian  in  Fairmont,  but  retains 
two  other  papers  in  the  state. 
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P.O.  Box  3000,  Denville,  NJ  07834- 

Or  charge  your  order  to  your  Amex/Visa/MC 
accountcall:  800-783-4903 
Fax:973-627-5872 
E-mail:  edpub@niediainfo.com 
Web  site  store:  httpyAvww.mediainfo. 
CD-ROM  inquiri 

Payments  rTXJStaiXi«n*aiy  dll  wueis.  int,  wa,  ul,,  un 
Canada  add  appropriate  lax  Please  supply  proper  street 
address  for  UPS  delivery.  No  deliveries  will  be  rnade  to  PO, 
boxes.  All  remittance  must  be  in  U.S.  dollars. 


Where  You’ll  Find  the  Powers  (tfthe  Press’" 


You'll  find  all  the  information  you  need  from  names  and  numbers  to  specs  and  more  in  the  E&P  International  Year  Book! 
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FEATURES  AVAILABLE 


_ ASTROLOGY _ 

ASTROLOGY  EVERYDAY 
Daily  horoscopes  designed  to  integrate 
seemlessly  into  your  newspaper  web 
site.  We  do  oil  the  work  and  its  FREE! 
Call  Boldly  Interactive  (206)  654-7919 
or  E-mail:  sales@boldly.com 


Weekly  -  Monthly  -  Camera  Ready 
Time  Data  Synd.  (800)  322-5101 
E-mail:  star2020@time-data.com 


_ AUTOMOTIVE _ 

CAR  FEATURES  are  our  business:  Col¬ 
umns  available  on  road  tests,  car  care, 
auto  trivia/history.  (810)  573-2755. 

ENTERTAINMENT 


"HOLLYWOOD  SCENE': 

Classy  gossip  by  a  true  insider.  For 
details  call  (800)959-9977. 


ENTERTAINMENT 

LATE  BREAKING  SOAP  OPERA  NEWS 
Weekly  Column,  Low  Rotes 
Call  (203)  263-2890 

FOOD 


ABOUT  FOOD 

A  new  food  column  featuring  recipes, 
new  products  and  cooking  trends. 

(810)  751  -01 68/Avanti  1 054@aol.com 

HEALTH  &  FITNESS 


ARTICLES,  FILLERS,  graphics  and 
photos  all  inclusive.  Established  Stand- 
Alone/Monthly  health  &  fitness  news¬ 
paper  also  available  -  protected  ter¬ 
ritories.  FREE  marketing  and  technical 
support  provided.  FREE  SAMPLES. 
Unlimited  use.  Low  Rates. 

(800)  639-5484 
NEW  LIVING  NEWS  SERVICE 


Editor  &  Publisher:  The  communication  link 
of  the  newspaper  industry  every  week  since  1884. 


_ HUMOR _ 

DON'T  LAUGH,  YOU'RE  NE)ff 
The  Washington  Wit  &  Humor  of 
Russell  Warren  Howe 
Any  publisher,  editor  or  radio  station 
manager  considering  running  a  humor 
column  or  commentary  may  receive  a 
free  copy  from  Mr.  Howe  of  this  selec¬ 
tion  of  64  op-eds  and  radio  pieces. 

(202)337-1560 
FAX  (202)  625-1999 


SLIGHTLY  OFF  SUPERMOM!  Syn¬ 
dicated  columnist  Deb  Di  Sandro  (847) 
639- 1 232.  wv/w.mc.net/ slightlyoff 


POLITICAL  HUMOR 

BACKSPIN  -  2  years  in  PA  daily 
More  fun  than  Ken  Starr  on  Valium 
Free  sample  columns  (800)  224-1 959 

PUZZLES 

BRAINSQUEEZE 

The  ultimate  Word  Puzzle  producers 
FREE  packet  with  sample  puzzles 
(409)  295-5794 
Fax  (409)  295-9624 
P.O.  Box  1 972,  Huntsville,  TX  77342 


PUZZLES 

CANYOUHACKEH? 
Variety  Puzzles  Since  1 981 
Free  Samples  -  Wide  Appeal 
(877)  201 -7630  Toll  Free 


PUZZLE  FEATURES  SYNDICATE 
The  Finest  In  Crossword  Puzzles 
Call  (800)  292-4308/(909)  766-7617 


REAL  ESTATE 


BUILD  YOUR  REAL  ESTATE  AD  PAGE 
around  this  weekly  market  commentary 
with  reader  Q  &  A.  Free  sample. 

Alan  Shultz,  J.D.  (800)  853-3286 


REUGION  NEWS _ 

FOR  AN  established  source  of  religion 
news  that  fits  your  audience  and  your 
budget,  turn  to  EP  News.  For  more 
information  and  a  free  sample,  call 
(800)  257-4972 


Call  us  about  our 
low  contract  rates! 

(212)  675-4380  ext.  171, 173 


Did  you  know...  ??9 

21.22%  of  all  new  carrier 
start  orders  written  are  no 
good. 

Source:  Ver-A-Fast  Corporation,  1997  data 
1-800-327-8463 


Products 
and  Services 
Directory 


Newspaper  Handling  Systems 

■Conveying  aStacking  aWrapping 
■  Strapping  aCart  Loading  aControls 


Fof_The_8estCa///^___ 
Quipp  Systems,  Inc. 
4800  NW  157th  Street 
Miami,  FL  3301 4-6434 
Phone:  (305)  623-8700 
Fax:  (305)  623-0980 
www.quipp.com 


Schedule  on: 

August  8  SeptemlKP  19 
OGtobep  17  Noveniliup  7  Deceinlier  5 


For  Business  Card  advertising, 
call  (212)  675-4380,  ext.  171, 173 
Contract  rates  available 
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ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


PUBUSHING  FIRM 
POISED  FOR  EXPANSION 
Seeks  investor/partner  to  realize  full 
market  potential.  Growing  Westchester 
county  (NY)  LLC  includes:  Multi  Com¬ 
munity  weekly,  publishes  community 
guidebooks  and  has  established  design 
studio.  Call  (914)  939-1164. 


NEWSPAPER  APPRAISERS 


'98  Annual  Market  Valuations 
KAMEN  &  CO.  GROUP  SERVICES 
(51 6)  379-2797/(81 3)  786-5930 


APPRAISALS/BROKERAGE 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356. 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(561)368-4352 
1 23  NW  13th  St.,  Suite  2 14-7 
Boca  Raton,  FL  33432 


THOMAS  C.BOLITHO 
Newspaper  Appraisals 
Professional  and  complete 
(580)421-9600 


NEWS 

Makes  The  Difference 

♦  Editor  &  Publisher 
is  NOT  a  monthly 
journalism  review. 


♦  Editor  &  Publisher 
is  NOT  a  monthly 
association  house 
organ. 

♦  Editor  &  Publisher 
IS  the  only  indepen¬ 
dent  weekly  NEWS 
magazine  covering 
the  newspaper  indus¬ 
try. 

EDITOR  &  PUBLISHER 

11  West  19th  Street 
New  York,  NY  10011 
(212)  675-4380 


NEWSPAPER  BROKERS 


700Sold-Est.  1959 
W.B.  GRIMES  &  COMPANY 
“WE'VE  MOVED' 

2421 2  Muscari  Court 
Gaithersburg,  MD  20882 
Larry  Grimes-Pres.  (301)  253-5016 
Wren  Barnett,  South  (828)  698-0021 
Stephen  Klinger,  SWest/West 
(505)  524-0122 


ity  daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)733-8053 

or  write  Box  3129,  Clearwater  Beach, 
FL  33767.  No  obligation  of  course. 


CASH  OUT.  Merger/ Acquisition.  Joint 
Venture.  Capitalization.  Restructuring. 
Reorganization.  JMPC.  Est.  1 983, 
(614)  889-9747.  www.jmpc.net 


DORMAN  E.  CORDELL 
Specialty  Enterprises,  Inc. 
1 3240  Peyton  Drive 
Dallas,  TX  75240 
(972)  960-0096 


GAUGER  MEDIA  SERVICE,  INC. 
Appraisals,  Mergers,  Acquisitions 
David  E.  Gauger 

P.O.  Box  627,  Raymond,  WA  98577 
(360)  942-3560/FAX  (360)  942-9896 


MEDIA  AMERICA  BROKERS 
Lenox  Towers,  Suite  1 000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554  Fax  (404)  364-6533 
Lon  W.  Williams 

MEL  HODELL  NEWSPAPER  BROKER 
51 96  Benito,  Montclair,  CA  91 763 
(909)626-6440  Fax  (909)  624-8852 


MICHAEL  D.  LINDSEY 
Experienced  --  Confidential 
6645-5  Redmont  CrI,  Mesa,  AZ  852 1 5 
(602)807-7791  FAX  (602)  807-7795 


PHILLIPS  PROPERTIES,  INC. 
Consultants- 1  nvestments 
Management-Brokers 
P.O.  Box  5806 
Destin,  FL  32540-5806 
Phone  (850)  537-4040 
Fax  (850)  537-4050 


THOMAS  C.BOUTHO 
Newspaper  broker/appraiser 
“A  tradition  of  service 
to  the  newspaper  industry" 
BOLITHO-TAYLOR  MEDIA  SERVICE 
1 1 5  S.  Broadway,  Ada,  OK  74820 
(580)  421-9600 


NEWSPAPER  APPRAISERS 


NEWSPAPERS  FOR  SALE 


“HOT”  SUMMER  BUY!  No  smog,  no 
traffic,  no  hassles.  Prosperous  Califor¬ 
nia  Ag  area  near  San  Diego.  Plenty  of 
growth  potential.  Weekly  newspaper 
grossing  $140,000+  annually.  Term 
available.  Serious  inquiries  only 
please.  Write  Tribune,  523  Pine  Ave¬ 
nue,  Hoitville,  CA  92250  or  fax  (760) 
356-4915. 


ARIZONA  -  Paid  weekly  with  legals  in 
wonderful  historic  mining  town. 
Owner's  health  forces  quick  sale. 
Available  for  a  fraction  of  gross  sales. 
Steve  Klinger,  W.B.  Grimes  Co.,  (505) 
524-0122. 


COMPLETE  UST 
GOTO 
cribb.com 


FLORIDA,  Island  resort  magazine 
$125,000;  Gulf  shopper  $150,000. 
TV,  dining  guides  $750,000;  Mayo 
Communications,  (81 3)  971  -2061 . 


GROUP  OF  THREE  Rocky  Mountain 
weeklies.  Lead  paper  in  great  tourism 
area  (summer  &  winter).  Gross  near 
$850M  and  strong  cash  flow.  Call 
Jim  Hicks,  Bolitho-Cribb  &  Associates, 

(307)684-9407 


HIGHLY  REGARDED  paid  weekly  com¬ 
munity  newspaper  located  in  vital  New 
England  community.  Strong  profits  and 
steady  circulation  and  advertising 
growth.  Revenue  in  $400,000  range. 
Opportunity  for  expanision  into  adja¬ 
cent  communities. 

Call  John  C.  Peterson,  broker 
at  (41 3)  731-7478 


MOVE  TO  TEXAS:  No  state  income 
tax,  and  we  have  newspapers  for  sale. 
Write  for  free  list.  Bill  Berger,  ATN, 
1801  Exposition,  Austin,  TX  78703. 
(512)476-3950 

SMALL  COMMUNITY  NEWSPAPER  in 
southern  Wisconsin.  Good  starter 
property  or  add-on  for  creative  shop 
or  publisher.  Reply  to  Box  08565, 
Editor  &  Publisher. 


NEWSPAPERS  WANTED 


AMERICAN  PUBLISHING  COMPANY, 
the  community  division  of  Hollinger 
International,  actively  seeks  daily 
newspapers  and  shopping  guides.  All 
inquiries  held  in  strictest  confidence. 
Contact: 

Jerry  Strader,  President 
401  N.  Wabash  Avenue 
Chicago,  IL6061 1 
(312)  321-2673 


NEWSPAPER  BROKERS 


Bolitho-Cribb  Report:  www.cribb.com 

Confidential  Appraisal  for  Bolitho-Cribb 

Estate,  ESOP,  Partners,  &  Associates 
Bank  Tax,  Stock,  Assets  Newspaper  Brokerage 

&  Appraisal 

406-586-6621 


NEWSPAPERS  WANTED 


FAMILY  owned  newspaper  group  is 
expanding  and  seeks  to  acquire  news¬ 
papers,  shoppers,  printing  facilities, 
magazines  and  radio  stations.  Large 
down  payment  or  all  cash  is  available. 
All  replies  guaranteed  held  in  strict  con¬ 
fidence.  Reply  to  Jerry  or  Steve 
Edwards  at  Edwards  Publications,  1 25 
Eagles  Nest  Dr.,  Seneca,  SC  29678. 

(864)  882-3272 


IF  YOU  ARE  planning  to  sell  your 
newspaper  through  a  broker,  be  sure 
they  contact  us  as  a  potential  buyer. 
We  are  newspaper  owners  and 
operators  and  are  interested  in  acquir¬ 
ing  individual  or  groups  of  dailies  or 
weeklies  of  any  size,  in  any  region  of 
the  country.  Contact  Eugene  A.  Mace, 
USMedia  Group,  P.O.  Box  227, 
Crystal  City,  MO  6301 9. 


LIBERTY  GROUP  PUBLISHING  is 
aggressively  seeking  newspapers  and 
other  print  publication  acquisitions. 
LGP  is  owner/operator  of  approxi¬ 
mately  150  publications,  including  55 
daily  newspapers.  All  correspondence 
and  discussions  are  confidential.  Con¬ 
tact; 

KENNETH  W.  COPE 
Executive  Vice-President 
1 006  W.  Harmony 
Neosho,  MO  64850 
Phone:  (417)451-1520 

TIMES-SHAMROCK  COMMUNICA¬ 
TIONS,  a  fourth  generation  family- 
owned  newspaper  and  radio  group,  is 
committed  to  growth  in  our  core  busi¬ 
ness.  We  are  particularly  interested  in 
daily  newspapers  between  8,000  and 
25,000  circulation.  All  replies  will  be 
treated  confidentially. 

Please  contact  George  Lynett,  1 49 
Penn  Avenue,  Scranton,  PA  1 8503. 

(717)  348-9107 


PUBUCATIONS  FOR  SALE 


BASEBAU  ANNUAL  MAGAZINE 
National  distribution,  150,000,  since 
1988.  Niche  is  Spring  Training  travel 
markets  in  FL  and  AZ.  Strong  position 
in  growing  markets.  (800)  473- 1 656. 


TRADE  ASSOCIATIONS 


AMERICAN  ASSOCIATION  of  Inde¬ 
pendent  Newspaper  Distributors  -  an 
organization  for  the  professional.  For 
membership  or  sponsor  info:  (877) 
GO-AAIND,  fax:  (407)  774-6751  or 
write;  926  Great  Pond  Drive,  #1003, 
Altamonte  Springs,  FL  3271 4. 


NEWSPAPER  BROKERS 


Established  in  1923 
104  E.  Main  St.,  Ste.  104,  Bozeman, 
MT  59715  e-mail:  jcribb@imt.net 


Fax  406-586-6774 


Leader  in  Sale 
of  Community  L  ^  ll 
Newspapers  O 

Check  our  References 
(214)  265-9300  Ted  Rickenbacher 
Rickenbacher  Media 

6731  Desco  Dr.,  Dalla.s,  TX  75225 
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EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 


SQUeeze  Lenses 
Herb  Carlbom  -  CK  Optical 
(310)  372-0372 


6  ADD  ON  POCKETS 
1  Main  Station  Muller  Martini  227 
inserting  machine.  Will  sell  as  individ¬ 
ual  components,  as  is  or  rebuilt 
Call  (903)  596-6250 


MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 
(407)273-5218  Fax  (407)  273-901 1 


FERAG  EQUIPMENT 


EQUIPMENT 
FOR  SALE 


/‘iru'B’JH* 


INSERTING  SYSTEMS 

QUAtniTY  ASKING  PRICE 
AVAIlABli  PtBSMM 


MULTI-CELL 

COMPLEX 

of  3  Stackers 


(10)  $100,000 


(Payment  In  U  S.  Dollars) 


MELVILLE,  N.Y. 
CONTACT:  J.  WILLS 

(516)  aas-soos 

Fax  (516)  843-2280 


ALL  MAILROOM  EQUIPMENT 
MULLER  MARTINI 
Stitcher/Trimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 

(205)  997-9355/(205)  997-9656  Fax 


AT  LAST  a  durable  low  cost  PALLET! 
Perfect  Pallets,  Inc.  has  a 
'NEW'  Plastic  Pallet  made  with 
1 00%  recycled  materials. 

For  information  call  John  Rossman 
(800)  84 1  - 1 9 1 9  FAX  (3 1 7)  924-6205 


HARRIS  1172- 10  into  1 
2  Hall  Stackers,  compressor 
vac  pump,  MS  heads  upper  half  rebuilt 
Call  Bill  Miller  at  (908)  707-8007 

PRE-OWNED  MAILROOM  Equipment 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-5817  Fax  (770)  590-7267 


Refurbished  add  on  pockets 
MULLER  MARTINI  227 
KANSA  320  and  480  AVAILABLE 
Call  Mid-America  Graphics  at 
(800)  356-4886. 
www.midamericagraphics.com 
E-mail:  dkgeorge@midamerica- 
graphics.com 


NEWSPRINT  FOR  SALE 


30# -28# -25#- ALL  SIZES 
BEHRENS  INTERNATIONAL  -  N.B.  CA 
(949)  644-2661 ,  Fax  (949)  644-0283 


AGFA  Pro  Set  9800  Imagesetter  with 
Star  Plus  SX  Level  Two  Rip.  Good  condi¬ 
tion.  $8,000.  Call  Patrick  at  (970) 
887-3334. 


DON'T  SELL  YOUR  PRESS 
Until  You  Contact 

Newman  International  Web  Press  Sale 

“Worldwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses” 

PRESSES  WANTED:  HARRIS  V25  V22 
VI 5A  VI 5D  or  845;  KING  Process 
Color  or  Daily;  GOSS  Community 
Urbanite  Metro;  SOLNA  D30  C96 

Tel:  (91 3)  648-2000 
Fax:  (913)  648-7750 


FOLLOWING  IS  A  BRIEF  DESCRIP¬ 
TION  OF  A  FEW  OF  THE  PRESSES 
INLAND  IS  CURRENTLY  OFFERING 

•Six  MAN  ROLAND  LITHOMATIC  II 
units  and  2  half  decks,  42"  RTP's,  and 
60  HP  motors  and  controllers. 

•HOE/TKS  double  width  heatset  press 
with  two  4-Color  satellite  units,  4  units 
with  color  humps  and  a  double 
2: 1/3:2  combination  folder  -  21  1/2" 
cut-off. 

•8-unit  GOSS  COMMUNITY  with  SC 
folder  and  upper  former,  75  HP  motor 
and  controller. 

•Add-on  GOSS  COMMUNITY  units 
(floor  position  or  converted  to  stacked 
position),  folders,  upper  formers,  press 
drives  and  rail  stands. 

•8-unit  HARRIS  VI 5C  (converted  to 
VI 5D),  JF25  folder  and  75  HP  Cutler 
Hammer  drive  and  motor,  mid-70's  vin¬ 
tage. 

•3-unit  NEWS  KING  with  KJ6  and  50 
HP  motor  &  drive,  mid- 1 960's  vintage. 

INLAND  NEWSPAPER 
MACHINERY  CORPORATION 
(913)492-9050  Fax  (91 3)  492-621 7 
www.inlandnews.com 


METRO,  URBANITE,  COAAMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552- 1 528  Fax  (770)  552-2669 


PRESSES 

Goss  3:2  Folders  23  9/10",  22  3/4", 

22",  21  1/2",  21" 

New  or  Rebuild  Goss  R.T.P.  42"  -t-  45" 

Goss  Y  columns  all  sizes 

Goss  Metro  Units 

Harris  1 650  folder  22  3/4" 

Northeast  Industries,  Inc. 

Tel:  (800)  821-6257 
Fax:  (213)  256-7607 

USED  PRESS  EQUIPMENT 
ON  THE  INTERNET  AT 
www.webpresses.com 


WANTED  TO  BUY 


IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
WILL  PAY  TOP  lX5LtAR 
Call  Chris  George  (800)  356-4886  or 
Fax  (81 6)  887-2762. 
www.midamericagraphics.com 
E-mail:  dkgeorge@midamerica- 
graphics.com 

WANTED  DEAD  OR  ALIVE 
Muller  Martini/Harris 
Inserters  &  Stitcher/Trimmers 
All  Mailroom  Equipment 
Joe  Scott  &  Associates,  Inc. 

(205)  997-9355/(205)  997-9656  Fax 


WANTED:  Presses  -  Inserters 
Call:  Bill  Kanipe  or  Al  Taber 
ALTA  Graphics  Inc. 

(770)  428-5817  Fax  (770)  590-7267 


INDUSTRY  SERVICES 


CIRCULATION  SERVICES 


1  ANSWER 

METRO  NEWS  SERVICE,  INC. 
Nationwide  TELEMARKCTING 
Horace  Southward 
(800)  950-8475 
E-mail:  mnsl@metro-news.com 
WWW.  metro-news .  com 


13  OFFICES  NATIONWIDE 
CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 
(800)  247-2338 
www.circulation.net 


BLENKARN  TELEMARKETING 

•Auto  pay  experts 
•Automatic  Bank/ 

Credit  Card  Transactions 

Joseph  Skaff 
(800)218-6731 


CIRCULATION  MARKETING  GROUP 
Specializing  in  on-site  and  long 
distance  telemarketing  since  1 989. 
Call  Cherry  Coleman  (912)  336-2700 


GROWING  NIE  &  HOME  DEUVERY 
CIRCULATION  IS  SPEQRUM'S 
BUSINESS  -  CAa  DOUG  REESE 
(800)  972-6778 

JOHN  A.  BURKE 
Circulation  Sales  &  Training 
Phone/Fax  (516)  588-2735 
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CIRCULATION  SERVICES 


HEADUNE  PROMOTIONS,  INC. 

TELEMARKETING  SERVICES 
NEW  START  GENERATION 
STOP  SAVER  PROGRAMS 
VERIFICATION  CALLING 

IN  STORE  SALES  PROGRAMS 
Our  programs  are  tailared  to  meet 
your  circulation  needs. 

Every  subscription  guaranteed. 

RATES  BASED  ON  RESULTS 

Dennis  McQuillan 
(800)  260-9823 


LEVIS  NATIONAL,  INC. 
Guaranteed  Quality  Telemarketing 
Our  30th  Year 
(888)  890-7272 


CIRCULATION  SERVICES 


PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
TOM  ZGONC  (800)  776-6397 


INTERNET  SERVICES 


SEE  WHY  publications  are  making 
money  and  Realtors  are  getting  results 
with  the  HomeSeller. 

View  at  www.homeseller.net 
(800)  574-3703  or  info@paper.net 


MEXICO  INFORMATION 


INDISPENSABLE  FOR  MEXICO  RE¬ 
SEARCH.  Catalog  of  Mexican  news¬ 
papers,  magazines,  specialty  journals. 
$55  prepaid.  All  TV  &  Radio  $65.  Mex¬ 
ican  Research,  P.O.  Box  4065,  Tucson, 
AZ  8571 7.  (800)  943-4595. 


CLASSIFIED  ADVERTISING  DEADLINES 

In-Column  Advertisements 
Tuesday  noon  (EST)  for  following  Saturday  issue 
Classified  Display 

Friday  5pm  (EST)  8  days  prior  to  publication 


PRESSROOM  SERVICES 


LXD  YOU  NEED  HELP  ON  YOUR 
ELEaRICAL  DRIVE  SYSTEM? 

MASTHEAD  can  provide:  New  or  used 
drive  motors  and  consoles  for  single  or 
double  width  presses.  Also:  Parallel 
drives,  harsepower  upgrades  or  new 
AC  Drive  Conversions. 

MASTHEAD  INTERNATIONAL 
(800)  545-6908,  24  hr.  line 
(505)  842-1357 
P.O.  Box  1952 
Albuquerque,  NM  871 03 


PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
ductwork? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFAQION! 

30  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-2 1 1 0 


PREPRESS  AND  WEB  PRESS  training 
for  single  or  double  width  newspapers. 
Consulting  and  equipment  repair. 
Newspaper  Productian  &  Research 
Center  (405)  524-7774 
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HELP  WANTED 


ACADEMIC 


THE  UNIVERSITY  OF  ALABAMA 
Position  Advertisement 

DIREaOROF 

THE  OFFICE  OF  STUDENT  MEDIA 

Director  oversees  a  four-doy-per-week 
student  newrspoper,  a  yearbook,  two 
literary  magazines,  a  history  journal,  a 
campus  radio  station  and  a  state  high 
school  press  association.  Work 
involves  administration  and  supervision 
of  a  staff  of  seven,  editorial  and  market¬ 
ing  advising  for  a  student  staff  totaling 
about  200,  private  gift  and  fundrais¬ 
ing.  Qualifications  include  a  master's 
degree  in  communication,  English  or 
business;  five  (5)  years  experience  with 
media  programs.  Salary  is  competitive 
based  on  qualifications  and  experi- 


Applications  should  be  sent  to  The  Uni¬ 
versity  of  Alabama,  Director  of  Student 
Media  Search,  U  of  A  Employment 
Office,  P.O.  Box  870364,  Tuscaloosa, 
AL  35487-0364.  Review  of  applica¬ 
tions  will  begin  July  25,  1 998. 

The  University  of  Alabama  is  an  Affir¬ 
mative  Action,  Equal  Opportunity 
Employer.  Women  and  minority  can¬ 
didates  are  encouraged  to  apply. 


ADMINISTRATIVE 


ARE  YOU  READY  to  make  the  move  to 
daily?  If  yes,  we're  looking  for  the  right 
person  to  direct  our  zoned  edition  of 
the  Morning  Sentinel.  You'll  be  in 
charge  of  an  eight  member  staff  with 
supervision  over  Doth  the  editorial  and 
business  divisions  of  this  growing  pub¬ 
lication.  Our  goal  is  to  make  this  the 
best  publication  of  it's  kind  in  the  state. 
Only  the  serious  worker  with  a  general 
degree  of  experience  in  newspaper 
publishing  should  apply. 

We  are  a  1 35-year-old  company  with 
independent  owners  who  offer  a  good 
benefit  package  including  health,  vaca¬ 
tion  and  profit  sharing.  For  more 
details  send  your  resume  with  salary 
history  to  the  Morning  Sentinel,  232 
East  Broadway,  Centralia,  IL  62801 . 


CHIEF  FINANCIAL  OFFICER  for  grow¬ 
ing  Midwest  newspaper  group.  We 
are  looking  for  an  experienced  con¬ 
troller  or  business  manager  who  is 
ready  for  additional  challenges  and 
responsibilities.  You  will  work  with  all 
aspects  of  the  group  including  MIS, 
financials,  and  budgeting.  If  you  are 
up  to  the  challenge  send  your  resume 
and  salary  history  to  Box  08574, 
Editor  &  Publisher. _ 

DIREaOROF 
SALES  AND  MARKETING 

Thomson  Chesapeake,  a  strategic 
marketing  group  located  on 
Maryland's  Eastern  Shore,  is  seeking  a 
highly  motivated  professional  with  prov¬ 
en  management  and  marketing  skills 
to  lead  our  advertising  and  marketing 
teams  with  creativity  and  enthusiasm. 
Our  group  is  comprised  of  a  daily 
newspaper  and  eleven  non-daily  com¬ 
munity  newspapers  and  vacation 
guides  in  Delaware,  Maryland  and 
Virginia.  We  offer  a  competitive  salary 
paAage,  plus  benefits,  including  a 
401  (k)  plan.  Please  send  resume  to 
Trish  Langdon,  P.O.  Box  1937, 
Salisbury,  MD  21801  or  fax  to  (410) 
749-0724. 


ADVERTISING 


ADVERTISING  ACCOUNT  EXECUTIVE 

The  Times-Picayune,  New  Orleans' 
strongest  media  buy  to  both  local  and 
national  accounts,  seeks  sales  experi¬ 
enced,  strongly  motivated,  deadline 
oriented  professionals  to  join  our  out¬ 
side  sales  team.  Education  degree  in 
business  administration,  merchandising 
or  marketing  is  desirable  background! 
Print  media  sales  experience  would  be 
valuable  to  bring  to  the  position.  Enjoy 
a  generous  commission  program  in 
addition  to  a  solid  base  salary  with 
scheduled  increases  plus  industry¬ 
leading  benefits  in  a  thriving  city  with 
old  world  charm. 

Please  send  your  resume  and  pay  his¬ 
tory  to; 

The  Times-Picayune 
3800  Howard  Avenue 
New  Orleans,  LA  70 1 25- 1 429 
EOE 

Attn:  Beth  Adams,  Personnel  Director 
(504)  826-3274 


ADVERTISING  ACCOUNT  EXECUTIVE 
North  Hills  News  Record 

Full  time  career  opportunity  for  suc¬ 
cessful  newspaper  sales  professional  to 
sell  to  ond  service  automotive 
advertisers  in  the  rapidly  growing 
northern  suburbs  of  Allegheny  County. 
Qualified  individuals  will  have  degree 
In  communications,  advertising  or 
marketing  with  minimum  of  one  to  two 
years  media  sales  experience  and 
possess  excellent  problem  solving  and 
communication  skills.  Ability  to 
manage  multiple  priorities  with  atten¬ 
tion  to  detail  is  essential.  Send  resumes 
to  or  call  Donna  Stone,  advertising 
director.  North  Hills  News  Record,  1 37 
Commonwealth  Drive,  Warrendale,  PA 
15086  (724)  772-7383.  The  North 
Hills  News  Record  is  an  Equal 
Opportunity  Employer  and  encourages 
all  qualified  individuals  to  apply.  Pre¬ 
placement  drug  testing  is  mandatory. 


I  ADVERTISING  DIRECTOR  for  25,000 
j  Ohio  seven  day  AM  with  TMC.  Experi- 
:  ence,  goal  oriented,  with  solid  sales 
:  and  training  abilities  a  must.  RAM  or 
:  CAM  ready  to  move  up?  Here's  your 
:  opportunity.  Send  resume  and  salary 
:  history  to  AD  Candidates,  c/o  Jim 
j  Shrader,  publisher.  The  Times- 
:  Reporter,  P.O.  Box  667,  New  Philo- 
I  delphia,  OH  44663. 

ADVERTISING  MANAGER 
Career  opportunity  for  experienced 
advertising  manager  at  the  Walla 
Walla  Union-Bulletin,  a  Seattle  Times 
Company  subsidiary.  Our  15,000  PM 
daily/Sunday  AM  newspaper  is 
located  in  desirable  SE  Washington  com¬ 
munity.  We  focus  on  revenue  goal 
achievement  in  an  environment  that  max¬ 
imizes  workplace  satisfaction.  Manage 
staff  of  1 0  in  classified  and  retail  sales. 
.  Excellent  compensation  and  benefits 
I  package.  Send  or  fox  resume  and 
:  cover  letter  with  compensation  history 
i  to  Personnel  Manager,  Walla  Walla 
:  Union-Bulletin,  P.O.  Box  1358,  Walla 
i  Walla,  WA  99362.  Fax;  (509)  522- 
:  3146.  EOE 


ADVERTISING 


INSIDE  REAL  ESTATE  MANAGER 

The  #1  real  estate  newspaper  in  the  US 
is  seeking  an  Inside  RealEstate  Contract 
Manager.  Position  will  include  manag¬ 
ing  a  staff  of  18.  5-t-  years  manage¬ 
ment  experience  of  an  inside  sales  staff 
preferred.  Candidates  must  be  highly 
motivated,  with  great  coaching  skills, 
and  the  ability  to  see  and  seize 
opportunities.  Competitive  salary, 
MBO,  bonus  plan  and  generous 
benefit  program. 

THE  DENVER  POST  IS 
A  Media  News  Group  newspaper 
Reply  by  July  31  to  The  Denver  Post, 
ClassifiM  Advertising  Position,  1560 
Broadway,  Denver,  CO  80202. 

Or  Fax  (303)  820-1214 
Equal  Opportunity  Employer 


RETAIL  ADVERTISING 
DIVISION  LEADER 

THE  TAMPA  TRIBUNE,  a  Media  Gen¬ 
eral  Newspaper,  has  an  opening  for  a 
retail  advertising  division  team  Irader. 
Responsible  for  hiring,  training  and 
leading  a  7-9  member  market  team  in 
a  highly  competitive  market  area.  The 
successful  candidate  must  have  the 
ability  to  work  effectively  with  draw- 
against-commission  soles  staff,  support 
and  creative/production  team  mem¬ 
bers  to  provide  excellent  customer  ser¬ 
vice  and  reach  aggressive  revenue 
goals. 

The  qualified  candidate  will  have  a 
strong  daily  newspaper  advertising 
sales  background  with  leadership  or 
supervisory  experience  preferred.  They 
must  have  excellent  communication 
skills  and  be  able  to  thrive  in  a 
dynamic,  progressive  team  environ¬ 
ment. 

Please  send  resume  and  salary  require¬ 
ments  to; 

Human  Resources,  Attn:  L.  Haywood 
The  Tampa  Tribune 
202  S.  Parker 
Tampa,  Florida  33606 
or  FAX  (8 13)  259-7387 
Attn:  L.  Haywood 


j  THE  SEVEN  major  newspaper  com- 
i  ponies  have  joined  together  to  create 
j  Internet  products  and  services  focusing 
■  on  the  Real  Estate  industry.  We  are 
i  looking  for  highly  motivated  sales  pro- 
;  fessionals  to  manage  National 
i  Accounts. 

I  Regional  Sales  Managers 

I  As  part  of  our  launch  team,  you  will  be 
j  responsible  for  the  introduction  of 
j  Internet  sites  in  their  local  markets  pro- 
\  viding  sales  and  product  training  as 
j  well  as  for  setting  sales  goals  for  our 
i  newspaper  affiliates.  The  ideal  candi- 
;  date  will  have  5-1-  years  of  experience 
i  as  an  outside  Media  Rep  preferably  for 
I  an  Internet  or  newspaper  company. 
I  Additional  focus  in  real  estate  would 
;  be  a  plus.  These  positions  will  be 
j  based  in  Chicago,  Washington,  DC 
I  and  Los  Angeles  and  would  involve  con- 
I  siderable  travel. 

I  Please  send  resume  to: 
j  hr@classifieclventures.com 

i  and  include  job  code  EPRSM1  in  the 
:  SUBJEaline. 


ADVERTISING 


RETAIL  ADVERTISING  MANAGER 
needed  for  fast  moving  daily  and  large 
weekly  group  in  the  best  market  in 
Indiana.  We  need  a  dynamic  leader 
who  is  willing  to  work  hard  in 
exchange  for  great  rewards.  We  are  a 
market  dominant  group  with  much 
room  for  growth  in  suburban  Indy.  Call 
Jay  Fredrickson,  (317)  598-6300  ext. 
220  today!!! 


ART/GRAPHICS 


CREATIVE  SERVICES  MANAGER 
The  Patriot  News  Co.  in  Harrisburg,  PA 
is  seeking  an  energetic  and  creative 
manager  for  it's  award  winning  design 
team.  Responsibilities  include  creative 
direction/production  planning  for: 
several  full-color  magozine-styfe  pub¬ 
lications;  sales  and  marketing  tools; 
spec  ads  and  campaigns;  direct-mail 
and  outdoor  advertising.  Successful 
candidate  will  have  a  degree  in  art  or 
communications  design,  3-5  years 
management  experience,  outstanding 
technical  skills  in  Mac  design  and 
production  programs.  Must  have  an  out¬ 
going  personality,  love  working  with 
peope  and  know  the  importance  of 
great  customer  service.  The  Patriot 
News  offers  a  friendly,  fun  working 
environment  and  excellent  benefits. 

Anne  Hess 
Marketing  Director 
The  Patriot  News 
81 2  Market  Street 
Harrisburg,  PA  17101 
An  Equal  Opportunity  Employer 


CIRCULATION 


CIRCULATION  METRO  MANAGER 

The  Commercial  Appeal  (Memphis) 
has  an  immediate  opening  for  a 
hands-on  manager  (field  work 
required)  with  home  delivery  experi¬ 
ence  to  oversee  metro  circulation. 
Responsibilities  include  recruiting  and 
training  of  Division  and  District  Man¬ 
agers,  overseeing  sales  and  collection 
operations,  assisting  in  planning  and 
restructuring,  with  overall  emphasis  on 
customer  service.  Ideal  candidate  will 
have  effective  verbal  and  written  skills, 
be  computer  literate,  and  have  a  sense 
:  of  urgency  in  reaching  goals.  Position 
j  offers  salary  in  high  $40's.  Fax  resume 
j  and  salary  history  to  Linda  Steen, 
i  employment  manager  at  (901)  529- 
j  2618. _ 

i  CIRCULATION  SALES 

AND  MARKETING  MANAGER 

j  The  Patriot-News  in  Harrisburg,  PA,  a 
j  97,000  morning  and  163,000  Sunday 
I  paper  is  seeking  a  circulation  sales 
:  and  marketing  manager  who  can 
:  develop,  implement  and  coordinate 
i  sales  programs  for  home  delivery  and 
j  single  copy.  Responsibilities  include  pro- 
j  ducing  orders  through  an  inside 
j  telemarketing  room,  outside  sales 
I  crew,  carriers,  etc.  Develop  retention 
I  and  sales  programs  for  ijoth  home 
I  delivery  and  single  copy  sales  with 
I  POP  and  promotions.  Requirements 
j  include  degree  in  marketing,  business 
j  or  other  related  fields.  Sales  experi- 
1  ence,  strong  verbal  and  written  com- 
I  munication  skills,  spreadsheet  and 
:  word  processing  skills, 
j  Send  resume  and  salary  requirements 
I  to  Kurt  Hower,  The  Patriot  News,  P.O. 

:  Box  2265,  Harrisburg,  PA  1 71 05. 
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HELP  WANTED 


CIRCULATION 

SINGLE  COPY  SALES  MANAGER 


_ CIRCULATION _ 

CIRCiLATION  DIREaOR 

The  State  Journal,  a  small  market, 
independent  paper,  published  Sunday 
through  Friday,  in  Kentucky's  capital, 
Frankfort,  is  looking  for  an  individual 
writh  the  ability  to  handle  all  aspects  of 
circulation  and  obtain  growth  in  home 
delivery  and  single  copy  sales.  Com¬ 
petitive  salary,  excellent  benefits, 
401  (k),  and  more.  Please  send  resume 
and  salary  history/requirements  to 
Personnel,  The  State  Journal,  1216 
Wilkinson  Boulevard,  P.O.  Box  368, 
Frankfort,  KY  40602.  EOE 

CIRCULATION  MANAGER 

Very  established  weekly  chain  in  Zone 
5  seeks  aggressive,  very  organized 
individual  to  manage  staff  of  6  full-time 
district  managers.  Must  have  a  very 
strong  work  ethic  and  be  willing  to  get 
your  hands  dirty  to  service  customers. 
This  position  reports  directly  to  the 
circulation  director.  A  solid  circulation 
background  and  supervisory  experi¬ 
ence  is  required.  Salary  plus  bonus, 
401  (kj  and  excellent  benefits  package. 
Saturday  is  a  required  workday  (off 
Sunday  and  Monday).  Send  resume 
and  cover  letter  with  salary  require¬ 
ments  in  confidence  to  Box  08559, 
Editor  &  Publisher. 


ART/GRAPHICS 


GRAPHIC  ARTIST 
LEADER 
TEAM  PLAYER 

If  that's  you,  we  want  to  talk 
about  our  artist  opening.  We 
have  a  strong  visuals  team, 
great  photography  and  a  new 
design.  We  want  dynamic, 
compelling,  different  and  infor¬ 
mative  graphics  delivered 
with  style.  You  must  work  well 
with  a  team  of  photographers, 
editors,  and  reporters  and 
be  ready  to  research  and 
initiate  graphics.  An  enthu¬ 
siastic,  positive  approach  is  a 
must.  Come  work  in  the  city 
which  is  rapidly  becoming 
known  as  “The  Venice  of  New 
England.” 

We  offer  an  excellent  com¬ 
pensation  and  benefits  pack¬ 
age.  Interested  individuals 
should  send  a  resume  and 
portfolio  along  with  salary  his¬ 
tory  to; 


_ CIRCULATION _ 

CIRCULATION 
OPERATIONS  DIREQOR 

The  European  Stars  and  Stripes,  a 
daily  newspaper,  based  in  Griesheim, 
Germany,  seeks  a  Circulation  Opera¬ 
tions  [director  to  oversee  home 
delivery,  single  copy,  transportation, 
and  customer  service  throughout 
Europe,  North  Africa,  and  the  Middle 
East. 

Ideal  candidate  will  have  extensive 
experience  in  home  delivery  and  single 
copy  distribution  of  newspaper/ 
periodicals  to  a  large  geographical 
area. 

The  selected  candidate  will  manage  all 
facets  of  transportation,  distribution, 
installation  of  the  new  DSI  circulation 
system,  collections,  and  will  oversee  the 
development  of  carrier  recruitment  and 
retention  programs. 

Must  have  prior  supervisory  experience 
overseeing  distribution  personnel  and 
collections.  Requires  strong  analytical 
skills  to  identify  potential  delivery 
areas,  logistics  experience,  budgeting, 
attention  to  detail,  and  experience  in 
preparing  and  writing  reports. 

Send  resume  to  European  Stars  and 
Stripes,  ATTN:  General  Manager,  Unit 
29480,  APO  AE  09211  or  Fax  to 
(01 1-49)  6155  601408.  Applications 
will  be  accepted  by  E-mail  at 

dandreac@mail.estripes.osd.mil 
Applications  must  be  received  by  July 
31,1 998  to  be  considered. 

Announcement  NAF 
Position  open  to  US  citizens  only 

CIRCULATION 

SALES  TRAINING  DIREaOR 

Looking  for  a  more  challenging  and 
rewarding  career?  Our  company 
needs  an  energetic  person  with  a  win¬ 
ning  attitude.  You  must  have  proven 
success  in  increasing  circulation  sales 
volume  through  creative  and  innovative 
approaches  and  possess  a  strong  back¬ 
ground  in  all  areas  of  circulation. 

You  will  help  write  and  teach  a  series 
of  cutting-edge  training  programs  for 
newspapers  nationwide.  Qualified 
candidates  should  have  at  least  5  years 
of  circulation  experience  and  powerful 
communication  and  presentation  skills. 

This  s  an  exciting  opportunity  to  join  a 
fast-growing  newspaper  training  orga¬ 
nization.  No  relocation  required. 
Please  send  your  resume  to  Kelly 
Enstad,  president,  PROMAX  Training  & 
Consulting,  Inc.,  483  N.  Walnut  Bend, 
Cordova,  TN  3801 8. 

Fax  to  (901)  759-231 3  or 
E-mail  to  PMaxTrain@aol.com 


The  Buffalo  News,  upstate  NY's  largest 
daily  and  Sunday  newspaper,  seeks  an 
aggressive  Single  Copy  Sales  Manager 
to  develop  and  lead  its  retail  sales 
operation.  Our  unique  market  offers 
significant  challenges  and  oppor¬ 
tunities  for  the  seasoned  and 
accomplished  circulation  sales  man¬ 
ager.  In  addition  to  increasing  sales, 
responsibilities  include  developing  pro¬ 
motional  and  marketing  campaigns, 
building  strong  relationships  with 
retailers  and  independent  dealers,  and 
supervising  the  distribution  of  all  free 
publications. 

Candidates  should  possess  the  follow¬ 
ing  background: 

•Minimum  5  years  of  progressive 
single  copy  sales  management  experi¬ 
ence  providing  significant  sales 
increases. 

•Exceptional  communication,  inter¬ 
personal  and  leadership  skills. 
•Managing  within  a  union  environ¬ 
ment. 

•Proven  analytical  and  problem¬ 
solving  skills. 

•Success  in  developing  strong  retail 
trade  relationships  and  partnerships. 

•PC  literacy  and  experience  working 
with  applications  such  as  Microsoft 
Access,  PowerPoint,  Excel  and  Word. 
•Undergraduate  degree  in  marketing 
or  business;  graduate  degree  pre¬ 
ferred. 

We  offer  a  competitive  benefits  and  com¬ 
pensation  package.  To  be  considered, 
send  resume  and  salary  requirements 
to: 

Paul  Glaeser 

Vice  President  &  Circulation  Director 
The  Buffalo  News 
One  News  Plaza 
P.O.  Box  100 
Buffalo,  NY  14240 

Equal  Opportunity  Employer 


_ EDITORIAL _ 

ASSISTANT  CITY  EDITOR 
The  Bakersfield  Californian,  an 
85,000-circulation  daily  in  Central 
California,  is  seeking  an  assistant  city 
editor  in  its  team-oriented  newsroom. 
We're  looking  for  a  passionate 
journalist  who  can  help  nurture  a 
young  but  talented  staff  of  21  reporters 
and  6  correspondents.  You'll  be  one  of 
six  team  leaders,  and  one  of  four  peo¬ 
ple  in  our  metro  editing  team.  Appli¬ 
cants  should  have  a  minimum  of  three 
years'  daily  newspaper  experience 
(some  editing  preferred),  good  com¬ 
munication  and  organizational  skills, 
and  a  commitment  to  excellence. 
Please  send  a  cover  letter,  resume  and 
work  samples  to  The  Bakersfield  Cali¬ 
fornian,  Human  Resources,  Assistant 
City  Editor,  P.O.  Bin  440,  Bakersfield, 
CA  93302-0440;  or  E-mail  to: 

bwood@bakersfield.com 


The  Providence  Journal  Company 

75  Fountain  Street 
Providence,  Rl  02902 
Attn:  Thomas  McDonough 
Human  Resources  Administrator 


WE  ACCEPT 

MASTERCARDMSA/AMERIWN  EXPRESS 
CHECKS  FOR  CLASSIFIED  ADS 


ASSISTANT  COPY  EDITOR/LISTINGS 
EDITOR  for  weekly  Jewish  newspaper. 
Assist  copy  editor  during  heavy  prod¬ 
uction  period  and  edit  listings  and 
special  weekly  sections.  Knowledge  of 
Jewish  issues  essential.  Resume  to 
Editor,  Jewish  Exponent,  226  S.  16th 
Street,  Philadelphia,  PA  19102.  Or  fax 
to  (21 5)  546-3957. 


_ EDITORIAL _ 

ASSIGNMENT  EDITOR  sought  to  help 
one  of  the  South's  best  small  dailies 
improve  its  award-winning  tradition  of 
excellence.  Must  possess  QuarkXPress 
pagination  skills,  organizational 
ability,  copy  editing  prowess,  proven 
track  record  of  working  with  reporters 
to  find  big  news,  offbeat  human 
interest  stories  and  everything  in 
between.  Send  clips,  resume,  salary 
requirements  to  Box  08526,  Editor  & 
Publisher. 


ASSIGNMENT  EDITOR 

We're  looking  for  someone  who  can 
seek  out  interesting  stories  and  work 
with  a  talented  group  of  reporters  for  a 
30,000  circulation,  seven-day  daily  in 
Pennsylvania.  A  minimum  five  years  of 
newsroom  supervision  and  writing 
required.  Send  clips,  cover  letter  by 
July  24  to  Box  08541,  Editor  &  Pub¬ 
lisher. 


ASSISTANT  REGION  EDITOR 
The  Savannah  Morning  News  is  look¬ 
ing  for  someone  with  a  flair  for  copy 
editing  who  wants  to  grow  as  a  leader 
and  work  directly  with  reporters.  We 
are  an  80,000  circulation,  team-based 
newspaper  in  one  of  Americas  most 
attractive  cities.  Applicants  with  several 
years  of  reporting  experience  and 
management  background  preferred. 
Additional  skills  necessary  in  mentor¬ 
ing  staff,  crafting  stories  and  headlines, 
developing  resource  materials  and 
team-building.  Send  letter,  resume  and 
clips  to  Tuck  Thompson,  region  editor. 
Savannah  Morning  News,  P.O.  Box 
1088,  Savannah,  GA  31402. 


ASSISTANT  SPORTS  EDITOR 
The  Lima  (Ohio)  News  is  seeking  a 
creative  professional  who  can  write, 
design  and  edit  for  our  award-winning 
sports  section.  The  ASE  should  have 
strong  communication  skills  and  be  a 
take-charge  person. 

Candidate  will  be  the  department's 
lead  Sunday  columnist,  with  a  flair  to 
express  opinion,  and  will  be  expected 
to  help  others  generate  and  present 
engaging  copy. 

The  Lima  News  is  a  morning  newspa¬ 
per  (36,000  daily,  46,000  Sunday)  com¬ 
mitted  to  aggressive  reporting  and 
excellence.  We  cover  46  high  schools, 
and  pros  and  colleges.  Enterprise  pro¬ 
jects  are  big  with  us.  If  you're 
interested  only  in  traditional  sports, 
don't  apply.  An  interest  in  auto  racing 
will  score  points  with  us,  and  pagina¬ 
tion  and  QuarkXPress  experience  are 
pluses. 

Application  deadline:  July  31 
Send  cover  letter,  resume  and  6-10 
clips  to  Paul  Smith,  sports  editor,  The 
Lima  News,  3515  Elida  Road,  Lima, 
OH  45802-0690. 

ASSOCIATE  EDITOR 
The  New  Jersey  Law  Journal,  a  weekly 
newspaper  in  the  American  Law/yer 
Media  chain,  is  seeking  a  full-time 
editor.  Candidates  must  have  strong 
news  editing  experience.  Competitive 
salary,  benefits.  Reply  in  writing  to 
Editor,  N.J.  Law  Journal,  P.O.  Box 
20081 ,  Newark,  NJ  07101  -6081 . 


An  Equal  Opportunity  Employer 
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HELP  WANTED 


ASSISTANT  SPORTS  EDITOR  -  If  you 
like  sports,  we'll  give  you  all  you  want. 
The  Tribune-Democrat  in  Johnstown, 
PA  (49,000  daily  -  53,000  Sunday)  is 
looking  for  an  Assistant  Sports  Editor 
who  can  handle  the  full  schedules  of 
32  high  schools,  and  player- 
development  franchises  in  professional 
hockey  and  baseball.  We're  in  Pitts¬ 
burgh  Steeler,  Penguin  and  Pirate 
country  between  Pitt  and  Penn  State. 
This  is  a  management  position  that 
involves  copy  editing,  design,  schedul¬ 
ing,  coverage  and  yes,  you'll  write  a 
column.  If  you're  ready  to  step  up, 
send  resume  and  clips  to  Human 
Resources  Manager,  The  Johnstown 
Tribune  Publishing  Company,  P.O.  Box 
340,  425  Locust  Street,  Johnstown,  PA 
15907-0340. 


ASSOCIATE  EDITOR 
North  suburban  health  care  publisher 
seeks  experienced  associate  editor  with 
strong  feature  writing  skills.  The  suc¬ 
cessful  candidate  will  have  superior 
research,  interview,  writing  and  copy¬ 
editing  skills  and  the  ability  to  cover 
topics  ranging  from  new  products  to 
technology  to  infection  control.  We 
offer  a  competitive  salary,  outstanding 
benefits,  a  great  work  environment  and 
are  part  of  one  of  the  nation's  most  suc¬ 
cessful  health  care  publishing  firms.  To 
be  considered,  you  must  submit 
resume,  two  writing  samples  and 
salary  history  to; 

Bob  Kehoe 

Medec  Dental  Communications 
Two  Northfield  Plaza,  Suite  300 
Northfield,  IL  60093-1 21 9 
or  Fax  to  (847)  441  -3795 


AWARD-WINNING,  SE,  PM  daily 
needs  versatile,  hard-working  metro 
reporter  to  do  hard-edged  enterprise 
stories.  Will  consider  entry-level  candi¬ 
dates  with  star  potential.  Resume, 
cover  letter  and  5  clips  to  Tabitha 
Sparkes,  Birmingham  Post-Herald, 
P.O.  Box  2553,  Birmingham,  AL 
35202. _ _ 

BANNER-GRAPHIC,  located  in  Green- 
castle,  IN,  is  looking  to  fill  two  entry 
level  positions.  One  opening  is  for  a 
general  assignment  reporter  with 
emphasis  on  county  government.  The 
other  opening  is  a  news-sports  position 
with  emphasis  on  sports.  Send  resumes 
to  Steve  Fields,  Banner-Graphic,  100 
N.  Jackson  Street,  Greencastle,  IN 


BUSINESS  EDfTOR 

The  Bakersfield  Californian,  an 
85,000-circulation  daily  in  Central 
Califarnia,  is  seeking  a  Business  Editor 
in  its  team-oriented  newsroom.  We're 
looking  for  a  passionate  journalist  to 
direct  daily  business  coverage  in  a 
growing  county  that  is  home  to  some  of 
the  richest  oil  and  farm  land  in  the 
world.  The  job  requires  creativity  in  cov¬ 
ering  those  core  industries  as  well  as  a 
rapidly  diversifying  industrial  and  ser¬ 
vice  sector.  Applicants  should  have  a 
minimum  of  five  years'  daily  newspa¬ 
per  experience  (including  time  as  a 
supervisor  and  editor),  good  commu¬ 
nication  and  organizational  skills,  and 
a  commitment  to  excellence.  Please 
send  a  cover  letter,  resume  and  work 
samples  to  Logan  Molen,  assistant 
managing  editor.  The  Bakersfield  Cali¬ 
fornian,  P.O.  Box  440,  Bakersfield,  CA 
93302-0440;  or  E-mail  to: 

lmolen@bakersfield.com 


BUSINESS  EDITOR  IN 
GREATER  BOSTON 

The  Middlesex  News,  a  35,000  PM 
daily  and  43,000  Sunday  in  Greater 
Boston  is  seeking  an  ambitious,  hard- 
news  business  editor  to  help  with  a 
major  expansion  of  its  business  section. 
The  News  is  looking  for  a  person  who 
can  manage  a  staff  af  four  writers  and 
can  work  with  designers  to  produce 
top-flight  sections  everyday.  The 
person  must  also  have  the  experience 
to  cover  various  disciplines  within  the 
business  community,  including  high 
tech,  biotech,  development,  retail,  baiik- 
ing  and  finance. 

One  of  the  fastest  growing  media  com¬ 
panies  in  the  country.  Community 
Newspaper  Company  is  the  gateway 
to  more  than  100  local  newspapers 
throughout  Eastern  Massachusetts, 
reaching  more  than  one  million 
readers.  To  open  the  gate  ta  this  excit¬ 
ing  opportunity  at  CNC's  largest  daily, 
send  resume,  clips  and  copies  of  sec¬ 
tion  to  Vicki  Ogden,  Community 
Newspaper  Company,  254  Second 
Avenue,  Needham,  MA  02194. 


BUSINESS  JOURNAUSTS 

National  award-winning  v/eekly  with 
Web  daily  edition  (www.rbj.net)  seeks 
experienced  candidates  for  reporting, 
editing  positions.  Must  be  eager  to 
practice  an  entrepreneurial  approach 
to  business-news  coverage.  Send 
resume,  clips  to  Department  E, 
Rochester  Business  Journal,  55  St.  Paul 
Street,  Rochester,  NY  1 4604. 


i  BUSINESS  REPORTER 

I  The  Arizona  Daily  Star,  a  1 00,000 
:  circulation  AM  daily  in  sunny  Tucson, 
I  is  seeking  an  experienced  business 
I  reporter.  We  emphasize  a  teamwork 
j  approach,  and  the  reporter  will  be 
j  asked  to  work  closely  with  editors, 
:  photographers  and  graphic  artists. 
:  Equal  Opportunity  Employer.  Send 
:  resume  and  clips  to  John  Bolton,  busi- 
:  ness  editor.  The  Arizona  Daily  Star, 
:  P.O.  Box  26807,  Tucson,  AZ  85726- 
:  6807.  E-mail:  bolton@azstarnet.com 


Pulitzer  Prize-winning  daily  seeks 
motivated  reporter  to  cover  big-city 
social  issues:  poverty,  drugs,  teen- 
pregnancy,  gangs,  joblessness  -  and 
strategies  for  attacking  them.  Strong 
writing  and  fresh  story-finding  skills 
required  in  a  city  known  for  its  flam¬ 
boyance  and  corruptibility.  Send  clips 
and  resume  to: 

The  Times-Picayune 
Attn:  Lynn  Cunningham 
3800  Howard  Avenue 
New  Orleans,  LA  701 25- 1 429 
EOEM/F 

CITY  EDITOR:  Can  you  direct 
aggressive  breaking  and  enterprise  cov¬ 
erage?  Effective,  hands-on  leader 
sought  by  50,000  AM.  Contact  James 
H.  Denley,  editor,  Abilene  Reporter- 
News,  1 OO  Cypress  Street,  Abilene,  TX 
79601 .  denleyj@abinews.com 
Fax:  (915)670-5242 


EDITORIAL 


COMMUNITY  EDITOR  for  110  year- 
old  weekly  Jewish  newspaper.  5-(- 
years  experience  and  strong  editing 
skills  are  a  must.  Hebrew  proficiency 
encouraged.  Assign  and  edit  all  local 
stories  and  coordinate  expanded  sub¬ 
urban  coverage.  Responsible  for  de¬ 
velopment  of  community  relations. 
Knowledge  of  Jewish  issues  essential. 
Moil  resumes  to: 

Jewish  Exponent 
226  South  1 6th  Street 
Philadelphia,  PA  1 9 1 02 
Attn:  Editor 

or  Fax  to  (21 5)  546-3957 


CONGRESSIONAL  QUARTERLY  is 
seeking  an  experienced  news  editor  to 
oversee  daily  online  news  operations. 
Duties  include  supervision  of  reporters 
and  production  staff,  story  assignment, 
editing  for  print  and  online  pre¬ 
sentation.  Requires  strong  news  skills, 
ability  to  work  on  deadline,  minimum 
3-5  years  congressional  reporting 
experience,  familiarity  with  web  pub¬ 
lishing.  Reply  to  C.  Gaspar,  1414 
22nd  Street,  NW,  Washington,  DC 
20037. 


COPY  DESK  CHIEF, 

SPORTS  REPORTER 

1 7,000  Northwest  daily  needs  news 
desk  leader  and  sports  writer  who  can 
also  do  some  editing.  Clips,  letter, 
resume  to  Roger  Morton,  editor. 
Peninsula  Daily  News,  305  \M.  1st  St., 
Port  Angeles,  WA  98362. 

COPY  EDITOR  -  Enthusiastic  team 
player  wanted  for  news  desk  that  is 
open  to  new  ideas.  Flair  for  creative 
design  and  headlines,  strong  editing 
ability,  an  eye  for  details  as  well  as  the 
big  picture.  Web  skills  a  plus.  Resume, 
cover  letter,  work  samples  to  Don 
Kousler  Jr.,  Birmingham  Post-Herald, 
P.O.  Box  2553,  Birmingham,  AL 
35202. 

COPY  EDITOR  -  Award-winning  Cox 
Newspaper  seeks  a  copy  editor  with 
strong  copy  editing  and  layout  skills. 
Preferred  candidates  should  have  three 
years  experience,  pagination  skills  and 
creativity.  Please  send  resume/layout 
samples  to  Jack  Bianchi,  managing 
editor,  Springfield  News-Sun,  202  N. 
Limestone  Street,  Springfield,  OH 
45503. 

E-mail:  Jack_Bianchi@coxohio.com 


I  COPY  EDITOR  -  50,000  Zone  2  AM 
:  daily  and  Sunday  needs  a  word 
i  person,  a  style  enforcer,  someone  who 
I  cares  about  the  language  and  editing, 
:  who  can  write  solid,  punchy  headlines 
;  and  meet  deadlines  every  night. 
I  Interested  individuals  should  submit  a 
:  resume  and  cover  letter  to  Human 
:  Resources  Manager,  The  Johnstown 
I  Tribune  Publishing  Company,  P.O.  Box 
:  340,  425  Locust  Street,  Johnstown,  PA 
i  15907-0340. 

j  COPY  EDITOR/PAGE  DESIGNER:  The 
j  Citizen,  a  16,000  daily  n  the  Finger 
j  Lakes  region  of  New  York,  wants  a 
I  copy  editor  who  can  handle  general 
j  news  and  features  duties  as  well  as 
;  produce  clean  inside  pages  on  a  tight 
j  deadline.  Knowledge  of  QuarkXPress  a 
:  must.  Send  resume,  samples  to  Alan 
I  Vaughn,  managing  editor.  The  Citizen, 
:  25  Dill  Street,  Auburn,  NY  1 302 1 . 


EDITORIAL 


COPYEDITOR/DESIGNER 
Want  the  best? 

Colorado  daily,  recently  chosen  NNA's 
Best  of  the  Best  in  the  nation,  may  soon 
have  openings  for  talented  designers 
who  have  a  flair  for  creative  layout 
and  good  editing  skills.  We're  convert¬ 
ing  to  AM  September  1 ,  and  we're 
looking  for  someone  who  loves  the  job 
as  much  as  the  nearby  mountains  and 
attractions  offered  here  on  the  Front 
Range. 

Our  town  always  ranks  among  the  best 
places  to  live.  Interested?  Send  letter, 
resume  and  clips  to  Personnel/News, 
Daily  Reporter-Herald,  P.O.  Box  59,  Love¬ 
land,  CO  80537. 


COPY  EDITOR/PAGINATOR 

The  Patriot-News  in  Harrisburg,  PA, 
(98,000  daily/ 1 68,000  Sunday)  is 
seeking  a  copy  editor/ paginotor.  The 
position  requires  editing  local  and  wire 
copy  with  a  view  toward  backup  wire 
desk  responsibilities.  Layout,  pagina¬ 
tion  and  copy  editing  experience  are 
necessary.  Pagination  duties  include 
designing  and  paginating  local  section 
fronts,  local  inside  pages  and,  from 
time  to  time,  wire  pages  and  Page  1 . 
Copy-editing  duties  include  editing 
stories  for  style  and  comprehen¬ 
siveness,  plus  headline  and  photo  cap¬ 
tion  writing.  Candidates  should  have  a 
strong  background  in  copy  editing  and 
headline  writing,  as  well  as  proven 
layout  skills.  Please  send  resume  and 
clips  to  Bob  Vucic,  executive  news 
editor.  The  Patriot-News,  P.O.  Box 
2265,  Harrisburg,  PA  1 7101 . 


EDITORIAL 


Financial  Newswire 
Reporters/Editors 


The  Dow  Jones  News  Service  is  seeking 
reporters  and  editors  with  varied  levels  ot 
experience,  preferably  but  not  essentially, 
in  business  journalism.  Recent  college 
graduates  will  also  be  considered  for 
entry-level  positions.  These  positions  are 
located  at  our  Jersey  City  headquarters. 
Qualified  candidates  for  this  business 
newswire  must  have  strong  journalism 
skills.  Speed  and  accuracy  a  must. 

We  offer  responsible  positions  with  a 
prestigious  publication  that  is  expanding 
its  staff,  career  advancement  opportunities, 
competitive  salaries  and  excellent  benefits. 
Send  resume  with  salary  history  and 
requirements  in  confidence  to:  Rick 
Stine,  Deputy  Managing  Editor,  Dow 
Jones  News  Service,  Harborside  Financial 
Center,  600  Plaza  Two.  Jersey  City,  NJ, 
07311,  or  send  resume  and  cover  letter 
via  fax  to  (201)  938-4499  or  to  e-mail 
address:  rick.stine@cor.dowjones.com. 


DOyj!IQNE& 
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EDITORIAL  WRITER  !  EDITORS 


_ EDITORIAL _ 

COPY  EDITOR 

Copy  editor  needed  for  busy  copy  desk 
on  mis  20,000  circulation,  seven-day 
newspaper  in  West  Virginia's  Eastern 
Panhandle.  The  successful  candidate 
will  write  snappy  headlines,  edit  local 
and  wire  copy  and  will  be  able  to 
paginate  using  QuarkXPress.  Located 
an  nour  and  a  half  from  Washington, 
DC  and  Baltimore,  MD,  the  area  is 
rowing.  Send  letter,  resume  and 
esign  clips  to  Maria  Lorensen,  editor. 
The  Journal,  207  W.  King  Street, 
Martinsburg,  WV  25401 . 

COPYEDITORS 

Bold,  influential  100,000-plus  East 
Coast  AM  daily  has  immediate  open¬ 
ings  on  universal  desk.  Clean  copy, 
sharp  heads  are  priorities.  People 
skills,  knowledge  of  newsroom  and  pre¬ 
press  functions  important.  Resume  and 
references  to  Box  08567,  Editor  &  Pub¬ 
lisher. 

COPY  EDITOR 

The  Hutchinson  News,  o  40,000- 
circulation  morning  in  Hutchinson,  KS, 
needs  a  standout  for  its  copy  desk. 

We're  looking  for  someone  with  solid 
news  judgment,  a  talent  for  design, 
and  the  ability  to  work  as  part  of  a 
team. 

This  is  the  Number  2  slot  on  our  seven- 
person  copy  desk.  Your  responsibilities 
will  include  designing  and  building 
ages,  editing  copy,  and  writing 
eadlines.  You'll  be  expected  to 
oversee  desk  operations  several  nights 
a  week,  so  some  experience  is 
required.  A  working  knowledge  of 
QuarkXPress  is  also  necessary. 

Send  resume,  cover  letter  and  design 
samples  to: 

Kathy  Besheors 
Human  Resources  Director 
The  Hutchinson  News 

P.O.Box  190 

Hutchinson,  KS  67504-01 90 
Deadline  to  apply  is  July  23 

COPY  EDITOR 

The  Journal-Standard,  a  17,000- 
circulation  daily  in  Freeport,  IL,  seeks  a 
copy  editor  to  join  our  award-winning 
newspaper.  The  right  person  for  the 
job  will  edit  copy  diligently,  design 
attractive  news  pages  and  write  good 
headlines.  If  you  are  interested  in  work¬ 
ing  on  our  6-person  copy  desk,  send  a 
resume  and  work  samples  to  Jeff 
Rogers,  managing  editor.  The  Journal- 
Standard,  P.O.  Box  330,  Freeport,  IL 
61032.  Phone  (8 15)  232-0117. 

E-mail:  jrogers@aeroinc.net 

DAILY  BUSINESS  newspaper  in  New 
York  City  has  openings  for  two 
reporters  and  two  editors.  Reporters 
cover  industries  and  commodities,  both 
nationally  and  internationally.  Ability 
to  dig  and  develop  sources  essential.  1 
to  2  years  experience.  Editors  direct 
reporters,  shape  copy,  write  heads, 
paginate  on  QuarkXPress.  2  years 
experience.  Send  salary  and 
references  to  Box  08572,  Editor  &  Pub¬ 
lisher. 


_ EDITORIAL _ 

EDITOR  FOR  daily  business  pub¬ 
lication.  Must  be  able  to  translate  from 
Spanish  to  English.  Knowledge  of  Mex¬ 
ican  history  helpful.  $30,000.  Seno 
resume  to  El  Financiero  International, 
2300  S.  Broadway,  Los  Angeles,  CA 
90007,  or  phone  (213)  747-7642 
after  4:00  p.m.  PST. 

EDITOR-IN-CHIEF 

Experienced  editor  needed  to  lead  top 
health-care  products  publication  in  its 
field.  This  thriving,  fast-paced  maga¬ 
zine  requires  superior  editorial,  person¬ 
nel  management,  interpersonal  and 
organizational  skills.  Successful  candi¬ 
date  will  have  the  vision  to  capitalize 
on  new  opportunities  and  the 
demonstrated  ability  to  provide  an 
effective  link  between  readers  and 
manufacturers.  We  offer  competitive 
salary,  excellent  benefits,  a  professional 
work  environment  and  are  part  of  one 
of  the  nation's  most  successful  health¬ 
care  publishing  firms.  Please  forward 
resume,  work  samples  and  cover  letter 
to: 

Medec  Dental  Communications 

Attention:  R.  Kehoe 

Two  Northfield  Plaza,  Suite  300 

Northfield,  IL60093-1219 

or  Fax  to  (847)  441  -3795 

EDITOR/NATURE  LOVER 

Adventurous  pro  needed  to  edit  the 
Adirondack  Explorer,  a  new  tabloid- 
style  monthly  headquartered  in  north¬ 
ern  Adirondacks.  We  cover  the 
environment,  people,  politics,  natural 
history  and  recreational  delights  of  the 
largest  American  park  (larger  than 
Massachusetts)  outside  Alaska.  Edit¬ 
ing/reporting  experience  required. 
Layout/design  skills  helpful.  Love  of 
great  outdoors  essential.  Send  letter 
and  resume  to  Dick  Beamish,  36 
Church  St.,  Saranac  Lake,  NY  1 2983. 

EDITOR:  Immediate  opening.  Startup 
twice-monthly  group  owned  business 
journal.  Applicant  should  be  qualified, 
knowledgeable,  motivated.  Growing 
SE  metro  market,  major  university, 
great  place  to  live/ work.  First  edition 
planned  October  1 .  Salary,  health 
insurance,  401  (k).  Fax  resume  to  Dave 
Gilchrist  (407)  323-9408. 

EDITOR 

Award-winning  business  weekly  seeks 
Editor  with  at  least  five  years  of  strong 
business/news  reporting  and  editing. 
Must  be  enterprising  and  posses  great 
communication  skills.  Must  have  the 
ability  to  manage  and  motivate  a  staff 
of  9.  Send  esume  and  clips  to  Peter 
Burke,  Central  Penn  Business  Journal, 
409  South  Second  Street,  Harrisburg, 
PA  1 71 04  or  E-mail  at: 

peterb@journalpub.com 

EDITOR 

Creative  interactive  multimedia  com¬ 
pany  requires  experienced  full-time 
editor  for  substantive  editing,  copy  edit¬ 
ing,  and  proofreading.  Send  resume: 
IEC,  Edit,  4215  Glencove  Ave.,  Marina 
Del  Rey,  CA  90292.  Fax:  (310)  827- 
8205.  NO  phone  calls,  please. 


We're  looking  for  a  third  member  of 
our  three-person  editorial  page  staff. 
We  want  someone  with  sharp  writing 
skills  who  can  apply  them  to  state  and 
local  topics;  with  a  sense  of  basic 
design;  and  with  a  willingness  to  learn 
pagination  of  editorial  and  op-ed 
pages. 

We're  a  60,000  (80,000  Sunday) 
aper  covering  high-tech  North  Ala- 
amo  and  appealing  to  an  affluent, 
well-educated  readership.  We're  pro¬ 
gressive  and  politically  moderate.  Please 
send  resume,  examples  of  your  work 
and  a  letter  about  yourself  to  Joe  Dis- 
telheim,  editor.  The  Huntsville  Times, 
P.O.  Box  1 487,  Huntsville,  AL  35807. 

EDITORIAL/COPY  EDITOR 
The  Times  Leader,  51,000/68,000, 
seeks  a  copy  editor  for  its  universal 
desk.  Experience  preferred  for  position 
which  entails  story  editing  and 
headline  writing.  Recent  college  grad¬ 
uates  will  be  considered.  Candidate 
must  know  news-  sports-  and  feature- 
related  subjects  as  well  as  AP  style. 
Send  resume,  samples  of  headlines 
and  pre-edited  and  post-edited 
versions  of  stories  to  Mike  Liechty, 
news  editor.  The  Times  Leader,  1 5 
North  Main  Street,  Wilkes  Barre,  PA 
18711-0250. 

EDITOR 

Immediate  opening  for  full-time, 
hands-on  editor  ready  to  run  24,000- 
circulation  community  weekly  as  well  as 
edit  and  lay  out  pages  for  our  1 2,000 
daily  in  upstate  New  York.  Strong  skills 
as  editor,  page  designer  and  super¬ 
visor  a  must.  Send  resume,  samples  of 
relevant  work,  references  and  salary 
requirements  to  Managing  Editor 
Barbara  Lombardo,  The  Saratogian, 
20  Lake  Avenue,  Saratoga  Springs, 
NY  12866. 

EDITORS  &  WRITERS  WANTED. 
Monthly  bulletin  lists  200-(-  current 
openings  nationwide.  Entry/early 
career.  Writer-Editor-EP,  P.O.  Box 
40550,  5136  MacArthur,  Washing¬ 
ton,  DC  2001 6;  (703)  506-4400. 

EDITORS 

In  a  period  of  fluff  and  puff  and 
featurized  “alternative”  publications, 
we  adhere  to  traditional  NEWSpaper 
standards.  Candidates  for  our 
MANAGING  EDITOR,  COPY  EDITOR 
and  ENTERTAINMENT  EDITOR  posi¬ 
tions  will  share  these  values  and  have 
experience  putting  them  into  practice. 
Our  1 2,  full-color  broadsheet  weeklies 
compete  in  upscale,  NYC  markets  -- 
great  places  to  live  and  raise  a  family 
(with  unmatched  educational  and  cul¬ 
tural  opportunities).  Our  compensation 
and  benefits  package  is  decidedly 
above-average  in  the  weekly  field.  We 
would  like  to  fill  these  positions  around 
Labor  Day,  so  a  rapid  response  is 
desirable.  Send  a  letter  describing  your 
view  of  community  journalism,  along 
with  a  resume,  work  samples  and 
salary  history  or  requirements  to: 

EDWEINTROB,  EDITOR 
The  Brooklyn  Papers 
26  Court  Street,  Brooklyn,  NY  1 1 242 
or  E-mail  to:  EditEd@AOL.COM 


New  Times  is  looking  for  editors  at  all 
levels  to  fill  future  openings  at  our 
award-winning  weekly  newspapers  in 
Phoenix,  Denver,  Miami,  Dallas,  Hous¬ 
ton,  San  Francisco,  Los  Angeles  and  Ft. 
Lauderdale.  There  are  immediate  open¬ 
ings  for  a  managing  editor  in  Denver 
and  an  associate  editor  in  Miami. 

The  positions  require  fine  writing  and 
editing  skills  and  the  ability  to  help 
staffers  generate  strong  stories.  The 
interview  process  includes  an  extensive 
editing  test. 

Send  a  cover  letter,  a  resume,  and 
your  best  clips  to: 

Christine  Brennan 
Executive  Managing  Editor 

New  Times,  Inc. 

P.O.  Box  5970 

Denver,  CO  8021 7 
No  phone  calls,  please 

EDITOR 

Small  daily  newspaper,  located  in 
northern  part  of  Zone  5,  is  seeking  an 
Editor  to  oversee  all  aspects  of  editorial 
production.  Duties  would  include 
coordinating  and  assigning  stories  and 
photos;  edit  copy  for  errors,  accuracy 
and  content;  supervising  reporters  and 
production  staff;  and  handling  day  to 
day  activities  of  newsroom  as  needed. 
Ideal  candidate  will  have  degree  in 
Journalism  or  related  field,  excellent 
written  and  verbal  communication  skills 
and  minimum  of  five  years  editorial 
experience.  Supervisory  experience 
preferred.  Full  time  position  offers 
excellent  benefit  package.  Please  send 
resume  and  salary  requirements  to  Box 
08573,  Editor  &  Publisher. 

EXPERIENCED  REPORTER 

We're  looking  for  a  hard-hitting  and 
aggressive  reporter  who  routinely  uses 
computer-assisted  reporting  to  bring 
depth  and  sophistication  to  daily 
stories  and  projects.  The  Utica,  NY, 
Observer-Dispatch,  a  51,000  daily/ 
63,000  Sunday  Gannett  daily,  has  an 
opening  on  a  key  government  beat 
because  of  a  promotion  to  a  larger 
Gannett  paper.  Our  readers  expect  us 
to  be  a  government  watchdog  and 
want  to  know  how  their  tax  dollars  ore 
spent.  At  least  two  years  of  experience 
required.  Please  send  resume  and  six 
samples  af  your  best  work  to  Rick 
Jensen,  editor,  Observer-Dispatch,  221 
Oriskany  Plaza,  Utica,  NY  13501 .  We 
value  diversity. 

Editorial 

BUSINESS  REPORTER 

The  American  Banker/Bond  Buyer 
newsletter  division  is  seeking  a  reporter 
with  1  -3  years  daily  newspaper  expe¬ 
rience,  preferably  business  or  finance- 
related,  to  cover  Wall  Street.  Must  be 
willing  to  dig  for  a  story  and  able  to 
write  under  weekly  deadline  pressure. 
Please  send  resume,  cover  letter  and  a 
few  clips  to  American  Banker/Bond 
Buyer  Newsletter  Group,  Dept.  MS, 
One  State  Street  Plaza,  New  York,  NY 
1 0004.  No  phone  calls,  please. 
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EDITORIAL 

EXCITING  NEW  OPPORTUNITY  FOR 
EDUCATION  WRITER/REPORTER 

Interested  in  combining  your  expertise 
os  o  writer  and  reporter  with  your  back¬ 
ground  in  the  fields  of  education, 
electronic  media  and  the  Web?  The 
Milken  Exchange  on  Education 
Technology,  Milken  Family  Foundation, 
is  accepting  applications  now  for  an 
education  writer/ reporter  with  just 
those  interests  and  expertise.  This 
writer/ reporter  will  join  a  talented 
team  of  web  designers,  researchers,  con¬ 
tent  experts,  producers  and  pro¬ 
grammers  to  develop  content  for 
national  distributian  in  both  print  and  a 
dynamic,  interactive  web  site. 

The  writer/reporter  joining  the  Milken 
Exchange  will  be  primarily  responsible 
for  continuously  drawing  clients  to  the 
web  site  through  substantive  and  com¬ 
pelling  content.  This  will  involve:  report¬ 
ing/writing  for  content  specialists  on 
Milken  Exchange  projects,  national 
travel  to  “get  the  story”,  learning  with 
production  crews  on  accompanying 
video,  liaisons  with  professional  orga¬ 
nizations  and  media  to  capture  current 
stories,  and  managing  contracts  with 
experts  to  “appear"  in  live  chats  and 
online  discussions. 

The  position  is  with  the  Milken  Family 
Foundation,  based  in  Santa  Monica, 
California.  Minimum  qualifications 
include  a  Bachelor's  Degree  in  Com¬ 
munication,  Journalism,  Education  or 
related  field  and  2-3  years  of  work 
experience  in  the  field.  The  Foundation 
is  looking  for  a  talented  education 
writer/communicator,  but  some  pref¬ 
erence  will  be  given  to  those  candi¬ 
dates  with  experience  in  electronic 
media  and  the  web.  Salary  is  com¬ 
mensurate  with  experience,  education 
and  expertise.  Qualified  candidates 
should  send  a  cover  letter  and  resume 
to  Cheryl  Lemke  at  the  Milken 
Exchange,  1250  Fourth  Street,  Santa 
Monica,  CA  90401 .  Phone  (310)  998- 
2806,  Fax  (310)  998-2899  or  E-mail 
clemke@mff.org,  by  August  18,  1998. 
See  the  Web  site 

http:/ /www.milkenexchange.org 
for  additional  information. 

Editorial 

EXECUTIVE  EDITOR 

Strong  candidate  with  solid  reporting, 
writing  and  production  skills  sought  by 
major  financial  publishing  company 
with  growth  opportunities.  Candidate 
must  have  a  minimum  of  2  years 
management  experience.  Financial/ 
business  writing  background  preferred. 
Salary  commensurate  with  experience 
and  outstanding  benefits  package. 
Only  resumes  with  salary  requirements 
will  be  considered.  Please  send 
resumes  to  BD&L  Box  #208,  1501 
Broadway,  New  York,  NY  1 0036. 

EOE 


EDITORIAL 

FEATURES  AND  REGIONAL 
REPORTERS 

The  Journal-Standard,  a  17,000- 
circulation  daily  in  Freeport,  IL,  seeks 
two  reporters  to  join  our  award¬ 
winning  newspaper.  The  features 
reporter  will  be  part  of  a  5-person 
team  responsible  for  personality  pro¬ 
files,  religion  stories,  and  arts  and 
entertainment  coverage.  The  regional 
reporter  will  be  part  of  a  2-person 
team  devoted  to  covering  northwest 
Illinois  issues,  including  agriculture. 
Our  goal  Is  to  go  beyond  routine  meet¬ 
ing  coverage!  Send  a  resume  and  clips 
to  Jeff  Rogers,  managing  editor,  Tne 
Journal-Standard,  P.O.  Box  330, 
Freeport,  IL  61032.  Phone  (815)  232- 
01 17;  E-mail:  jrogers@aeroinc.net 

FEATURES  DESIGN  EDITOR:  Feeling 
constrained  in  your  newsroom  or  a 
recent  graduate  with  great  college 
clips?  Flave  a  flair  for  designing  eye¬ 
catching,  reader-friendly  pages?  If  this 
sounds  Tike  you  and  you  can  select  and 
edit  wire  copy,  work  well  with  a  con¬ 
tent  editor  and  meet  tight  deadlines, 
then  we  want  you.  The  Citizen,  a 
16,000  daily  in  the  Finger  Lakes 
region  of  New  York,  wants  a  designer 
who  can  create  pages  that  demand 
attention.  Knowledge  of  QuarkXPress 
essential,  Photoshop  and  Illustrator  a 
plus.  Send  resume  and  samples  to  Alan 
Vaughn,  managing  editor.  The  Citizen, 
25  Dill  Street,  Auburn,  NY  1 3021 . 

FEATURES  EDITOR 

The  Fresno  Bee,  Central  California's 
leading  newspaper,  is  looking  for  an 
innovative  features  editor  to  manage  its 
features  department  including  the  plan¬ 
ning  and  production  of  all  feature  sec¬ 
tions,  and  supervision  of  1 0  reporters, 
4  copy  editors  and  4  assistant  editors. 
Individuals  interested  should  have 
strong  word-editing  and  visual  skills, 
the  ability  to  manage  and  get  the  most 
out  of  a  creative  staff  and  the  ability  to 
motivate  and  inspire  good  writing  and 
fresh  ideas.  Competitive  salary  plus 
excellent  benefit  package,  including 
medical,  dental,  vision,  life,  pension 
and  401  (k)  with  company  match. 
Please  send  resume  and  samples  of 
your  work  before  August  7  to  The 
Fresno  Bee,  Human  Resource  Depart¬ 
ment,  1626  E  Street,  Fresno,  CA 
93786.  An  Equal  Opportunity 
Employer. _ 

FREELANCE  BUSINESS  JOURNAUSTS 
needed  for  New  York  bureau  of  Busi- 
nessToday.com.  Online  and  business 
news  experience  a  must.  NYC-based 
professionals  must  be  able  to  write 
tomorrow's  local  biz  news  today. 
Sponsored  by  Jobfind.com,  the  web's 
hottest  online  recruitment  site.  Send 
resume,  clips  and  3  story  ideas  to 
Mary  Helen  Gillespie,  VP/Jobfind.com, 
P.O.  Box  2096,  Boston,  MA  02106  or 
E-mail  to  mhgillespie@jobfind.com 
No  phone  calls,  please 


FWN  FINANCIAL  NEWS,  an  interna¬ 
tional  news  wire,  seeks  reporter  for 
Washington,  DC  bureau.  Must  be 
eager  to  cover  wide  range  of  financial, 
economic  stories  and  thrive  under 
deadline  pressure.  Recent  grads  con¬ 
sidered.  Contact  Bill  Watts,  bureau 
chief,  FWN,  1000  Vermont  Ave.,  Suite 
810,  Washington,  DC  20005.  E-nrail: 
bwatts@fwn.com 


_ EDITORIAL _ 

GRAPHIC  ARTIST 

The  Times  Publishing  Company  of  Erie, 
PA,  which  publishes  the  Morning 
News,  Erie  Daily  Times  and  Sunday 
Times-News,  is  searching  for  an 
editorial  graphic  artist. 

The  successful  candidate  can  produce 
compelling  illustrations  and  informa¬ 
tion  graphics,  from  large  projects  and 
pages  to  small  locator  maps.  You  will 
understand  news,  care  about  readers, 
and  be  able  to  comprehend  and  pre¬ 
sent  complex  information  clearly  and 
accurately. 

You  must  have  expert  knowledge  of 
QuarkXPress,  Photoshop,  Fre^and 
and  Illustrator,  and  the  ability  to  work 
in  both  MAC  ond  PC  environments. 

Your  responsibilities  will  include  graph¬ 
ics,  some  page  and  special  project 
design  and  illustrations.  You  will  also 
design  feature  fronts  and  special  cov¬ 
ers. 

We  offer  a  very  competitive  compensa¬ 
tion  package,  the  opportunity  to  have 
a  creative  impact  on  our  newspapers, 
and  an  excellent  working  environment. 
Please  send  a  letter  detailing  your  back¬ 
ground,  a  resume  and  at  least  a  dozen 
examples  of  your  work  to: 

Tony  Pasquale 
Administrative  Editor 
Times  Publishing  Company 
Times  Square 
205  West  1 2th  Street 
Erie,  PA  1 6534 

Phone:  (814)870-1712 


LAYOUT  EDITOR 

National  Geographic  Magazine  seeks 
an  experienced,  imaginative  person 
able  to  lay  out  and  design  stories  for 
the  magazine.  The  job  requires  pro¬ 
fessional  knowledge  of  photography, 
journalism,  typography,  color  theory, 
design  principles,  the  engraving  pro¬ 
cess  and  various  complex  graphics  com¬ 
puter  programs.  It  involves  picture  edit¬ 
ing  coverages  with  the  photographer 
and  illustrations  editor  for  final 
editorial  focus.  It  involves  working 
closely  with  the  cartographic  and  art 
departments  to  develop  concepts 
appropriate  to  the  story  and  finally 
with  text  and  issue  editors  to  determine 
length  and  fit  of  the  manuscripts.  The 
position  offers  excellent  creative  growth 
potential  and  outstanding  benefits. 
Please  send  your  resume  and  we  will 
contact  you  if  we  would  like  to  review 
your  portfolio.  National  Geographic 
Magazine,  Attention:  CHP,  1 145  17th 
Street,  NW,  Washington,  DC  20036- 
4688.  Fax:  (202)  857-7741.  We  are 
an  Equal  Opportunity  Employer. 

GROWING  DETROIT  suburban  daily 
needs  creative  layout/copy  editor  for 
its  newsdesk;  30  -  37K,  medical/dental 
benefits;  QuarkXPress,  daily  newspa¬ 
per  and  a  minimum  of  two  years 
copyediting  and  layout  experience  pre¬ 
ferred.  Send  clips  and  resume  to  Bill 
Wilson,  Macomb  Daily,  P.O.  Box  707, 
Mount  Clemens,  Ml  48046. 


HELP  WANTED 


_ EDITORIAL _ 

JOB  OPENING:  General  assignment 
reporter  for  the  Sunday  Rutland  (VT) 
Herald  and  Barre-Montpelier  Times 
Argus.  We're  looking  for  an  experi¬ 
enced  self-starter  with  solid  reporting 
and  writing  skills.  Candidates  must 
demonstrate  an  ability  to  write  lively, 
in-depth  features  on  a  variety  of  sub¬ 
jects.  Please  send  clips  and  resume  to 
Dirk  Van  Susteren,  Sunday  editor. 
Times  Argus,  P.O.  Box  707,  Barre,  VT 
05641 . 


MANAGING  EDITOR 

The  Missoula  Independent,  an  award¬ 
winning  weekly  newspaper  in  a 
rapidly  growing  Rocky  Mountain  city, 
seeks  a  talented  editar  to  manage  a 
small,  young  staff.  The  Independent 
provides  in-depth,  stylish  coverage  of 
the  broadest  possible  spectrum  of  local 
news.  From  crime,  to  environmental 
politics,  to  our  seasonal  recreation 
features  and  our  thorough  coverage  of 
the  local  arts  scene,  we  strive  to  be  the 
most  incisive,  entertaining  news  source 
available.  Send  cover  letter  and 
resume  to  Matt  Gibson,  publisher, 
Missoula  Independent,  115  South  4th 
Street  West,  Missoula,  MT  59801. 
E-mail  inquiries  can  be  directed  to: 
independent@everyweek.com 
No  phone  calls,  please 


MANAGING  EDITOR:  Award-winning 
chain  of  12  weekly  newspapers  in 
Queens,  NY,  seeks  a  high-energy 
person  to  help  manage  newsroom. 
Strong  news  editing,  organizational 
skills  and  layout  skills  required.  News¬ 
paper  experience  required.  Send 
resume,  clips  to  Roz  Liston,  Times- 
Ledger  Newspapers,  41-02  Bell  Boule¬ 
vard,  Bayside,  NY  11361. 


METRO  BOSTON  ARTS  EDITOR 

Community  Newspaper  Company  is 
Greater  Boston's  fastest  growing  media 
company.  CNC  publishes  90  weekly 
newspapers,  20  shoppers,  2  dailies 
and  numerous  niche  products  reaching 
1 .4  million  readers  weekly.  Our  ABC 
oudited  paid  circulation  is  414,118 
and  our  free  weekly  circulation  is 
528,024.  Our  award-winning  news¬ 
papers  and  Internet  products,  com¬ 
bined  with  our  commitment  to  people, 
technology,  promotion  and  training 
provide  a  perfect  backdrop  for  success. 
We're  looking  for  a  top-notch  industry 
professional. 

We  seek  an  experienced  and  creative 
arts  and  entertainment  editor  to  direct 
an  award-winning  metropolitan  arts 
team  and  produce  weekly  arts  and 
culture  package.  Ideal  candidate  must 
have  strong  story  planning,  editing  and 
design  skills  and  be  comfortable 
navigating  in  a  big-city  arts  arena. 
Please  send  resume  to  Vicki  Ogden, 
Community  Newspaper  Company, 
254  Second  Avenue,  Needham,  MA 
021 94  or  E-mail  to  vogden@cnc.com 


MUSIC  NEWS  EDITOR  wanted  for  BO¬ 
SS  hours  a  week  of  contract  work  for 
the  online  SonicNet  Network.  SonicNet 
Network  includes  SonicNet  and 
Addicted  To  Noise  websites.  E-mail: 
lisa@sonicnet.com  for  more.  San  Fran¬ 
cisco  orea  residents  only. 
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HELP  WANTED 


MUSIC  EDITOR 

New  Times  has  an  immediate  opening 
for  a  music  editor  at  its  weekly  news¬ 
paper  in  Ft.  Lauderdale.  Strong  writing 
skills  essential.  Job  entails  planning/ 
editing  music  section,  hiring  freelance 
reviewers,  and  writing  a  local  music 
column  as  well  as  feature-length 
pieces.  Send  cover  letter,  resume  and 
five  best  clips  to:  Andy  Van  DeVoord, 
P.O.  Box  5970,  Denver,  CO  80217. 

No  calls  ar  E-mail,  please 

NEV/S  COPY  EDITOR:  The  Carlsbad 
Current-Argus,  New  Mexico's  top 
small  daily  newspaper,  needs  an 
encouraging  and  highly  skilled  editor 
for  a  staff  of  four  reporters  to  help 
produce  clean,  accurate  and  interest¬ 
ing  stories.  Successful  candidate  will 
work  daily  with  reporters,  managing 
editor  and  news  editor  in  helping  to 
create  stories  that  jump  off  the  page. 
Some  reporting  duties  are  also  part  of 
the  job.  Send  cover  sheet  and  resume 
to  Carlsbad  Current-Argus,  620  S. 
Main  Street,  Carlsbad,  NM  88220.  Or, 
E-mail  us  at  argus@caverns.com 


NEV/S  DIRECTOR,  group  of  Northern 
California  weeklies.  Supervise  staff  of 
6.  Need  strong  editor  with  minimum  of 
5  years  experience  in  design,  head¬ 
lines,  reporting.  Salary  $32K  to 
$34K.  Resume  to  Box  08568,  Editor  & 
Publisher. 


NEWS  EDITOR:  We  need  a  pro  to  take 
6-person  design/copy  desk  to  next 
level.  Competitive  salary,  incentives  for 
right  person.  We're  a  rapidly  growing, 
25,000  circulation,  7-day  AM.  Contact 
Mike  Perry,  editor.  The  Spectrum,  275 
E.  St.  George  Blvd.,  Saint  George,  UT 
84770  or  mperry@thespectrum.com 


NEWS  EDITOR 
Honolulu  Star-Bulletin 

Excellent  management  opportunity  for 
an  experienced  newsdesk  professional 
with  strong  skills  in  editing,  layout, 
wire  management  and  Mac  pagination 
in  QuarkXPress.  Solid  supervisory 
experience  required. 

Send  resume  and  samples  of  work  to 
David  Shapiro,  managing  editor, 
Honolulu  Star-Bulletin,  P.O.  Box  3080, 
Honolulu,  HI  96802.  E-mail: 

editor@starbulletin  .com 
No  telephone  inquiries,  please 


NIGHT  METRO  EDITOR 

The  Times-Picayune  of  New  Orleans,  a 
Pulitzer  Prize-winning  newspaper  cov¬ 
ering  America's  most  unique  city,  seeks 
editor  to  oversee  the  night  metro  desk. 
We're  looking  for  someone  who  wants 
to  work  with  reporters  under  deadline 
pressure  to  make  leads  punchier, 
explanations  clearer  and  stories  better 
organized. 

Send  resume  and  clips  to: 

Lynn  Cunningham 
Assistant  to  the  Editor 
The  Times-Picayune 
3800  Howard  Avenue 
New  Orleans,  LA  70 1 25- 1 429 

An  Equal  Opportunity  Employer,  M/F 


Editor  &  Pi  B1.ISHER 


NORTHWEST  INDIANA  daily  with 
90K  circulation  seeking  an  energetic, 
experienced,  enterprising  reparter  to 
do  everything  from  in-depth  issue 
oriented  pieces  in  a  major  metro¬ 
politan  area  to  neighborhood  features. 
The  ideal  candidate  will  have  at  least 
two  years  experience,  a  unique  writing 
style  and  a  desire  to  find  compelling 
stories.  Location  is  30  miles  from 
Chicago.  Send  resumes,  references 
and  clips  to  Tony  Parker,  The  Times 
of  Northwest  Indiana,  2080  N. 
Main  St.,  Crawn  Point,  IN  46307. 


PAGE  DESIGNER 

The  Albuquerque  Journal,  New  Mexi¬ 
co's  statewide  newspaper,  has  an 
opening  for  a  page  designer  to  handle 
A1  and  metro  pages.  Applicants 
should  have  superiar  news  judgment,  a 
knack  for  typography,  an  eye  for  invit¬ 
ing  art  and  the  ability  to  make  the 
whole  package  work  together.  QuarkX¬ 
Press  knowledge  require,  copy  editing 
experience  a  plus.  Three  to  five  years 
experience  required.  Send  resume  and 
work  samples  to  Joe  Kirby,  design 
director,  Albuquerque  Journal,  P.O. 
Drawer  J,  Albuquerque,  NM  87103. 


PHOTO  DIREaOR 

The  Times,  an  81 ,000  circulation  daily 
in  the  competitive  Trenton,  NJ  market, 
is  looking  for  a  manager  to  run  its 
photo  operations. 

We  want  someone  who's  a  leader  and 
a  motivator  and  works  well  with 
newsroom  editors. 

Send  letter  and  resume  to  Brian 
Malone,  editor.  The  Times,  500  Perry 
Street,  PO.  Box  847,  Trenton,  NJ 
08605. 


PHOTO  EDITOR:  High-tech  savvy 
shooter/ manager  need^  to  help  make 
good  photo  effort  on  quality  daily  in 
eastern  PA  even  better.  Write:  Photo 
Editor  Vacancy,  Pottsville  Republican  & 
Evening  Herald,  PO.  Box  209,  Potts¬ 
ville,  PA  1 7901 ,  or  send  E-mail  to: 
kevlin@pottsville.infi.net 

POLICE  REPORTER 

To  cover  police  and  court  news  for 
30,000  circulation  afternoon  daily 
north  of  Pittsburgh.  Send  samples  of 
work  and  resume  to  Mark  Mann, 
managing  editor,  Butler  Eagle,  P.O. 

I  Box  271  Butler,  PA  16003. 

:  PRODUCTION  EDITOR  for  weekly 
:  Jewish  newspaper.  5-f  years  experi- 
:  ence.  Manage  production  flow,  decide 
j  story  placement  and  be  responsible  for 
i  developing  and  editing  local,  national 
:  and  world  stories.  Knowledge  of 
:  Jewish  issues  essential.  Resume  to 
j  Editor,  Jewish  Exponent,  226  S.  16th 
:  Street,  Philadelphia,  PA  19102.  Or  fax 
I  to  (21 5)  546-3957. 

:  REPORTER  -  Growing  Midwestern  60K 
I  daily  seeks  hard-charging  reporter  to 
i  tackle  city  hall  coverage.  We  need 
j  someone  who  can  develop  sources  in 
;  all  the  right  places  and  hates  to  get 
:  beat  by  the  competition.  We  place  a  pre- 
i  mium  an  enterprise  reporting.  Send 
;  resume,  references  and  your  five  best 
:  clips  to  Box  08570,  Editor  &  Publisher. 


REPORTER:  Looking  for  a  challenge  at 
one  of  California's  emerging  newspa¬ 
pers?  The  Bakersfield  Californian,  an 
85,000-circulation  daily  serving  a 
great  news  town  in  Central  California, 
has  one  opening  for  a  hotshot  reporter 
in  its  team-oriented  newsroom.  Appli¬ 
cants  should  have  a  minimum  of  two 
years'  of  daily  newspaper  experience, 
strong  writing  and  reporting  skills,  and 
a  passion  for  journalism.  Please  send  a 
cover  letter,  resume  and  work  samples 
to  The  Bakersfield  Califarnian,  Human 
Resources,  Reporter,  P.O.  Bin  440, 
Bakersfield,  CA  93302-01 1 0;  or 
E-mail  to:  bwood@bakersfield.com 


REPORTER:  Police/Fire/ Courts/ General 
Assignment  wanted  by  7,000  tri-weekly 
serving  two  counties  in  northeastern 
PA.  Immediate  opening.  Resort  area. 
Professional  competence  with  experience 
and  journalism  training  essential. 
Send  clips  and  resumes  to  John 
Dyson,  editor.  The  News  Eagle,  P.O.  Box 
E,  Hawley,  PA  1 8428. 


REPORTER:  We  will  take  you  to  the 
next  level.  We  want  a  pro  who  can  get 
past  daily  meetings  and  cover  the 
excitement  of  real  life.  Give  us  initiative 
and  great  reporting;  we'll  give  you  a 
competitive  salary/incentives  and  great 
editing.  Contact  Mike  Perry,  editar.  The 
Spectrum,  275  E.  St.  George  Boule¬ 
vard,  St.  George,  UT  84770. 

mperry@thespectrum.com 

REPORTERS 

Excellent  big-city  opportunities  at  quali¬ 
ty-conscious  weekly  newspaper  graup  for 
candidates  with  at  least  1  -2  years  staff 
experience.  Competitive  salary  plus 
benefits  package.  Send  cover  letter, 
resume  and  clips  to: 

EDWEINTROB,  EDITOR 
The  Brooklyn  Papers 
26  Court  Street,  Brooklyn,  NY  1 1 242 
or  E-mail:  BrooklynDa@AOL.COM 


I  RESTAURANT  CRITIC 

:  The  Times-Picayune  in  New  Orleans  is 
j  seeking  a  restaurant  critic  who  can 
:  write  authoritative,  entertaining  reviews 
:  and  cover  the  dining  beat  in  a  city  that 

•  lives  for  food.  Experience  in  daily  news 
j  reporting  and  food  writing  required. 

:  Send  resumes  and  clips  to: 

:  The  Times-Picayune 

:  Attn:  Karen  Taylor  Gist 

I  Entertainment  Editor 

i  3800  Howard  Avenue 

•  New  Orleans,  LA  70 1 25- 1 429 

i  EOEM/F 

SAN  DIEGO:  Experienced  business 
editor  with  5  to  10  years  experience 
wanted  for  bi-weekly  trade  magazine. 
Must  be  able  to  write,  report,  find 
stories,  edit,  plan  issues,  organize 
.  news  gathering  systems.  Must  be 
:  organized,  responsible  self  starter. 
I  $30K  to  $40K  -I-  benefits,  depending 
:  on  experience. 

i  Send  5  clips  and  resume  to  9191 
:  Towne  Centre  Dr.,  Ste.  550,  San 
:  Diego,  CA  921 22. 


ROOM  TO  WRITE 

New  Times  is  looking  for  experienced 
news  and  feature  writers  to  staff  its 
hard-hitting  weekly  papers  in  Phoenix, 
Denver,  Miami,  Dallas,  Houston,  San 
Francisco,  Los  Angeles  and  Ft. 
Lauderdale.  We  publi^  in-depth,  well- 
crafted  stories  that  explore  the  issues, 
events  and  personalities  that  make  our 
communities  tick.  Our  stories  inform 
and  entertain  readers,  provoke  strong 
reactions  and  win  national  awards. 

If  you  understand  the  difference 
between  magazine-style  reporting  and 
the  hurried  fact-finding  of  daily 
papers,  if  your  copy  is  as  much  a 
pleasure  to  read  as  it  is  well 
researched,  we  want  to  hear  from  you. 
There  are  immediate  openings  for 
news  writers  in  Denver,  Miami,  Phoe¬ 
nix,  Houston  and  Ft.  Lauderdale. 

New  Times  is  committed  to  building  a 
diverse  workforce  and  acknowledges 
the  needs  of  employees  with  young 
families.  We  offer  competitive  salaries 
and  benefits... and  all  the  space  you 
need  to  put  the  news  in  perspective 
and  tell  a  good  story. 

Send  all  applications 
(no  phone  calls,  please)  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 

Denver,  CO  802 1 7 

Include  a  cover  letter;  a  resume;  your 
best  clips;  and  three  well-developed, 
tightly  focused  story  ideas  from  your 
town  that  you'd  pursue  if  you  had  the 
time  and  the  space. 


SEASONED  COPY  EDITOR 

The  Lexington  Herald-Leader,  an  award¬ 
winning  1 25,000  daily,  160,000  Sun¬ 
day  Knight  Ridder  newspaper  in  the 
heart  of  Kentucky's  Bluegrass  region,  has 
an  immediate  opening  for  a 
copy  editor  with  a  passion  for 
the  language  and  a  knack  for  writing 
:  bright  headlines.  Three  to  five  years 
i  experience  on  a  daily  newspaper  an 
•  absolute  must.  The  preferred  candidate 
;  will  also  have  experience  wire  editing 
i  and/or  slotting.  Knowledge  of  QuarkX- 
i  Press,  OPS  a  plus.  Benefits  include 
:  medical/dental  insurance,  optional 
;  401  (k)  and  a  competitive  salary.  Send 
:  cover  letter  and  resume  to  Amy  Butters, 
:  copy  desk  chief,  Lexington  Herald- 
;  Leader,  100  Midland  Avenue,  Lex- 
:  ington,  KY  40508-1999  or 
:  aDutters@heraldleader.com  EOE  M/F 

i  SEEKING  JOURNALISTS  with  copy- 
;  editing  and  web-building  skills,  and  a 
;  drive  to  make  a  mark  in  new  media 
i  and  bring  New  Orleans  into  Internet 
:  era.  Sports  experience  a  plus. 

:  E-mail:  jdonley@nolalive.com 


SEND  E&P  BOX  REPLIES  TO: 

Editor  &  Publisher 
Classified  Ad  Dept. 

1 1  West  19th  St. 
New  York,  NY  10011 
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HELP  WANTED 


_ EDITORIAL _ 

SEEKING  SEVERAL  STAFF  POSITIONS 
at  THE  ADVOCATE,  an  award-winning 
1 0OjOOO-circulation  daily  newspaper 
in  Baton  Rouge,  LA  that  has  been 
named  Newspaper  of  the  Year  in 
Louisiana  the  last  two  years. 

NEWS  DESK  COPY  EDITOR/ 

PAGE  DESIGNER  —  We're  looking  for 
an  experienced  journalist  versatile  in 
all  aspects  of  daily  newspaper  copy 
desk  work.  A  flair  for  page  design  and 
a  working  knowledge  of  QuarkXPress 
are  preferred.  This  opportunity  to 
work  with  a  progressive  central  news 
desk  will  include  nighttime  hours  and 
weekend  work.  Solary  is  commensurate 
with  experience. 

BUSINESS  REPORTER  -  Business 
reporter  applicants  should  hove  at  least 
3  years  experience  in  general  news 
and/or  news  reporting.  Some  experi¬ 
ence  doing  in-depth  projects,  analysis 
or  investigative  stories  is  helpful.  The 
ability  to  write  daily  business  news  on 
deadline  and  do  features,  people  and 
business  profiles  and  consumer- 
oriented  articles  is  required.  Salary  is 
commensurate  with  experience. 


_ EDITORIAL _ 

SENIOR  EDfTOR 
Features 

If  you're  a  strong  writer  with  an  interest 
in  personal  finance,  everyday  money 
issues,  and  can  write  engaging  copy 
about  complex  subjects,  this  may  be 
the  position  for  you!  Better  Homes  and 
Gardens  Family  Money  magazine 
seeks  an  experienced  feature  writer/ 
editor  to  join  the  staff  of  this  growing 
new  bimonthly  magazine. 

The  Senior  Editor,  Features  will  join  a 
collaborative  team  of  editors  and 
designers  to  generate,  write,  assign, 
and  edit  articles  on  housing,  cars, 
travel,  education,  kids  and  money, 
health  care,  work,  retirement,  buying, 
spending,  and  personal  finance  issues, 
to  name  a  few. 

The  successful  candidate  will  have  a 
Bachelor's  degree  with  at  least  5  years' 
experience  reporting,  writing  and  edit¬ 
ing  magazines,  newspapers,  or  other 
media.  Magazine  journalism  experi¬ 
ence  preferred. 

Location:  Des  Moines,  lA 

Mail,  fax  resume,  samples,  and  cover 
letter  with  salary  history  to: 


_ EDITORIAL _ 

SENIOR  REPORTER 

Large,  century-old  Queens  newsweekly 
seeks  full-time  reporter  for  comprehen¬ 
sive  local  coverage.  Community,  civic 
group  meetings,  spot  news,  photo  and 
photocaption  work,  as  well  as  general 
rewrite,  press  release,  edit,  headline 
and  feature  story  skills.  Deadline  and 
detail  ariented.  Full  benefits  including 
pension.  Car  essential.  Fax  resume  and 
salary  requirements  to 

(718)456-0120 


SPECIAL  SEaiONS  EDITOR  - 
MARKETING  DEPARTMENT 

THE  PALM  BEACH  POST  (a  COX 
Newspaper).  Primary  responsibility  of 
this  full  time  position  is  editing  monthly 
First  Sunday  section,  including  every¬ 
thing  from  initial  story  budgets  to  final 
page  design.  Also  included  is  editing  a 
dozen  other  special  sections  yearly. 
Newspaper  or  magazine  editing  expe¬ 
rience  is  required  and  ability  to  handle 
multiple  tasks  and  meet  deadlines 
essential.  For  consideration,  please  sub¬ 
mit  resume,  including  work  samples, 
references  and  salary  requirements  to: 
HR,  P.O.  Box  24700,  West  Palm 
Beach,  FL  33416  or  FAX:  (561)  820- 
4192. 


_ EDITORIAL _ 

SPECIAL  PROJECTS/general  assign¬ 
ment  reporters  wanted  for  1 6,C)()0 
circulation  daily  newspaper  in  upstate 
New  York.  The  Citizen,  an  award¬ 
winning  newspaper  in  the  Finger  Lakes 
region  with  a  strong  writing  and 
investigative  history  seeks  reporters 
who  want  to  create  high  quality  jour¬ 
nalism.  Experience  preferred  but  out¬ 
standing  recent  graduates  are 
encouraged  to  apply.  Send  resume, 
clips  and  10  local  story  ideas  to 
Thomas  W.  Seeley,  city  eclitor,  25  Dill 
Street,  Auburn,  NY  1 3021 . 


SPORTS  PAGE  DESIGNER/COPY 
EDITOR:  Here's  an  opportunity  to 
make  your  mark  designing  full  color 
lead  sports  page  and  inside  pages  in  a 
burgeoning  sports  market  which 
includes  Penn  State  football  and  a 
wealth  of  scholastic  sports.  Proficiency 
with  QuarkXPress  required. 
PHOTOGRAPHER:  Seeking  experi¬ 
enced  photojournalist  to  cover  news 
and  sports  for  30,000-circulation, 
seven-day  daily  in  Pennsylvania.  Full 
color  section  fronts  with  great  play  for 
your  work.  Computerized  darkroom. 

To  apply  for  either  position,  send 
resume  and  samples  or  your  work  by 
July  24  to  Box  08571,  Editor  &  Pub¬ 
lisher. 


For  all  positions,  send  letter,  resume 
and  work  samples  to: 

The  Advocate 

Human  Resources  Department 
P.O.  Box  588 

Baton  Rouge,  LA  70821  -0588 


SENIOR  EDITOR 

The  St.  Paul  Pioneer  Press,  an  award¬ 
winning  Minnesota  newspaper  with 
more  than  200,000  circulation,  is  look¬ 
ing  for  a  talented  senior  editor  to  lead  a 
team  of  reporters  covering  breaking 
news,  public  safety,  cops  and  courts. 
Applicants  must  be  comfortable  in  a 
team  environment,  working  with  a 
diverse  group  of  reporters  and  fellow 
senior  editors.  They  must  be  adept  and 
eager  to  cc  ntribute  to  quality  journal¬ 
ism,  high  standards  and  anticipating 
the  needs  of  readers.  The  management 
position  reports  directly  to  the  manag¬ 
ing  editor.  Please  send  resume,  clips,  a 
list  of  360-degree  references  and  a 
short  autobiography  to  Managing 
Editor  Vicki  S.  C^wler,  345  CMor 
Street,  St.  Paul,  MN  55101  by  Aug.  1 . 
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Ms.  J.  Langer-McNeil 
Corporate  Supervisor 
Staffing  Services,  Department  397 

MEREDITH  CORPORATION 
1716  Locust  Street 
Des  Moines,  lA  50309-3023 
Fax:  (515)  284-2958 

An  Equal  Opportunity  Employer 


SENIOR  EDITOR 

The  News  Tribune  of  Tacoma,  WA,  is 
looking  for  an  editor  to  fill  an  opening 
on  its  newsroom  leadership  team.  The 
position  is  senior  editor  -  one  of  three 
senior  editors  who  work  with  on  execu¬ 
tive  editor  to  form  the  leadership  team 
in  a  newsroom  organized  into  teams. 
The  day-to-day  duties  blend  the 
responsibilities  that  would  belong  to  a 
managing  editor  and  assistant  manag¬ 
ing  editor  in  a  conventionally  orga¬ 
nized  newsroom.  We  are  looking 
for  an  editor  who  shares  our  commit¬ 
ment  to  local  news  and  is  a  student  of 
leadership  and  organization.  We  want 
a  colleague,  a  problem  solver,  a 
leader  who  will  apply  himself  or  herself 
to  all  challenges,  from  pulling  together 
coverage  plans  for  a  big  story  to  help¬ 
ing  a  reader  with  a  problem.  This  is  a 
demanding  but  rewarding  position  in  a 
1 1 5-person  newsroom  that  puts  more 
emphasis  on  putting  journalists  on  the 
street  than  editors  in  private  affices. 
We  operate  with  a  low  manager/ 
staffer  ratio  and  expect  a  lot  from 
managers.  It  is  a  great  opportunity  for 
an  established  senior-level  editor  or  an 
aspiring  mid-level  editor  who  would 
like  to  further  his  or  her  career  in  a  top 
newsroom  at  a  McClatchy  newspaper. 

The  News  Tribune  has  daily  circulation 
of  1 30K.  Tacoma  is  one  of  the  top 
cities  in  the  Pacific  Northwest.  It  is 
located  30  miles  from  Seattle  and  was 
recently  ranked  No.  2  on  Money  Mag¬ 
azine's  list  of  the  most  livable  medium¬ 
sized  cities  in  the  Western  U.S.  Send 
cover  letter  and  resume  to  Newsroom  - 
Senior  Editor  Search,  The  News 
Tribune,  P.O.  Box  1 1 000,  Tacoma, 
WA  98411. 


EDITORIAL 


EDITORIAL 


WANNA  FIGHT? 

Here's  that  buzzword:  restructuring. That's  right,  we're  restructuring, 
looking  for  talent  to  do  battle  in  a  highly  competitive  market.  We're  the 
Post-Tribune,  a  70,000  daily  in  Northwest  Indiana,  a  booming  area 
35  miles  from  Chicago.  We're  looking  for: 

•PRESENTATION  EDITOR:  Page  One  editor  needed  to  setthe  tone 
for  design,  direct  graphics  assignments,  coordinate  packages. 
•BUSINESS  EDITOR:  We  want  someone  to  be  on  top  of  local 
business  news,  and  in  our  area  that  means  the  steel  industry  and  lots 
of  economic  development.  Editing  experience  required.  May  involve 
some  writing,  but  that's  up  to  you.  Assigning  skills  a  must. 
•BUSINESS  REPORTER:  Local  business  news  here  involves 
everything  from  the  nuts  and  bolts  of  the  steel  industry  to  fun  features 
on  kids  who  can  play  the  stock  market. 

•NEWS  REPORTERS:  Our  bureaus  aren't  “bureaus”.  We  write,  we 
zone,  and  we  want  to  own  local  news.  2-3  years  experience  required. 
•ARTIST:  If  it  ain't  broke,  don't  fix  it.  We  redesigned  a  year  ago, 
and  we're  proud  of  our  looks.  We  need  someone  who  knows 
QuarkXPress,  Freehand,  Illustrator,  Photoshop  and  has  a  belief  that 
graphics  can  hold  a  page! 

•DESIGNERS/COPY  EDITORS:  If  you're  a  creative  layout  person 
and/or  wordsmith,  you  can  join  in  the  fun.  2-3  years  daily  experience. 

Think  you  can  help?  Put  on  your  boxing  gloves  and  find  out  what 
you're  made  of.  Send  resume,  clips,  letter  to: 

Editor  Eileen  Brown 

Post-Tribune 

1065  Broadway 
Gary,  IN  46402 
Fax:  (219)  881-3234 


July  18, 1998 
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THE  COURIER  SEEKS  I  THE  GREAT  FALLS  TRIBUNE,  a  34,000 


_ EDITORIAL _ 

SPORTS  COPY  DESK  CHIEF 
The  Atlanta  Journal-Constitution  is  seek¬ 
ing  a  sports  copy  desk  chief.  Requires 
organized,  fast  thinking  individual  who 
is  calm  under  pressure.  Minimum  five 
years  daily  journalism  experience, 
extensive  sports  background  and  man¬ 
agement  experience  preferred.  Send 
resume  to  Jim  Smith,  copy  desk  man¬ 
ager,  Atlanta  Journal-Constitution,  72 
Marietta  Street,  NW,  Atlanta,  GA 
30303.  Or  E-mail  resume  to 
Jdsmith@ajc.com 

SPORTS  COPY  EDITOR/PAGINATOR 
We're  looking  for  someone  well-versed 
in  sports  to  edit  copy,  design  layouts, 
and  paginate  the  sports  section  of  our 
1 2,000  AM  daily  in  upstate  New  York. 
There  will  be  plenty  of  opportunities  to 
write  sports  stories  as  well.  Immediate 
apening.  Send  resume  and  samples  of 
writing  and  layout  to  Managing  Editor 
Barbara  Lombardo,  The  Saratogian, 
20  Lake  Avenue,  Saratoga  Spring,  NY 
12866. 

SPORTS  EDITOR  needed  at  Nebraska's 
Newest  Newspaper.  Great  “break-in” 
opportunity.  Candidate  must  be  able  to 
juggle  schedules  of  six  area  high 
schools'  teams  for  AM  paper  in 
unusually  competitive  market.  Send 
resume,  clips,  references  to  Jason 
Hackett,  managing  editor,  Sidney 
Daily  Sun,  P.O.  Box  193,  Sidney,  NE 
69 1 62  or  fax  to  (308)  254-3925. 

SPORTS  STAFF  —  The  Sentinel,  one  of 
PA's  best  small  dailies,  has  an  opening 
on  its  4-person  sports  staff.  Newspaper 
covers  high  school  sports,  Penn  State, 
local  colleges  plus  minor  league 
baseball  and  soccer.  The  job  requires 
a  mixture  of  writing  and  layout.  Expe¬ 
rience  with  QuarkXPress  software 
essential.  Send  resume  and  clips 
demonstrating  writing  and  layout  skills 
to  Sports  Editor  Jeff  Pratt,  The  Sentinel, 
457  E.  North  Street,  P.O.  Box  1 30, 
Carlisle,  PA  1701 3. 

Learn  more  about  the  paper  and  the 
area  on  our  Web  site: 

www.cumberlink.com 

SPORTS  WRITER:  The  Carlsbad  Cur- 
rent-Argus,  New  Mexico's  Number  1 
small  daily  newspaper,  has  an  opening 
for  a  skilled,  experienced  sports  writer. 
QuarkXPress  paginatian  abilities  pre¬ 
ferred.  High  concentration  on  prep  and 
youth  sports.  Send  cover  sheet  and 
resume  to  Carlsbad  Current-Argus, 
620  S.  Main  Street,  Carlsbad,  NM 
88220.  Or,  E-mail  us  at: 

argus@caverns.com 

SPORTS 

The  Daily  Iberian,  in  the  heart  of  Louis¬ 
iana's  Cajun  Country,  is  looking  for  an 
assistant  sports  editor  for  our  7-day, 
1 5,000-circulation,  award-winning  news¬ 
paper.  The  ideal  candidate  will  have 
strong  writing,  spelling  and  gram¬ 
mar  skills,  as  well  as  a  love  of  local 
sports.  Pagination  skills  with  Microsoft 
Word  6  and  QuarkXPress  4.02  on  a 
Macintosh  computer  helpful.  Send 
cover  letter,  resume  and  clips  to  James 
Smith,  managing  editor.  The  Daily 
Iberian,  P.O.  Box  9290,  New  Iberia, 
LA  70562  or  fax  to  (318)  367-9640. 

Or  E-mail  todailyiberian@AISP.net 


_ EDITORIAL _ 

STAFF  WRITERS  for  weekly  Jewish 
newspaper.  Entry  level:  1  -3  years 
experience  to  cover  suburban  beats. 
Senior  position:  5-t-  years  experience  to 
write  in-depth  feature  stories  on  local, 
national  and  international  concerns. 
Knowledge  of  Jewish  issues  essential. 
Resume  to  Editor,  Jewish  Exponent, 
226  S.  16th  Street,  Philadelphia,  PA 
19102.  Or  fax  to  (21 5)  546-3957. 

STAR  SEARCH 

TIME  magazine  called  The  Anniston 
Star  one  of  the  best  small  dailies  in  the 
country.  A  -cover  story  in  American 
Journalism  Review  praised  The  Star  as 
one  of  the  last  of  the  independents. 
Don't  you  aspire  to  work  at  such  a 
paper  where  excellence  isn't  a  matter 
of  size  or  performance  a  directive  from 
corporate  headquarters?  Resumes 
sought  from  reporters  and  editors. 
Chris  Waddle,  executive  editor  and 
VP/News,  The  Anniston  Star,  P.O.  Box 
1 89,  Anniston,  AL  36202  or  fax  (256) 
235-3535. _ 

TECHNOLOGY  PRODUCER 
As  a  premiere  Internet  and  technology 
firm,  Starwave  has  some  of  the 
brightest  professionals  working  on 
everything  from  ABCNEWS.com  to 
ESPN  SportsZonel  We  are  looking  for 
a  Producer  to  manage  the  technology 
section  of  ABCNEWS.com,  managing 
a  team,  editing  work,  and  generating 
pieces.  Must  have  5  years  editing  and 
management  experience,  and  a  tech¬ 
nology  writing  background.  Resume/ 
Samples:  Starwave,  HR,  13810  SE  East- 
gate  Way,  Bellevue,  WA  98005,  Fax: 
(425)957-2009. 

hr@starwave.com  www.starwave.com 

THE  ASPEN  TIMES,  a  combined  daily/ 
weekly  in  a  competitive  news  market 
(circ.  1 2,000)  in  Colorado  ski  resort 
town,  seeks  a  highly  motivated  general 
assignment  reporter.  Our  reporters 
cover  a  variety  of  beats,  including  a 
number  of  topics  peculiar  to  ski  resort 
towns  in  the  Rockies.  Reporters  are 
expected  to  generate  their  own  story 
ideas  and  there  is  a  strang  emphasis 
on  feature  writing  and  in-depth  report¬ 
ing.  Send  resume  and  clips  to  Aspen 
Times,  P.O.  Box  E,  Aspen,  CO  81611, 
or  call  (970)  925-3414. 

THE  BRISTOL  HERALD  COURIER,  a 
medium  size  daily  in  Southwest  Vir¬ 
ginia,  is  seeking  to  fill  the  following 
positions:  Copy  Editor,  Business/ 
Agriculture  Writer,  Feature  Writer, 
Reporter  and  Feature  Writer/Web 
Resource  Person.  Experience  preferred 
for  Business/ Agriculture  Writer  and 
Copy  Editor  positions.  Immediate  open¬ 
ings.  Send  resume,  clips  and  cover  let¬ 
ter  including  salary  requirements  to 
Managing  Editor,  Bristol  Herald 
Courier,  P.O.  Box  609,  Bristol,  VA 
24203. 

THE  CONCORD  (NH)  Monitor  has  an 
opening  for  a  night  local  editar.  We're 
looking  for  a  critical  thinker  with  strong 
word  skills  to  help  our  staff  of  talented 
writers  achieve  excellence.  Layout  skills 
required;  pagination  experience  help¬ 
ful.  Minimum  of  2  years  editing 
experience.  Send  resume,  tearsheets  or 
any  other  supporting  material  to  Hans 
Schulz,  Concord  Monitor,  Box  1 1 77, 
Concord,  NH  03302-1 177. 


ASSISTANT  NEWS  EDITOR 

An  award-winning  13,000-circulation 
daily  newspaper  near  Houston  is  seek¬ 
ing  a  skilled  copy  editor  to  fill  its  No.  2 
slot  on  the  news  desk.  Assistant  news 
editor  candidates  should  exhibit  strong 
editing  and  page  layout  skills  along 
with  solid  news  judgment.  QuarkXPress 
experience  helpful.  If  you  want  ta  be 
part  of  a  team  that  is  striving  to  make  a 
difference  in  our  community,  send 
resume  and  clips  to  Jim  Fredricks, 
editor.  The  Courier,  1 00  Avenue  A,  Con¬ 
roe,  TX  77301 ;  FAX  (409)  756-6729. 

E-mail  to  courier@lcc.net 

THE  EVENING  SUN,  a  21,000- 
circulation  award-winning  afternoon 
newspaper  in  south  central  PA,  seeks 
editor  to  run  city  desk  at  night.  Must  be 
able  to  direct,  supervise  reporters  and 
edit  copy.  Pagination  experience 
helpful;  QuarkXPress  preferred.  Send 
resume/ references  to  Lori  Goodlin, 
editor.  The  Evening  Sun,  1 35  Baltimore 
Street,  Hanover,  PA  1 733 1 . 

THE  EVENING  SUN,  a  21,000- 
circulation  award-winning  afternoon 
newspaper  in  south  central  PA,  seeks 
backup  to  city  editor.  Must  be 
aggressive  copy  editor  with  solid 
pagination  and  organizatianal  skills. 
Send  resume/  references  to  Lori 
Goodlin,  The  Evening  Sun,  1 35  Balti¬ 
more  Street,  Hanover,  PA  1 7331 . 

THE  HARTFORD  COURANT  is  seeking 
applicants  for  these  editing  positions. 

STATE  EDITOR  -  Responsible  for  cov¬ 
erage  of  about  60  towns,  feeding  12 
daily  zoned  editions  and  Page  1 . 
Oversight  of  about  75  people,  includ¬ 
ing  planning,  budget  and  administra¬ 
tion. 

CITY  EDITOR  -  Responsible  for  cov¬ 
erage  of  Hartford,  especially  two 
major  stories:  the  survival  struggle  of 
the  public  schools  and  the  proposed 
redevelopment  of  the  city's  waterfront. 
Supervision  of  a  staff  of  about  1 5, 
including  planning,  budget  and  admin¬ 
istration. 

WEEKEND  EDITOR  -  Work  Wednes¬ 
day  through  Sunday  with  responsibility 
for  the  Sunday  and  Monday  papers. 
Responsible  for  coordinating  pre¬ 
sentation  for  the  paper's  biggest  pro¬ 
jects  and  for  aggressive  pursuit  of  news 
opportunities  on  Saturday  and  Sunday. 
Other  news  desk  duties  on  Wednesday 
and  Thursday. 

ASSISTANT  NEWS  EDITOR  -  Work 
with  the  Assistant  Managing  Editor/ 
News  to  develop  A1  packages  off  the 
News  and  otherwise  assist  in  making 
Page  1  as  compelling  and  distinctive  as 
possible. 

Candidates  must  be  proven  leaders 
with  track  records  of  producing 
aggressive,  insightful,  imaginative 
journalism.  Inside  candidates  are 
being  considered  for  these  positions.  In 
also  seeking  applicants  from  outside 
the  paper,  we  are  striving  to  add  fresh 
perspectives  and  build  diversity. 

Please  send  letters  of  inquiry  and 
resumes  to  Clifford  Teutsch,  managing 
editor.  The  Hartford  Courant,  285 
Broad  Street,  Hartford,  CT  061 1 5. 


Gannett  daily  in  the  heart  of  Montana, 
is  seeking  a  regional  reporter  to  cover 
agriculture,  rural  life  and  Native  Amer¬ 
ican  issues.  Candidates  shauld  have  at 
least  two  years  of  reporting  experi¬ 
ence.  Please  send  cover  letter,  resume 
and  nonreturnable  clips  to  Jim  Strauss, 
executive  editor.  Great  Falls  Tribune, 
P.O.  Box  5468,  Great  Falls,  MT 
59403. 

THE  JOURNAL,  a  daily  morning  paper 
in  scenic  New  Ulm,  MN  has  openings 
for  two  reporters.  Send  resume  and 
clippings  ta  Kevin  Sweeney,  managing 
editor.  The  Journal,  Box  487,  New 
Ulm,  MN  56073. 

THE  KINGSPORT  TIMES  NEWS,  a 
48,000  daily  in  beautiful  Northeast 
TN,  seeks  an  experienced  manager  for 
a  4-person  photo  department  using 
NC2000e  digital  cameras  and  calor 
an  every  sectian.  Resume,  samples  to 
Ted  Como,  ME,  Box  479,  Kingsport, 
TN  37662. 

THE  RUTLAND  HERALD  is  seeking  an 
energetic,  full-time  reporter  to  join  its 
city  desk.  Daily  newspaper  experience 
preferred.  Familiarity  with  the  North¬ 
east  a  plus.  This  beat  includes  hard 
news,  feature  and  enterprise  reporting. 
Please  send  a  resume  and  clips  to  Jo- 
Anne  MacKenzie,  city  editor,  Rutland 
Herald,  P.O.  Box  668,  Rutland,  VT 
05702. 

THE  TUSCALOOSA  NEWS,  a  39,000 
circulation  New  York  Times  Regional 
Newspaper  located  at  the  home  of  the 
University  of  Alabama,  has  three  open¬ 
ings: 

REPORTER,  LIFE:  Seeking  someone 
who  shows  initiative  in  capturing  the 
people,  trends  and  lifestyles  of  all  seg¬ 
ments  of  a  community,  then  tells  the 
story  compellingly. 

REPORTER,  CITY  DESK:  Seeking 
someone  with  proven  investigative 
skills  who  can  "work”  a  beat  and  tell  a 
story  persuasively. 

GRAPHICS  COORDINATOR:  Need 
someone  who  can  create  illustrations, 
charts  and  graphics  that  complement 
the  words.  Also  will  be  heavily 
involved  in  page  design. 

Send  resume  and  samples  of  your 
work  to  Bruce  Giles,  executive  editor. 
The  Tuscaloosa  News,  P.O.  Box 
20587,  Tuscaloosa,  AL  35402-0587. 

THE  SEATTLE  TIMES  seeks  an  experi¬ 
enced  sports  designer  with  the  desire, 
creativity  and  drive  to  make  a  good 
section  great.  At  least  three  years  of 
design  experience  for  a  Metro  daily 
required,  with  sparts  experience  pre¬ 
ferred.  Yau  will  handle  daily  design  as 
well  as  selected  projects  for  the  North¬ 
west's  best  newspaper.  Send  resume 
and  at  least  five  page  designs  or  sec¬ 
tions  to  Cathy  Henkel,  sports  editor. 
The  Seattle  Times,  1120  John  Street, 
Seattle,  WA  98109-5321 .  We're  on  a 
fast  track,  so  don't  hesitate.  Only  can¬ 
didates  to  be  interviewed  will  be  con¬ 
tacted.  EOE  M/F/H 
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HELP  WANTED  I  INFORMATION  SYSTEMS 


_ EDITORIAL _ 

THE  SUN  NEWS,  a  50,000-daily  in  a 
thriving  resort  community  is  searching 
for  talented  journalists:  City  gov¬ 
ernment  and  police/courts  reporters, 
Designer/Copy  Editor  and  Assigning 
Editor.  Send  resumes,  samples  of  work 
and  salary  requirements  to  Gwen 
Fowler,  The  Sun  News,  P.O.  Box  406, 
Myrtle  Beach,  SC  29578. 

THE  TIMES  RECORDER  is  looking  for 
an  editor  to  run  the  evening  opera¬ 
tions.  Are  you  so  responsible  you're 
always  filling  in  for  peers  who  are  on 
vacation?  We  want  you  to  be  the  night 
boss  in  charge  of  paginotion  and  meet¬ 
ing  deadlines.  Candidate  must  be 
creative,  flexible  and  deal  with  dif¬ 
ferent  people  and  tasks  at  once.  Send 
letter  of  interest  and  resume  ta  Kim 
Margolis,  managing  editor,  34  S. 
Fourtn  Street,  Zanesville,  OH  43701 . 
kmargolis@cosmg.com 

THINK  OF  IT  as  the  Silicon  Valley  of 
steel,  minus  the  earthquakes.  Steel  is 
THE  business,  and  covering  the  indus¬ 
try  here  is  the  perfect  job  for  an 
ambitious,  talented  journalist.  You'll 
also  cover  labor,  manufacturing,  and 
chemical  industries  -  companies  that 
actually  MAKE  things. 

You'll  do  it  for  a  daily  newspaper 
that's  been  named  best  in  the  state  five 
years  running  and  only  1  /2  hour  from 
downtown  Chicago.  You  have  to  want 
to  do  this  job  well.  Thousands  of 
i  readers  in  the  area  and  across  the 
country  look  to  us  as  the  source  for 
steel  news.  Send  resume,  references 
and  clips  to  Crista  Zivanovic,  The 
TIMES  of  Northwest  Indiana,  601  45th 
Avenue,  Munster,  IN  46321 . 

The  Diocese  of  La  Crosse  seeks  a 
FULL  TIME  EDITOR  of  the  Times  Review 
(Diocesan  Newspaper) 

The  editor  of  the  'imes  Review  directs 
the  operation  of  the  diocesan  newspa- 
i  per  and  has  oversight  responsibility  for 

editorial  policy,  the  production, 
advertising  and  circulation  depart¬ 
ments  of  the  paper.  The  editor  writes 

I  editorials,  headlines  and  other  news 
articles,  takes  photographs,  directs  the 
general  composition  including  layout, 
copy  selection  and  editing,  makes 
production  assignments,  develops  the 
schedule  of  work,  prepares  and 
monitors  the  operating  budget. 
Qualifications:  A  person  in  rull  commu¬ 
nion  with  the  Catholic  Church; 

’  bachelor's  degree  in  journalism  or 

!  eguivalent  knowledge  gained  through 

related  education  and  experience; 
administrative,  organizational  and 
supervisory  skills.  Salary  range: 

:  $28,000  -  $40,000.  Send  letter  of 

introduction,  resume,  three  writing  sam- 
'  pies,  and  three  letters  of  reference  to 

TR  Search  Committee,  Office  of  the 
Chancellor,  P.O.  Box  4004,  La  Crosse, 
Wl  54601  BY  JULY  25, 1998. _ 

j  WEB  PRODUCER  for  Quicken.com  site. 

!  Responsible  for  the  development  and 

I  design  of  editorial  content  that  helps 

1  people  make  better  investing  choices. 

I  Work  with  content  partners,  integrating 

I  tools  and  editorial  material,  write  and 

edit  articles.  B.A  /M.A.  in  Journalism, 

I  English,  Economy.  Excellent  writing 

and  editing  skills,  5  plus  years  media, 
Internet,  or  software  industry  environ¬ 
ment.  Extensive  knowledge  of  invest¬ 
ing.  1  year  producing  online  content. 
Respond  to:  er>n_olson@intuit.com 

;  July  18, 1998 


_ EDITORIAL _ 

WRITER/EDITOR 

America's  largest  monthly  veteran/ 
general  interest  magazine  seeks  person 
who  can  craft  a  good  story,  deliver 
solid  copy-editing  «ills,  generate  rele¬ 
vant  article  ideas.  Appficants  should 
have  3-5  years  newspaper  and/or 
magazine  experience,  undergraduate 
degree.  Ideal  candidates  are  military 
veterans.  Submit  1-page  cover  letter, 
resume  and  three  of  your  best  clips. 
We  offer  a  competitive  salary  and 
excellent  benefits. 

For  consideration,  please  send  letter  of 
application  and  resume  to  Director  of 
Human  Resources,  P.O.  Box  1055, 
Indianapolis,  IN  46206-1055. 

Veterans  are  encouraged  to  apply 
EOE 

WRITER/EDITOR  sought  for  large- 
circulation  health  newdetter  published 
3y  national  consumer-advocacy  group, 
f  you  can't  turn  out  sparkling,  user- 
friendly  writing  on  tight  deadlines  with 
ittle  or  no  need  for  editing,  don't 
apply.  Must  be  able  to  rewrite  material 
produced  by  researchers  and  make  the 
science  come  alive.  Good  reporting 
skills  are  critical.  Must  have  3  to  5 
years'  experience  writing  for  a  major 
newspaper,  magazine,  or  wire  service 
for  the  lay  public.  Salary  competitive 
with  for-profit  publications.  Send  letter, 
resume,  and  samples  of  non-technical 
writing  to  CSPI,  EP:NAW,  1875  Con¬ 
necticut  Avenue,  NW  #300,  Washing¬ 
ton,  DC  20009. 

FINANCE 

ACCOUNTING  MANAGER 

Are  you  looking  for  an  excellent  career 
opportunity  in  Finance? 

Copley  Newspapers,  the  leader  in  sub¬ 
urban  newspapers,  is  seeking  an 
Accounting  Manager  at  our  Plainfield 
location.  This  position  will  report 
directly  to  the  Vice  President  of  Finance 
with  responsibilities  including  multi¬ 
divisional  financial  reporting  and 
budgeting,  preparation  of  monthly 
operations  reports,  assisting  in  the 
monthly  closing,  coordination  of  the 
annual  budget  process  and  special 
projects. 

QUAUFICATIONS  REQUIRED: 

•A  minimum  of  5  years  experience  in 
newspaper  accounting/finance. 

•A  degree  in  accounting,  finance  or 
business.  A  CPA  and/or  MBA  pre¬ 
ferred. 

•Excellent  interpersonal  skills  with  the 
ability  to  establish  and  maintain 
effective  working  relationships  with 
staff  at  all  levels. 

•Supervisory  experience. 
•Multi-publication  experience  a  plus. 

We  offer  a  competitive  salary  and 
comprehensive  benefit  package.  If  you 
are  ready  for  a  challenging  career  with 
a  great  company,  please  send  your 
resume  and  salary  history  to  the  follow¬ 
ing  address: 

Vice  President  -  Finance 

Copley  Newspapers/Fox  Valley  Press 

P.O.  Box  129 
Plainfield,  IL  60544 

EOE 


CNI  CORPORATION,  a  computer  inte¬ 
gration  company  that  services  the 
newspaper  industry  is  seeking  individ¬ 
uals  for  positions  in  systems  integra¬ 
tion.  Candidates  must  be  experienced 
in  newspaper  work  flow  and  capable 
in  MS  Word  and  QuarkXPress.  Novell 
and/or  MS  Networking  experience  is 
desirable.  Nationwide  travel  is  required. 

E-mail  resume  to:  hr@cnicorp.com 
Please  include  your  name 
on  the  subject  line. 

THE  BALTIMORE  SUN  is  seeking  expe¬ 
rienced  professionals  for  development 
and  support  of  its  editorial  and  pub¬ 
lishing  systems. 

The  Sun  is  currently  expanding  and 
replacing  many  of  its  key  systems  and 
offers  qualified  candidates  the  oppor¬ 
tunity  to  participate  in  challeng¬ 
ing  projects  including  installation  of  a 
new  editorial  system  with  full  electronic 
pagination,  and  replacement  of  its 
classified  system. 

PUBUSHING  SYSTEMS  MANAGER 
We  are  seeking  a  highly  qualified 
manager  to  lead  the  publishing  systems 
team.  The  ideal  candidate  will  have 
strong  project  management  experi¬ 
ence,  excellent  interpersonal  and  men¬ 
toring  skills,  knowledge  of  publishing 
and  publishing  technology,  and  a  com¬ 
mitment  to  setting  and  achieving  goals. 
The  publishing  systems  manager  will 
'  supervise  a  team  of  25  technology  pro¬ 
fessionals  responsible  for  installing  and 
supporting  our  publishing  systems. 

SENIOR 

PUBUSHING  SYSTEMS  ANALYST 
We  are  looking  for  an  experienced  ana¬ 
lyst  with  the  ability  to  plan  and 
manage  large  projects.  If  you  have 
printing/publishing  expertise,  the 
capacity  for  analytical  thinking,  proven 
project  management  skills,  and  an 
advanced  degree  or  equivalent  job- 
related  experience,  send  your  resume 
to: 

Director,  Information  Technology 
THE  BALTIMORE  SUN 
501  N.  Calvert  Street 
Baltimore,  MD  21 278 
FAX:  (410)  783-2559 
E-mail:  isstafh'ng@baltsun.com 

The  Baltimore  Sun  is  an  Equal 
Opportunity  Employer  M/F/D/V 

MARKETING 

DO  YOU  ENJOY  building  relationships 
with  customers? 

EDITOR  &  PUBLISHER  MAGAZINE  in 
Manhattan  has  an  exciting  new  entry- 
level  opportunity  for  an  energetic, 
sales-driven  project  coordinator,  report¬ 
ing  to  the  Director  of  Circulation 
Marketing.  You'll  work  with  newspa¬ 
pers  and  media  organizations  to  estab¬ 
lish  benefits-driven  memberships  for 
their  employees.  This  position  requires 
a  high  level  of  energy,  a  dedication  to 
the  program  you  win  be  selling  PLUS  a 
ood  head  for  details  and  follow-thru, 
alary,  benefits  plus  commission. 
Good  opportunity  for  growth.  College 
degree  required,  1  -2  years  sales  and/ 
or  marketing  experience  preferred. 
You  MUST  enjoy  speaking  with 
customers  to  succeed  in  this  position. 
Please  FAX  or  E-mail  your  resume  and 
a  brief  note  explaining  why  you  think 
this  job's  for  you  to  DIRECTOR  OF 
CIRCULATION  MARKETING  (212) 
691  -6939  or  davidw@mediainfo.com 
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_ MARKETING _ 

MANAGER,  MEDIA  RELATIONSHIPS 

The  Sun-Sentinel,  a  division  of  the 
Tribune  Company,  a  leading  multi- 
media  company,  has  a  challenging 
position  within  their  Electronic  Pub¬ 
lishing  division  for  a  Manager  Media 
Relationships.  This  position  is  responsi¬ 
ble  for  maintaining  records  of  all  part¬ 
nership  agreements  and  assures 
accountability  of  Sun-Sentinel  and  the 
partners  to  their  terms;  manages  and 
maintains  all  contact  reports  and 
information  about  our  media  part¬ 
nerships  and  serves  as  the  company's 
central  communication  channel  for  this 
information;  manages  the  fulfillment  of 
partnership  agreements,  including  the 
proactive  management  of  trade  inven¬ 
tory,  the  allocation  of  broadcast  time 
within  Sun-Sentinel  (within  parameters 
set  by  the  company)  and  the  booking 
of  air  time,  as  well  as  related  in-paper 
advertising  obligations.  This  position 
also  assists  with  the  budgeting  and 
other  finance-related  reporting  of 
media  partnership  performance. 

The  Sun-Sentinel  is  located  in  Ft. 
Lauderdale,  Florida  on  fashionoble  Las 
Olas  Boulevard.  We  offer  a  com¬ 
petitive  salary  and  a  comprehensive 
benefits  program  (including  Employee 
Stock  Ownership  and  Employee  Stock 
Purchase  Plans).  If  you  would  like  to 
work  in  a  stimulating  workplace  and 
spend  your  free  time  in  South  Beach, 
weekends  in  Key  West,  shopping  one 
of  the  world's  largest  outlet  malls,  or 
cheering  four  different  sports  teams, 
send  yaur  resume  to  M.  Callahan, 
Human  Resources,  Sun-Sentinel,  333 
SW  1 2th  Avenue,  Deerfield  Beach,  FL 
33442  or  E-mail  your  resume  to 
mcallahan@tribune.com 

The  Sun-Sentinel  values  diversity  and 
encourages  those  who  share  our  vision 
to  apply.  EOE.  Sun-Sentinel  supports  a 
drug-free,  smoke-free  work  environ¬ 
ment. 

MARKET  RESEARCH 

MARKETING  RESEARCH  MANAGER 

Top  newspaper  marketing  team  has 
immediate  opening.  We  seek  a  person 
skilled  in  all  facets  of  marketing 
research  with  strength  in  media 
applications.  Manage  major  studies, 
analyze  and  present  findings.  Plan  and 
oversee  sharing  of  data  in  sales  pre¬ 
sentations  and  strategic  reports. 
Supervise  analysts  and  administer 
budget.  Writing/editing  ability  a  must, 
as  well  as  familiarity  with  latest  analy¬ 
sis,  graphics  and  mapping  software. 
Rush  resume  and  salary  expectations 
to: 

Joe  Frederickson 
Marketing  Director 
The  Press-Enterprise 

351 2  Fourteenth  Street 
Riverside,  CA  92501 
Fax:  (909)  248-6115 
E-mail:  jfrederickson@pe.com 

Some  things  have  to  be  believed  to  be 
seen 

Ralph  Hodgson 

Editor  &  Pi  BUSHER  45 
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HELP  WANTED 


MARKET  RESEARCH 

RESEARCH  ANALYST 
The  Patriot  News  Is  seeking  a  highly 
motivated  research  analyst  to  join  our 
innovative  new  Marketing  Team. 
Responsibilities  will  include:  Gathering 
local/ national  market  research  of  buy¬ 
ing/readership  trends;  developing 
customized  readership  studies;  com¬ 
petitive  media  analysis;  multi-media 
presentations  and  media  kit  content;  col¬ 
lecting  primary  and  secondary  data  to 
develop  targeted  sales  efforts;  devel¬ 
oping  programs  that  strengthen  our 
relationship  with  current  subscribers 
and  measurably  enhance  the  retention 
of  home  delivery  subscribers;  identi¬ 
fying  marketing  opportunities  based  on 
profiling  and  analysis  of  marketing 
campaign  results;  conducting  and  ana¬ 
lyzing  reader  surveys  and  focus 
groups.  Successful  candidate  will  have 
3-5  years  marketing  research  experi¬ 
ence.  Experience  in  database  analysis/ 
database  reporting  tools,  thorough 
understanding  of  sales  and  marketing 
trends  from  a  newspaper  or  magazine 
perspective  is  helpful. 

Candidate  must  possess  excellent 
communication  and  interpersonal  skills. 

Anne  Hess 
Marketing  Director 
The  Patriot  News 
81 2  Market  Street 
Harrisburg,  PA  1 7101 
An  Equal  Opportunity  Employer 


_ NEW  MEDIA _ 

ARE  YOU  READY  for  the  Challenge? 
GartnerGroup,  the  leading  provider  of 
IT  research,  seeks  Web  Authors  and 
User  Interface  Designers  for  our  Stam¬ 
ford,  CT  headquarters.  Web  Authors 
should  know  HTML  and  preferably 
Javascript.  Designers  should  know 
Photoshop,  HTML  and  have  at  least  3 
years  interactive  design  experience. 
Visit  us  at  www.gartner.com  for  full  job 
descriptions.  Please  E-mail  resume  to 
lori.mayette@gartner.com,  fax  to  (203) 
316-6130  or  mail  to  56  Top  Gallant 
Road,  P.O.  Box  10212,  Stamford,  CT 
06904. 


NEW  MEDIA  DIREaOR 

Major  District  2  newspaper  seeks  a 
general  manager  to  develop  and  imple¬ 
ment  a  regional  web  site.  Great 
opportunity  for  experienced  web  man¬ 
ager  ready  for  a  larger  challenge.  Be 
prepared  to  develop  a  regional  web 
plan,  identify  staffing  needs,  work  with 
content  providers,  lead  design  of  the 
physical  site.  Tell  us  how  you  see  the 
relationship  between  a  web  site  and 
the  newspaper.  Duties  require  man¬ 
agement  and  web  site  experience. 
Excellent  compensation  and  benefits. 
Send  resumes  to  Box  08564,  Editor  & 
Publisher. 


The  communication 
link  of  the  newspaper 
industry  every 
week  since  1884. 


_ NEW  MEDIA _ 

STRENGTHEN  OUR  TECHNOLOGY 
WITH  YOUR  SKILLS 

Join  the  Association  of  American 
Medical  Colleges  (AAMC),  where  we 
improve  the  health  of  the  public  by 
strengthening  the  quality  of  academic 
medicine.  We  need  the  following  pro¬ 
fessionals  to  continue  to  provide  the 
nation  with  the  latest  research  and 
technology: 

DIRECTOR  OF  WEB  RESOURCES 
(Code  HR-338) 

You  will  be  responsible  for  ensuring 
maximum  effectiveness  of  AAMC  pub¬ 
lic  Internet,  staff-only  intranet,  and  pri¬ 
vate  Web  sites,  as  well  as  all  other 
electronic  information  resources  and 
services.  You  will  focus  on  strategic 
positioning  and  the  provision  of  easy- 
to-use,  customer-focused  services  and 
support  to  the  Association,  our  staff, 
and  member  institutions. 

Responsibilities  will  include  participa¬ 
tion  in  the  formulation  and  implementa¬ 
tion  of  policies;  participation  in  the 
development  of  the  AAMC  information 
architecture  plan;  and  appropriate 
design,  implementation,  and  use  of 
policies/guidelines.  You  will  also  sup¬ 
port  business  process  reengineering 
and  emphasize  continuous  quality 
improvements.  Qualifications  include  a 
bachelor's  degree  in  IT  or  another  field 
requiring  strong  analytical  skills.  A 
master's  degree  is  desirable  along  with 
certification  in  strategic  management 
and/or  Web  development.  You  will 
need  a  minimum  of  4  years'  experi¬ 
ence  in  an  IT  environment  includ¬ 
ing  significant  experience  with 
architecture,  design,  development, 
administration,  management,  and  main¬ 
tenance  of  Web  sites  or  other 
electronic  information  services.  Internet 
client/server  applications  and  pro¬ 
tocols  are  required. 

DIREaOR  OF  ELECTRONIC 
COMMUNICATIONS  (Code  HR-339) 

Collaborating  with  the  Director  of  Web 
Resources,  you  will  help  develop  an 
architectural  framework  and  appro¬ 
priate  strategies  for  the  devel¬ 
opment,  use,  and  support  of  AAMC 
electronic  information  and  communica¬ 
tions  resources  and  services.  You  will 
participate  in  formulating,  implement¬ 
ing,  and  advocating  policies,  stan¬ 
dards,  and  guidelines  for  design, 
implementation,  and  use  of  these 
resources  and  services.  You  will  also 
organize  internal  and  external  pub¬ 
licity  of  initiatives  and  conduct  periodic 
needs  assessments  and  evaluations  of 
customer  satisfaction. 

To  qualify,  you  will  need  a  bachelor's 
degree  in  journalism,  public  relations, 
or  a  related  field.  A  master's  degree  is 
desirable  along  with  certification  in 
Web  development.  You  will  need  4-6 
years'  public  relations  or  related  expe¬ 
rience,  with  3  years'  experience  in 
Web-based  communications.  Internet 
client/server  applications  and  pro¬ 
tocols  are  require. 

The  Association  of  American  Medical 
Colleges  offers  an  exceptional  salary 
and  benefits  package.  To  apply,  please 
send  a  cover  letter,  and  resume,  indicat¬ 
ing  Job  Code  and  salary  requirements, 
to  AAMC,  2450  N.  Street,  NW, 
Washington,  DC  20037. 


_ PHOTCXSRAPHY _ 

STAFF  PHOTOGRAPHER 
Position  available  on  3  person  staff  at 
a  16,000  circulation  daily.  We  use  lots 
of  color  and  shoot  lots  of  features  and 
sports.  Must  have  own  equipment  and 
knowledge  of  Photoshop  is  helpful,  but 
not  required.  Send  resume,  clips  or 
portfolio  to  Mark  Crowley,  Vincennes 
Sun-Commercial,  702  Main  Street,  Vin¬ 
cennes,  IN  47591 . 

PRESSROOM 

COMMERCIAL  PRINTING  MANAGER 

Immediate  opening  for  a  person  with  a 
minimum  of  5-years  experience  with 
Goss  Community  Presses  (Zone  6). 

We  are  searching  for  a  working  man¬ 
ager  with  exceptional  communication 
and  people  skills.  Successful  applicant 
must  also  have  the  ability  to  establish  a 
strong  preventative  Maintenance  pro¬ 
gram  as  well  as  set  and  maintain  qual¬ 
ity  standards. 

We  offer  an  excellent  benefit  package 

Send  resume  and  salary  history/ 
requirements  to  Box  08569,  Editor  & 
Publisher. 


NEW  MEDIA 


MONEY 

CONTENT 

DEVELOPER 


USA TODAY 
ONLINE 

Successful  candidate  will 
demonstrate  strong  copy 
editing  and  re-writing 
skills  to  package  online 
financial  news  reports. 
Requires  a  Bachelor's 
degree,  PC  knowledge, 
three  years  of  journalism 
and  daily  deadline  expe¬ 
rience.  Mail  resume  to: 

USA TODAY 

Human  Resources 
Atln:JG 

1000  Wilson  Blvd.,20th  Fir. 

Arlington,  VA  22229 
or  E-mail: 

jobs(3>usatoday.com 


We  recognize  and  appreciate 
the  benefits  of  diversity  in  the 
workplace. 


_ PRESSROOM _ 

POSITIONS  AVAILABLE  in  modern, 
clean  printing  plant  in  Memphis,  TN 
area  Have  opening  for  web  press 
operator  (Goss  Community)  camera/ 
imaging  personnel  and  mail  machine 
operators.  Competitive  salaries,  ex¬ 
cellent  benefits  including  medical, 
dental,  401  (k)  and  profit  sharing.  IMC 
Web  Graphics,  10666  Ridgewood 
Drive,  Olive  Branch,  MS  38654. 

Fax  (601)895-0404 
SALESIMC@AOL.COM 
Attn:  Dave  Sorensen 
An  Equal  Opportunity  Employer 

PRESS  OPERATOR 

The  Sun  Herald  in  Biloxi,  MS,  is  look¬ 
ing  for  an  experienced  press  operator 
to  run  a  Headliner  Offset  press  with  a 
3/2  folder.  Successful  candidates  must 
have  a  commitment  to  quality,  good 
communication  skills  and  must  be  able 
to  work  nights.  Send  resume  to  Press¬ 
room  Manager,  c/o  The  Sun  Herald, 
P.O.  Box  4567,  Biloxi,  MS  39535. 


PRESSRCXDM  MANAGER 

We  have  an  immediate  opening  for  a 
person  with  experience  managing  an 
AM,  seven  day  newspaper.  Experience 
with  Goss  Urbanites  would  be  an 
asset.  Candidate  must  possess  good 
people  and  communication  skills,  as 
well  as  the  ability  to  establish  main¬ 
tenance  schedules  and  maintain  quality 
standards. 

Send  resume  and  salary  requirements 
to  Production  Director,  The  Morning 
Journal,  1657  Broadway,  Lorain,  OH 
44052. 


PRESS  SUPERVISOR 

The  Inland  Valley  Daily  Bulletin,  an 
80,000  circulation  daily  located  in 
Ontario,  40  miles  east  of  Los  Angeles 
is  seeking  a  Working  Press  Supervisor. 

Directly  supervise  crew  of  1 7  press 
operators  and  3  maintenance  people 
running  two  seven  unit  MAN  Roland 
presses.  Seven  days  a  week.  Shift  starts 
at  10  p.m.  and  ends  at  5:30  a.m. 
Responsible  for  associate  training, 
scheduling  and  appropriate  discipline. 

Will  be  responsible  for  all  reports 
associated  with  press  including  Air 
Quality  Management  District  and 
Waste  Water  discharge. 

Must  have  an  understanding  of  the 
needs  of  the  advertisers  and  news 
room  and  be  willing  to  stretch  to  the 
limit  to  give  them  what  they  need  to 
grow.  You  will  be  a  service  organiza¬ 
tion  within  the  paper.  Your  customers 
are  everyone  in  news,  advertising,  and 
circulation. 

Able  to  converse  in  Spanish  is  a  plus. 

You  will  report  to  the  Press  Director. 

Send  resume  and  salary  history  to 
Human  Resources,  2041  E.  4th  Street, 
Ontario,  CA  91764.  Employment  con¬ 
tingent  on  passing  drug  screen. 
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HELP  WANTED 


PRESSRCX}M 


PRESSROOM  NIGHT  MANAGER 

The  Fresno  Bee,  Central  California's 
leading  newspaper,  is  seeking  an 
experienced  press  operator  with  prov¬ 
en  leadership  ability  to  oversee  the 
nightside  pressroom  operation.  Will 
assist  the  department  manager  in  plan¬ 
ning  and  directing  pressroom  activi¬ 
ties,  including  daily  pressruns,  ex¬ 
pense  budgets,  quality  improvement, 
employee  performance  reviews  and 
recognition,  and  other  pressroom 
issues.  Must  have  minimum  five  years 
experience  leading  press  operations; 
offset,  flexo,  double-wide  press  back¬ 
ground  preferred.  Successful  candidate 
will  have  strang  communications  skills 
to  provide  clear  and  consistent  direc¬ 
tion  for  a  staff  of  35,  knowledge  of  PC 
programs  (Office  97,  Word  and 
Excel),  and  college  degree  or 
equivalent  training  in  related  fidd. 
Competitive  salary  and  excellent 
benefit  package,  including  medical, 
dental,  visian,  life,  retirement  and 
401  (k)  with  company  match. 

If  you  meet  the  above  qualifications 
and  thrive  on  meeting  team  goals 
under  deadline  pressure.  E-mail  to 
resume@fresnobee.com  or  mail  resume 
and  cover  letter  before  August  3  to  THE 
FRESNO  BEE,  Human  Resources 
Department,  1 626  E  Street,  Fresno,  CA 
93786. 

An  Equal  Opportunity  Employer 


THE  PHAROS-TRIBUNE  is  seeking  an 
experienced,  quality  conscious  offset 
press  operator.  We  seek  a  highly 
motivated  individual  willing  to  work 
nights  and  weekends,  preferably  with 
Goss  Community  experience.  Depend¬ 
ing  upon  experience,  pay  rates  range 
from  $13.81  to  $16.57.  Send  resume 
to: 

The  Pharos-Tribune 
Attn:  Randy  Houle 
51 7  East  Broadway 
Logansport,  IN  46947 


TAKE  ADVANTAGE  OF  THE 
E&P/FPPCIASSIFIED 
AD  COMBO  OFFERI 


Here’s  your  opportunity  to  reach  CEOs,  pub¬ 
lishers,  managers  and  decision  makers  in 
the  specialty  and  free  paper  industries.  Just 
tell  us  to  run  your  E&P  classified  ad  in  the 
next  issue  of  FFP.  It’s  the  only  magazine 
exclusively  serving  this  fast  grovting  industry. 
It’s  that  simple! 

For  Rate  Information  Contact: 

Matt  Wilcox. 

Classified  Sales  Representative 
Tel:  (212)  675-4380  ext.  173 
E-mail:  mattw@mediainfo.com 


PRODUCnON/TECH 


EXCELLENT  MANAGEMENT  oppor¬ 
tunity  with  progressive  printing  com¬ 
pany  in  the  Memphis,  TN  area. 
We  are  seeking  a  proven  plant  man¬ 
ager  to  fill  this  valued  position  on  our 
management  team.  We  offer  a  com¬ 
petitive  package  including  profit  shar¬ 
ing  bonuses,  health/dental  insurance, 
life  insurance,  long/short  term  dis¬ 
ability  insurance,  and  401  (k),  among 
other  excellent  fringe  benefits.  Contact 
Dave  Sorensen  at  10666  Ridgewood 
Drive,  Olive  Branch,  MS  38654.  (601) 
895-0303.  Fox  (601 )  895-0404.  EOE 


PRODUaiON  DIREaOR 

The  Herald,  a  Washington  Post  com¬ 
pany  lacated  in  Everett,  Washington, 
30  miles  north  of  Seattle,  is  looking  for 
a  Production  Director  to  provide  strong 
leadership  in  a  busy  production 
department.  This  position  will  partici¬ 
pate  fully  in  the  leadership  of  The  Daily 
Herald  Company,  and  has  specific 
responsibility  for  ensuring  timely  and 
cost-effective  publication  of  a  55,000 
circulation  morning  daily  (65,000  on 
Sunday),  seven  weekly  newspapers, 
one  monthly,  and  a  number  of  other 
company  products  and  a  commercial 
printing  operation. 

The  Herald  Production  Director 
oversees  three  major  functional  areas: 
prepress,  press  and  packaging  and 
distribution;  plus  a  profitable  com¬ 
mercial  printing  operation,  employing 
approximately  1 00  people. 

The  ideal  candidate  is  familiar  with  all 
aspects  of  newspaper  production  and 
web  printing.  They  have  proven  lead¬ 
ership,  coaching  and  communication 
skills.  As  necessary,  they  are  able  to 
apply  strategic  or  analytical  skills.  They 
are  able  to  develop  a  vision  for  the 
department  and  able  to  lead  and  sup¬ 
port  a  team-oriented  environment. 

We  offer  a  competitive  compensation 
and  benefit  package.  Qualified  appli¬ 
cants  should  submit  their  resume  by 
mail,  fax,  or  E-mail  in  Microsoft  Word 
for  Windows  or  text  format  to: 

jobs@heraldnet.com 
Human  Resources  Department 
FAX:  (425)  339-3017 
THE  HERALD 
Re:  Production  Director 
P.O.  Box  930,  Everett,  WA  98206 
or  1 21 3  California  Street 
Everett,  WA  98201 

Equal  Opportunity  Employer 


I  PUBLICATIONS  SPECIALIST,  Software 
:  Trainer.  Mac/PC  experience  nec- 
i  essary.  If  you  know  prepress,  SQL, 
:  or  NT,  like  travel,  and  want  out  of 
j  deadline  dilemmas,  send  resume  to 
:  Managing  Editor,  Inc.,  Attn:  Peter,  101 
:  Greenwood  Avenue,  Suite  330,  Jenkin- 
:  town,  PA  1 9046  or 

:  E-mail:  pkelts@maned.com 


POSITIONS  WANTED 

ADMINISTRATIVE 

EDITORIAL 

PUBLISHER'S  CONSULTANT:  Accom¬ 
plished  at  solving  traditional  and 
unusual  problems  in  dailies,  week¬ 
lies  and  TMC  publications.  Skilled 
in  reestablishing  market  prominence 
and  regaining  revenue  share.  Knowl¬ 
edgeable  with  start-ups  and  in  posi¬ 
tioning  for  sale  or  acquisition.  No 
problem  too  large  or  small.  Available 
by  the  day,  week  or  month.  Strong 

EDUCATION,  FAMILY  ISSUES  WRITER 
Award-winner  seeks  ambitious  rural 

Zone  1,  2  paper.  Bonus  if  format 
allows:  Column  that's  now  a  first-read 

Sunday  morning  for  parents,  educators. 
Bleedsink@aol.com 

EXPERIENCED  award-winning  editor/ 
reporter  seeks  new  career  challenge 
with  specialty  publication. 

(305)  891-2595 

references  and  background.  Contact 
Michael  Bradley,  P.O.  Box  427, 
Cataumet,  MA  02534,  or  call/fax 
(508)  563-2835,  or  E-mail: 

mbradley@capecod.net 

FREELANCE  copyeditor/proofreader. 

10-t-  years  experience  in  business  ta 
business  publishing  and  marketing 
communications.  Accurate,  fast.  Tel; 

(541 )  482-4846  (Oregon)  or  E-mail: 

STRONG  community  publisher.  Proven 

jim@ccountry.net 

revenue-builder,  award-winner.  Now 
in  Zone  4.  Box  08575,  Editor  &  Pub¬ 
lisher. 

NEED  WASHINGTON,  DC  coverage? 

Savvy  writer,  20  years  experience  with 
magazines,  newspapers,  wires.  Full, 

EDITORIAL 

part  time,  (703)  534-5022. 

7-YEAR  DAILY  sportswriting  vet  with 
online  experience  wants  extra  work; 
not  limited  to  sports.  Reach  Joe  at 
(630)  851-6942  orvezina@aol.com 

TRAVEL  WRITERS  WANTED 

TRAVEL  photographer  seeks  writers. 

For  Newspapers,  magazines,  books. 

Jeff  (973)  575- 1005 

Attention: 

Positions  Wanted  Advertisers 

For  quicker  placement, 
you  can  Fax  or  e-mail  your  Positions 
Wanted  ad  along  with  your 
Visa/MasterCard/American  Express  card 
number  and  expiration  date. 

(212)  929-1259  or 
E-mail:  nnattw@niediainfo.com 


\  E&P  EMPLOYMENT  ZONE  CHART 

\  Use  zone  number  to  Indicate  location  without  specific  identification 
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A  Small  Weekly's  Quest  For 
A  Newsroom  Dream  Team 


I  REMEMBER  THAT  first  Olympics 
Dream  Team,  the  one  with 
Michael  Jordan,  Patrick  Ewing, 
and  the  rest  of  the  American  pro 
basketball  players.  1  remember  that 
6-year-old  event  like  it  was  yesterday 
—  and  the  feeling  that  after  so  many 
)’ears  of  American  amateur  athletes  fac¬ 
ing  foreign  pros,  that  it  was  justice  for 
us  to  send  our  fastest,  best  and  bright¬ 
est  to  kick  some  in  Barcelona. 

Dream  Team. The  words  resound. 

The  best  athletes  America  had  to  offer 
in  the  sport  of  basketball,  all  on  one 
court,  all  highly  skilled  superstars.  Each 
well-paid,  well-coifed  athlete  inspired 
awe  and  respect  from  U.S.  citizens. 

Since  then,  the  United  States  has  had 
a  couple  more  Dream  Teams  represent 
us  to  the  world.  Every  year,  1  think  that 
we  cannot  possibly  match  the  glory  of 
that  first  team  —  Magic  Johnson,  Larry 
Bird  and  the  rest  of  the  gods  of  sport 
—  yet  each  year,  they  come  forth, 
astounding  me  yet  again. 

I  look  at  them,  and  1  look  at  m)’ 
reporting  staff  I’m  ever)’  bit  as  proud 
to  have  them  represent  this  paper  as  1 
am  to  have  Jordan  represent  American 
basketball  to  the  world. 

What's  strange  about  that? 

1  work  for  a  weekh .  Qualit)'  is  not 
expected.  At  least  not  world-class  quali¬ 
ty 

1  hear  the  moaning  of  fellow  editors 
at  the  same  level  of  circulation.  They 
whine  that  they  can’t  get  good 
reporters  —  and  can’t  keep  them  once 
they  do. They  scream  that  stress  is  high 
and  paychecks  low.  And  they’re  right. 

Weeklies  face  high  turnovers. 
Reporters  w  rite  more  copy  —  usually 
seven  byline  pieces  a  week,  not  to 
mention  those  quickie  type-ins  —  and 
often  times  paginate,  take  photos,  or 
copy  edit  in  that  same  40  hours  a  daily 
reporter  gets  to  write  five  stories.  No 
pagination,  no  copy  editing,  and  cer- 
tainl)’  no  phott)graphy  duty  for  those 
thoroughbreds.  Their  stories  go 


Baxter  is  the  editor  of  the  Apache 
Junction  (Ariz.)  Independent,  a 
2 1 , ()()()<irculation  u 'eekly. 
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through  a  spanking  machine  of  editors, 
and  get  cleaned  to  the  point  you  could 
see  a  reflection  in  them. 

Weekly  reporters  get  one  over¬ 
worked  editor  who  usually  writes 
copy,  takes  photos,  paginates,  hires, 
fires,  coaches,  promotes, 
gives  raises  and  does 
public  appearances  in  an 
always-vocal  community. 

In  between  all  that, 
there’s  copy  editing. 

And  w'eeklies  pay  less. 

But  that’s  sort  of  off-track. 

I’ve  decided  that  my 
reporters  will  never  be  of 
less  than  Dream  Team  quality',  because 
quality  doesn’t  cost.  1  don’t  need  a  line 
item  in  my  budget  for  it.  What  I  need  is 
smart  hiring,  raw  talent  and  the  ability 
to  inspire. 

Weekly  newspapers  don’t  get  Bill 
Sapphires  or  Edna  Buchanans  applying. 
Or  do  they?  Weeklies  get  the  Sapphires 
and  Buchanans  first.  We  get  them 
before  the  Pulitzer,  before  the  New 
York  Times  best  sellers,  and  before 
they  can  demand  piles  of  cash. 

Just  like  Jordan  had  to  play  college 
ball  before  he  turned  pro,  we  have  first 
crack  at  raw  talent,  and  we’d  better 
treat  it  right.  Jordan’s  high  school 
coach  cut  him  from  the  team.  Maybe 
he  wasn’t  that  good.  Maybe  he  had  a 
lousy  coach.  One  thing  is  for  sure,  we 
could  have  lost  a  highly  decorated 
MVP  and  role  model  for  youth  had 
Jordan  not  persevered. 

Weekly  editors  have  a  responsibility 
to  rookie  reporters.  We  can  dishearten 
them  if  we  aren’t  careful.  We  can  edit 
them  into  oblivion,  squelch  their  voice, 
work  them  into  burnout  and  drive 
them  from  the  profession. 

Or  we  can  coach  them  into  becom¬ 
ing  the  greatest  players  of  all  time. 

I  had  an  unpaid  intern  who  showed 
talent  at  my  paper.  I  gave  him  a  chance 
to  do  a  k)ng-range  project  on  disap¬ 
pearing  wilderness  space  in  our  com¬ 
munity  —  a  hot  topic.  We  praised  his 
efforts,  and  guided  his  every  step.  The 
finished  article  was  so  outstanding  we 
gave  it  a  double-truck  and  a  tickler  on 
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the  front  page. 

On  May  2  that  college  student  won 
an  Arizona  Press  Club  award  for  the 
piece.  We  hired  him  for  the  first  full¬ 
time  position  that  became  available. 

What  did  it  take? 

We  showed  him  we 
valued  his  talents 
thiough  coaching  out  his 
errors,  and  praising  his 
strengths.  We  took  him  to 
lunch  occasionally,  and 
bought  him  a  Christmas 
present. 

Youthful  enthusiasm? 
Yeah,  but  there  was  more 
to  it  than  that. 

1  know  one  sportswriter  who  before 
we  hired  him  had  so  burned  out  on 
journalism  that  he  went  to  work  sell¬ 
ing  phones  and  batteries  at  Radio 
Shack.  He  had  been  treated  badly  — 
was  overworked  and  underpaid  —  but 
worse  than  that,  he  had  been  under- 
appreciated. 

We  hired  him  to  start  our  sports 
department.  With  some  tender  loving 
care  and  freedom  to  go  and  do,  he  was 
able  to  give  our  readers  something 
they  never  had  before  —  quality  high 
school  sports.  He,  too,  won  Arizona 
Press  Cdub  awards  this  year. 

But  with  the  joy  comes  sadness.  He 
left  the  paper  a  couple  of  weeks  later. 
No,  he  wasn’t  out  searching  for  the 
ultimate  job.  One  came  to  him.  He  was 
recruited  by  a  high-paying  public  rela¬ 
tions  agency.  They  liked  our  confident, 
quality-oriented  reporter. 

That’s  what  happens  at  weeklies. 

Like  Jordan’s  college  coach,  we  have  to 
expect  that  sooner  or  later,  our  stars 
will  leave  us.  They  move  on  to  bigger 
and  better  things.  And  while  it  breaks 
our  hearts  to  lose  them,  to  have  to 
start  all  over  again,  we  should  be 
proud  of  them. 

But  like  the  American  basketball 
team,  we  can’t  stop  in  our  quest  for 
quality.  We  create  Dream  Team  11,  or  III, 
or  XX,  and  know  that  each  will  have 
stars  with  special  skills,  and  that  the 
coach  is  as  important  to  the  victory  as 
the  talent. 
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There’s  no 
cost  line  for 
inspiration 
on  the 

balance  sheet 


CMR  computers 
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watch  over  430  television 
channels  every  day... 


Alan  Focht, 

Data  Operations  Supervisor 
Joe  Lyles. 

Manager  of  Field  Operations 
Combined  16  years  experience 


Our  clients  need  television  advertising  information  that’s  timely  and  accurate.  So  we  use  remote 
computer  sites  in  75  US  markets  to  capture  commercials  24-hours  a  day.  We  also  developed  a  sophisticated 
central  diagnostic  system.  It  continuously  monitors  every  site  and  alerts  CMR  technicians  to  potential 
system  problems-preventing  downtime  before  it  occurs.  But  if  the  forecast  calls  for  a  blizzard,  flood 
or  hurricane,  our  engineers  have  even  developed  a  plan  to  weather  those  problems,  too. 


For  more  information  please  contact  the  Referral  Line  at  I  •888-267>4555. 
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Service  and 
Technology 


Yesterday,  today 
and  tomorrow 


Dedicated  to  serving  the  newspaper  industry  with  the  highest 
quality  products  and  services  for  over  twenty  years. 
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A  DM«(onoi  Mafpaic 


1115  Shore  Street 

West  Sacramento,  CA  95691 

TEL  916.372.2452  FAX  916.372.1860 

CORPORATE  HEADQUARTERS  800.824.8542 

wWw.ink.com 
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